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ABSTRACT

The Pawsitively Mad-Cap Correlation: Google Searches for 'I'm Not
Even Mad' and Detroit Lions' Season Wins

Fellow scholars and football fanatics alike, gather ‘'round as we unravel the mysterious
link between Google searches for "I'm Not Even Mad" and the performance of the
Detroit Lions. This perplexing yet undeniably amusing research delves into the
correlation, or should we say "Lionk," between the frequency of exasperated internet
users typing in "I'm Not Even Mad" and the gridiron successes (or lack thereof) of this
beloved team. Our team meticulously mined data from the depths of Google Trends and
Pro-Football-Reference.com, and lo and behold, we dug up a correlation coefficient of
0.6237828 and p < 0.01 for the years 2004 to 2023. Is there a whimsical web of fate
weaving these two seemingly disparate entities together, or is it merely a case of
statistical whimsy? Prepare yourselves for an academic adventure that's sure to elicit
both "oohs" and "awws" — and no, we're not even mad about it!
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I. Introduction

As the great Shakespeare once said, "All the world's a stage, and all the men and women merely
players." In the grand theater of the internet, Google serves as the omnipresent stage manager,
capturing the whims, witticisms, and wails of the digital denizens. Among the cacophony of
keystrokes and clicks, one peculiar phrase stands out like a lone lion in the savanna: "I'm not
even mad." This seemingly nonchalant declaration of indifference has captured the curiosity of

researchers, particularly those with a penchant for pawsitively quirky correlations.

In the realm of sports, few teams have elicited such a range of emotions as the Detroit Lions.
With a history as rich and tumultuous as a Shakespearean tragedy, the Lions have inspired both
jubilant roars and exasperated sighs from their fervent fan base. In the corridors of cyberspace,
fervent football fans have turned to the oracle of Google to express their exasperation, often

resorting to the meme-worthy refrain, "I'm not even mad."

The intersection of these two seemingly unrelated phenomena has piqued our scholarly curiosity.
Could there be a hidden link, a shared fate, or perhaps a digital handshake between expressions
of nonchalance and the triumphs (or tribulations) of the Detroit Lions on the gridiron? With
furrowed brows and a healthy dose of skepticism, we embarked on this whimsical journey to
unravel the enigmatic connection between the exasperated sighs of netizens and the scoreboard
successes of a storied NFL franchise. Brace yourselves, dear readers, for a foray into the
delightful duality of data analysis and football fandom, where statistical significance meets

gridiron grit.
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II. Literature Review

The search for connections between internet phenomena and real-world events has yielded
substantial findings in recent years. Smith et al. (2017) delved into the intriguing relationship
between social media expressions and sports outcomes, uncovering fascinating correlations that
tie digital discourse to on-field performance. Similarly, Doe and Jones (2019) expanded this line
of inquiry, exploring the impact of online sentiment on team morale and, subsequently, their win-

loss records.

However, as we venture deeper into the annals of research, we inevitably encounter a delightful
melange of literature that traverses the realms of digital culture, sports psychology, and random
memeology. In "The Hidden Language of the Internet" (Stone, 2018), the author sheds light on
the peculiar dialect of online communication, where phrases such as "I'm not even mad" have
evolved into digital emblems of nonchalance. Drawing on a unique fusion of linguistics and
internet anthropology, Stone presents a compelling argument for the cultural significance of such

expressions.

Conversely, in "Football Fables: Myths, Legends, and Mascot Mischief" (Garcia, 2020), the
author explores the role of superstitions and folklore in the world of sports. While not a
traditional empirical study, Garcia's work offers a whimsical lens through which to examine the
superstitions and peculiar rituals of football fans, a context in which the Detroit Lions and their

fervent supporters certainly feature prominently.

Turning toward the world of fiction, the works of Sir Arthur Conan Doyle, particularly "The
Hound of the Baskervilles," provide an intriguing parallel to our investigation. Just as the

mysterious hound cast a spectral shadow over the moors of Dartmoor, the elusive link between
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internet musings and football fortunes hovers tantalizingly out of reach, beckoning researchers

with an air of enigmatic allure.

In the digital domain, one cannot overlook the internet classic known as the "I'm Not Even Mad"
meme. Originating from a scene in the film "Mad Max: Fury Road," this meme has transcended
its cinematic origins to become a ubiquitous expression of resigned indifference in online
communities. As such, its relevance to the present study cannot be overstated, for it encapsulates
the very sentiment we seek to unravel — a whimsical blend of apathy, amusement, and, dare we

say, a hint of statistical mischief.

Ah, the rich tapestry of literature we encounter in this scholarly pursuit! From empirical inquiries
to playful reflections and meme-driven merriment, the research landscape is as varied and
vibrant as a tailgate party on game day. Yet amidst this eclectic mix of sources, one cannot help
but wonder: are we on the cusp of a groundbreaking discovery, or simply embarking on a
statistical wild goose chase? Only time will tell, dear reader, and we embark on this journey with

a twinkle in our eye and a healthy dose of academic mirth.

ITI. Methodology

To uncover the whimsical web of fate connecting Google searches for T'm Not Even Mad' and
the Detroit Lions' season wins, our research team embarked on a data odyssey spanning the
digital expanse from 2004 to 2023. Our quest for statistical significance and gridiron

enlightenment began with the utilization of Google Trends, a digital atlas of public interest and
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intrigue, where our intrepid researchers sought out the frequency of "I'm Not Even Mad"

searches.

Now, the process of navigating Google Trends can be likened to a treasure hunt in the infinite
expanse of the digital seas. With deft clicks and queries, we unearthed the search volume index
for the enigmatic expression "I'm Not Even Mad," carefully noting its undulations and peaks
across the years. This digital excursion, akin to chasing a whimsical white rabbit through the

digital wonderland, provided us with the pulse of exasperation in cyberspace.

In parallel, our diligent analysts delved into the labyrinthine archives of Pro-Football-
Reference.com, a repository of gridiron glories and defeats, where the deeds of the Detroit Lions
are immortalized in statistical stone. Here, amidst the statistical echelons of football folklore, we
unearthed the win-loss records of the Detroit Lions for each season within our chronological

purview.

With our arsenal of data in hand, we meticulously aligned the timestamps and seasons, aligning
the ebbs and flows of Google searches with the victories and setbacks of the Detroit Lions. The
dance of data mining ensued, with spreadsheets and statistical software acting as our trusty

sidekicks in this whimsical quest for correlation.

To cast the net wide and encompass the full panorama of possibilities, we employed a
combination of statistical methods, from simple linear regression to time series analysis, each
serving as a compass in our pursuit of patterns and paradigms. Ultimately, our endeavors
coalesced into the unveiling of a correlation coefficient of 0.6237828, coupled with a
significance level of p < 0.01, lending credence to the enthralling Lionk between "I'm Not Even

Mad" searches and the Detroit Lions' triumphs or travails.
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As we demystify this amiable enigma, the qualitative essence of our journey and the quantitative
rigor of our analyses merge in a scholarly dance, showcasing the harmonic convergence of

whimsy and wisdom in the pursuit of knowledge. Join us, dear readers, as we unravel the threads
of statistical fate that intertwine the digital doodles of exasperation and the gridiron narratives of

Lionhearted endeavor.

IV. Results

The moment of truth has arrived, dear readers! Our intrepid journey into the confounding
conundrum of "I'm Not Even Mad" Google searches and Detroit Lions' season wins has
culminated in a revelation — a correlation coefficient of 0.6237828 and an r-squared of
0.3891050. On top of that, the p-value of less than 0.01 has sent shockwaves through the

academic and football communities alike.

Our scatterplot, as visually stunning as the Detroit Lions' Honolulu blue jerseys, graphically
illustrates the robust correlation between the frequency of "I'm Not Even Mad" searches and the
ebb and flow of Lions' victories. It's a sight to behold, worthy of hanging in the Louvre, or at the

very least, the hallowed halls of football fandom.

Now, let's address the elephant in the room — or should we say, the lion? The statistically
significant correlation we uncovered might prompt the question: "Are Detroit Lions' victories
directly causing an increase in 'I'm Not Even Mad' searches, or vice versa?" Alas, our research
cannot definitively answer this chicken-and-egg riddle, leaving us with a lion's share of

amusement and a side dish of mystery.
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Figure 1. Scatterplot of the variables by year

In summary, our findings suggest a surprisingly strong correlation between the frequency of "I'm
Not Even Mad" searches and the Detroit Lions' season wins. This unexpected "Lionk" between
digital exasperation and gridiron glories has left us both scratching our heads and reveling in the
delightful absurdity of statistical analysis. Let the pondering begin on whether the Lions' fate is
intertwined with the mood swings of internet users, but one thing is for certain — this correlation

has roared its way into the annals of whimsical research.

V. Discussion

Our findings lead us down a wild, lion-infested rabbit hole of speculation and revelry. The
correlation we've unearthed between "I'm Not Even Mad" Google searches and the Detroit Lions'
season wins is not a tale to be taken lightly. As we revisit the literature that illuminated our path,
we find ourselves marveling at the unexpected coherence between scholarly inquiry and the

capricious world of meme-driven merriment.
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Smith et al. (2017) and Doe and Jones (2019) set the stage for our revelation, and in the immortal
words of legendary Detroit Lions coach, "What more can I say?" These luminaries primed us for
an odyssey that would bridge the realms of digital discourse and gridiron greatness. As we

emerge from this labyrinth of research, it becomes clear that our results validate the spirit of their
inquiries. The whimsical intersections of internet chatter and team performance have leapt out of

the digital realm and into the statistical spotlight.

The delightful melange of literature we drew upon, from Stone's exploration of online
communication to Garcia's musings on football folklore, has serendipitously converged with our
own investigation. Much like the intersections of a well-executed flea-flicker play, the interplay
between our findings and the scholarly tapestries that precede them demonstrates the versatility

and unpredictability of academic inquiry.

Furthermore, one cannot overlook the ironic gravitas of the "I'm Not Even Mad" meme itself, a
digital emblem that now takes its place at the crux of empirical investigation. As the humble
meme transcends its cinematic origins to assume statistical significance, one can't help but
marvel at the capricious nature of research. Oh, the irony — it's as rich as buttery popcorn at a

football game!

In conclusion — oh wait, I'm not supposed to provide a conclusion! Well, in lieu of a formal
wrap-up, let's simply revel in the delightful upheaval our research has wrought. The unexpected
"Lionk" we've uncovered has left us as bemused as a lion in a library, but rest assured, this
correlation will continue to provoke curiosity, laughter, and perhaps a raised eyebrow or two
among the discerning scholars and football faithful who dare to ponder its implications. After all,
who would have thought that the intersection of internet musings and football fortunes would

yield such a quirky and, dare we say, pawsitively mad-cap discovery?
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Stay tuned for the next installment of whimsy-laden data analysis, where the unexpected
correlations and delightful curiosities of the digital age might just lead us to the end zone of
scholarly enlightenment! Let the academic merriment continue, my dear colleagues and dear

readers — for in this game of statistical cat and mouse, we're all winners in the end.

V1. Conclusion

In conclusion, our whimsical expedition into the correlation between Google searches for "I'm
Not Even Mad" and the Detroit Lions' season wins has been nothing short of a delightful
rollercoaster ride through the statistical savannah. The robust correlation coefficient and the p-
value lower than the Lions' defensive line have left us both amused and awestruck. It's like

finding a stray lion in the concrete jungle of data analysis.

While we cannot definitively determine causation in this digital drama, the "Lionk" between
exasperated internet users and the gridiron glories of the Lions remains a riddle wrapped in a
Honolulu blue mystery inside an enigma — alongside the whereabouts of Jimmy Hoffa, of course.
As we close the chapter on this peculiar yet pawsitively entertaining research, let us not forget

the wise words of the great philosopher Yogi Berra: "It's like déja vu all over again."

With that said, it's high time we put this roaring research to bed. Future scholars and football
enthusiasts may be tempted to delve deeper into this digital gridiron labyrinth, but we assert with
the conviction of a Lions fan in the fourth quarter — no more research is needed in this area. This
"liger"-like connection between internet expressions and athletic achievements has been

thoroughly paw-ed over. Let's leave it at that and call it a touchdown for whimsical research!

This paper is AI-generated, but the correlation and p-value are real. More info: tylervigen.com/spurious-research



This paper is AI-generated, but the correlation and p-value are real. More info: tylervigen.com/spurious-research



