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Abstract

This paper explores the unexpected connection between the popularity of the 'starter pack’ meme and the
occurrence of automotive recalls for air bag issues. Utilizing data from Google Trends and the US
Department of Transportation, a correlation coefficient of 0.9296389 and a p-value of less than 0.01 were
identified from the years 2006 to 2022. Our findings suggest that while the 'starter pack' meme may evoke
chuckles, it also appears to have a peculiar relationship with the frequency of automotive air bag recalls.
The implications of these findings are certainly nothing to be deflated about, and further investigation into
this unlikely association may yield valuable insights for both the automotive and meme-centric industries.
Whether it's a case of air bags being the ultimate 'starter pack’ of automotive safety or the ‘inflation’ of
meme culture seeping into real-world measures, this study sheds light on an amusing yet consequential
phenomenon at the intersection of pop culture and automotive engineering.
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1. Introduction connections between pop culture and
product safety are becoming increasingly
apparent. In recent years, the rise of the
'starter pack’ meme, a lighthearted yet
incisive satire of societal stereotypes and
trends, has garnered significant attention

The intersection of internet memes and
automotive engineering may seem like an
unlikely pairing, but as the digital age
continues to unfold, the unexpected
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across various online platforms.
Simultaneously, the automotive industry has
been grappling with a series of air bag
recalls, raising concerns about safety and
engineering standards. While these two
phenomena may appear to be worlds apatrt,
a closer examination suggests that there
might be more to this correlation than meets
the eye. With an air of intrigue and a dash of
humor, this study delves into the peculiar
relationship between the popularity of the
'starter pack' meme and the frequency of
automotive air bag recalls, shedding light on
a connection that is as surprising as it is
intriguing.

As memes continue to permeate the digital
landscape, their influence on consumer
behavior and cultural trends has become a
subject of fascination for researchers and
marketers alike. The 'starter pack’ meme,
characterized by its composite graphic
portrayal of a particular stereotype or trend,
has captivated internet users with its ability
to distill complex concepts into humorous
and relatable vignettes. Meanwhile, the
automotive industry, with its intricate
mechanisms and safety protocols, has
faced its own set of challenges, particularly
concerning the functionality and reliability of
air bag systems. It is against this backdrop
that the study aims to explore the
correlation  between these seemingly
disparate realms, offering a fresh
perspective on the dynamics of online
culture and product safety.

In this paper, we present the results of an
empirical investigation that examines the
relationship between the popularity of the
'starter pack’ meme and the occurrence of
automotive recalls related to air bag
malfunctions. By leveraging data from
Google Trends to measure meme
engagement and the US Department of
Transportation's recall database to track air
bag issues, we have uncovered a surprising
correlation that raises intriguing questions
about the interplay between internet
phenomena and industrial quality control.

Through the application of statistical
methods and data analysis, we have
identified a strong correlation coefficient and
a remarkably low p-value, affirming the
robustness of the observed association.
These findings not only prompt us to ponder
the implications of meme culture on
consumer products and safety standards
but also invite us to consider the broader
implications of lighthearted online humor on
real-world industrial outcomes.

As we embark on this scholarly exploration,
the seemingly disparate worlds of internet
memes and automotive  engineering
converge in an unexpected union, inviting
us to contemplate the whimsical yet
consequential ways in which pop culture
intersects with technological realities. This
study stands as a testament to the agility of
research in adapting to unanticipated
phenomena and finding connections where
they are least expected. In the following
sections, we will unpack the methods,
results, and implications of our investigation,
illustrating how the 'starter pack' meme and
automotive air bag recalls have become
unwitting partners in an intriguing dance of
statistical correlation and cultural
resonance.

2. Literature Review

To contextualize the unexpected
correlation between the popularity of the
'starter pack' meme and the occurrence of
automotive recalls for air bag issues, it is
essential to review the body of literature that
addresses both meme culture and
automotive safety. Smith et al. (2018)
studied the impact of internet memes on
consumer behavior, emphasizing the role of
humorous content in shaping online
engagement. Doe and Jones (2019) delved
into the complexities of automotive recalls,
highlighting the significance of air bag
malfunctions as a critical concern for vehicle
safety. Within this scholarly landscape, the
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convergence of meme virality and product
safety yields a unique terrain for exploration,
blending levity with gravity in a manner that
is as surprising as it is intriguing.

Expanding beyond the confines of
academia, pertinent non-fiction works such
as "The Tipping Point" by Malcolm Gladwell
and "Freakonomics" by Steven D. Levitt and
Stephen J. Dubner offer insights into the
influence of popular culture on societal
phenomena, prompting  readers  to
contemplate the subtle forces that shape
collective behaviors and industrial
outcomes. In a similar vein, fictional
narratives such as "Crash" by J.G. Ballard
and "Airframe" by Michael Crichton
interweave themes of technology and
human quirks, offering allegorical reflections
on the entanglements of automotive
engineering and cultural dynamics.

Moreover, the rise of internet memes
such as the 'Starter Pack' and 'Distracted
Boyfriend' has captured the imagination of
digital denizens, infusing humor and
relatability into the fabric of online
discourse. As these memes propagate
across social media platforms, their ability to
amuse and resonate with audiences opens
a portal to the playful side of internet
culture. The interplay between such memes
and real-world phenomena, including
automotive recalls, presents a curious
landscape where the whimsical and the
consequential collide, beckoning us to
decipher the enigma of unlikely correlations
with a sense of curiosity and mirth.

As we navigate through the
amalgamation of academic studies, literary
reflections, and digital memes, the stage is
set for an exploration that promises both
scholarly rigor and lighthearted intrigue. The
tapestry of findings that follows sets the
scene for a whimsical yet rigorous odyssey
into the unexpected terrain where memes
and automotive air bag recalls intersect,
inviting readers to embrace both the

statistical gravitas and the offbeat charm of
this enthralling connection.

3. Our approach & methods

To wunravel the enigmatic relationship
between the whimsical world of internet
memes and the serious realm of automotive
safety, our research team employed a
combination of data collection, statistical
analysis, and a discerning wit. The data
used in this study were mainly sourced from
two primary repositories: Google Trends, a
veritable treasure trove of meme-related
search trends, and the US Department of
Transportation's recall database, where
automotive industry follies find their
ignominious home. Our investigation
encompassed the period from 2006 to 2022,
allowing us to witness the ebb and flow of
meme fervor and automotive air bag
tribulations over a substantial timespan.

To quantify the ebullience surrounding the
'starter pack' meme, we turned to the wealth
of search query data provided by Google
Trends. Here, we extracted the relative
search interest in the 'starter pack' meme as
a proxy for its societal presence,
recognizing that a spike in searches
corresponds to an uptick in meme
popularity; or, if we may be so bold, a surge
in memetic momentum. This enabled us to
gauge the flux and fervor of the 'starter
pack' phenomenon as it permeated the
digital zeitgeist, measuring its meteoric rise
and, potentially, its air bag-deflating impact
on automotive recalls.

Simultaneously, we cast our net into the
turbulent waters of automotive safety by
tapping into the US Department of
Transportation's recall database, identifying
instances where the mighty air bag, that
stalwart guardian of vehicle occupants, had
faltered and required chastening recall
actions. We meticulously cataloged the
frequency and nature of these recalls,
parsing through the technical jargon and
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vehicular vicissitudes to discern the pivotal
issue of air bag malfunctions. With each
recall representing a tumultuous
disturbance in the vehicular force, we
methodically tabulated the occurrences to
establish a comprehensive understanding of
the air bag recall landscape.

Armed with this amalgamation of data
points and digital breadcrumbs, we
subjected the amassed information to the
rigors of statistical scrutiny, unleashing a
menagerie of analytical techniques to
discern patterns, connections, and perhaps,
a few unexpected sputters of levity. The
correlation between the trendiness of the
'starter pack’ meme and the recurrence of
automotive air bag recalls was rigorously
examined, yielding a correlation coefficient
that evoked both surprise and amusement,
a p-value that beckoned statistical respect,
and an aura of correlation that seeped into
the very essence of our analysis.

In summary, our research design sought to
harness the power of data mining, statistical
sorcery, and a touch of meme-inspired
merriment to unravel the mysterious
interplay between the 'starter pack' meme
and automotive air bag recalls. This
approach, though unconventional, allowed
us to serendipitously uncover a correlation
that, much like a well-timed punchline,
warrants both contemplation and good-
natured bemusement.

4, Results

The analysis of the data collected revealed
a remarkably strong correlation between the
popularity of the 'starter pack' meme and
the occurrence of automotive recalls for air
bag issues. Over the time period from 2006
to 2022, a correlation coefficient of
0.9296389 and an r-squared value of
0.8642285 were observed, indicating an
exceptionally robust relationship between
these seemingly disparate phenomena.
Additionally, the p-value of less than 0.01

further solidifies the significance of this
correlation, lending statistical support to the
unexpected association between online
meme culture and automotive product
safety.

The scatterplot in Figure 1 showcases the
notable correlation between the two
variables, providing a visual representation
of the intriguing relationship uncovered in
this investigation. The tightly clustered data
points underscore the consistent pattern
observed throughout the years,
underscoring the unexpected link between
the 'starter pack' meme and automotive air
bag recalls.

These findings offer a thought-provoking
insight into the intersection of digital culture
and industrial outcomes, prompting
contemplation on the whimsical yet
consequential ways in which online humor
intersects with product safety. While the
tangible implications of this correlation may
prompt a wry smile, the implication of an
unanticipated relationship between meme
popularity and automotive engineering
serves as a reminder to remain vigilant for
unexpected connections in a rapidly
evolving digital landscape.

Years 2006-2022, r=0.930, p<0.01
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Figure 1. Scatterplot of the variables by year

5. Discussion
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The findings of this study illuminated a
surprising and robust correlation between
the popularity of the 'starter pack’ meme
and the frequency of automotive recalls for
air bag issues. Our results not only
confirmed but also expanded upon prior
research that suggested a connection
between internet memes and consumer
behavior (Smith et al., 2018). Although
initially met with incredulity, the unexpected
convergence of meme virality and product
safety has emerged as a veritable 'airbag of
laughs' in the realm of statistical
significance.

The results of this study reaffirm the maxim
that humor can indeed play a significant role
in shaping online engagement and
collective behaviors, as noted by Smith et
al. (2018). It appears that the 'starter pack'
meme, with its clever juxtapositions and
relatable content, has not only captured the
attention of digital denizens but also
managed to insidiously infiltrate the fabric of
automotive engineering. This unexpected
overlap between digital culture and
industrial outcomes is akin to a comedic
‘crash’ that demands contemplation, offering
a whimsical yet nuanced perspective on the
invisible threads that weave through
seemingly disparate domains.

The substantial correlation coefficient and r-
squared value observed in our study align
with the complexities of automotive recalls
emphasized by Doe and Jones (2019),
underscoring the gravity of air bag
malfunctions as a critical concern for vehicle
safety. It appears that the 'starter pack'
meme, unassumingly nestled within the
digital landscape, has established a
surreptitious alliance with industrial realities,
resembling an inconspicuous ‘distracted
boyfriend' whose influence extends beyond
the boundaries of virtual amusement.

Moreover, our findings echo the sentiments
expressed in non-fiction works such as "The
Tipping Point" by Malcolm Gladwell and
"Freakonomics" by Levitt and Dubner,

urging contemplation on the subtle forces
that govern societal phenomena. The
unexpected correlation uncovered in this
investigation serves as a whimsical yet
compelling addition to the ensemble of
narratives that explore the interplay
between popular culture and real-world
outcomes, resembling an 'inflating' cast of
characters that transcend the confines of
their respective domains.

The scatterplot visualizes the close-knit
relationship between the ‘'starter pack’
meme and automotive air bag recalls,
embodying a digital 'starter pack' of sorts
that encapsulates both statistical gravitas
and offbeat charm. This visual
representation underscores the consistent
pattern observed, mirroring the 'starter pack’
meme's ability to resonate with audiences
across time and space, transcending from
the fleeting realms of internet humor to the
enduring tapestry of automotive engineering
concerns.

In conclusion, the present study not only
provides statistical evidence of an
unexpected relationship between meme
popularity and automotive air bag recalls but
also invites readers to ponder the whimsical
yet consequential ways in which online
humor permeates the fabric of industrial
realities. Thus, the ’'starter pack’ meme,
once perceived as a lighthearted concoction
of online humor, now stands as an emblem
of the intersecting forces that shape our
digital and physical landscapes, inviting us
to greet this unusual correlation with a blend
of statistical rigor and good-natured
amusement.

6. Conclusion

In conclusion, our investigation has unveiled
a surprising and robust correlation between
the popularity of the 'starter pack' meme
and the frequency of automotive recalls for
air bag malfunctions. The statistical analysis
has demonstrated a remarkably strong
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association, with a correlation coefficient of
0.9296389 and a p-value of less than 0.01,
highlighting the unlikely interplay between
internet humor and product safety. These
findings not only underscore the unexpected
interconnectedness of online culture and
industrial outcomes but also inject a dose of
levity into the discourse of statistical
correlations.

As we reflect on the implications of these
results, it is evident that the 'starter pack’
meme, known for its satirical take on
societal archetypes, has managed to inflate
more than just egos; it has seemingly left a
mark on the automotive landscape,
particularly with regard to air bag recalls.
While this correlation may appear to be as
light-hearted as a well-crafted meme, it
beckons us to ponder the unforeseen
influences of digital culture on the
engineering and safety standards of
consumer products. Whether it's a case of
‘air bags being the ultimate 'starter pack' of
automotive safety’ or meme culture inflating
into real-world measures, this improbable
connection serves as a reminder of the
whimsical surprises that lurk within the
realm of statistical analysis.

In light of these revelatory findings, it is
evident that further exploration of the
peculiar  relationship  between meme
popularity and automotive recalls for air bag
issues is warranted. As the digital landscape
continues to evolve and online phenomena
permeate consumer consciousness,
continued research in this domain has the
potential to yield valuable insights for both
the automotive and meme-centric
industries. However, in the spirit of
lightheartedness, one might quip that while
memes may indeed be ‘'inflating' the
discourse, let us not be 'deflated' by the
prospect of over-inflating the significance of
this correlation.

In essence, this study sheds light on a
comical yet consequential phenomenon at
the intersection of pop culture and

automotive engineering. The unexpected
correlation between the 'starter pack' meme
and automotive air bag recalls serves as a
testament to the unanticipated connections
that statistical analysis can unveil, inviting
us to embrace the serendipitous and the
surreal in our scholarly pursuits.

Moreover, in a remarkably ironic twist, we
posit that further research in this area may
be unnecessary, as this correlation may
simply be a statistical anomaly or a
whimsical fluke. Therefore, we close this
chapter of inquiry with the humorous yet
fitting notion that perhaps it is best to let this
correlation deflate into the annals of
statistical curiosities, leaving us with a
chuckle and a raised eyebrow at the
quirkiness of statistical investigation.
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