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Rhyme Time Crime: Examining the Correlation between the Witty
Wisdom of SmarterEveryDay YouTube Video Titles and Republican
Presidential Candidate Votes in Missouri
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Evanston, Illinois

This research paper delves into the tongue-in-cheek world of YouTube video titles and their
possible influence on political preferences. Utilizing data from Al analysis of YouTube
video titles and the MIT Election Data and Science Lab, we sought to investigate the
relationship between the cleverness of SmarterEveryDay video titles and the votes for the
Republican Presidential candidate in Missouri from 2007 to 2020. Our findings revealed a
remarkably high correlation coefficient of 0.9957617 with a significance level of p < 0.01,
suggesting a strong connection between the "hip and with it" nature of SmarterEveryDay
video titles and political voting patterns. This whimsical journey into political and online
realms sheds light on the potential impact of clever wordplay on electoral preferences,
adding a dash of levity to the often somber world of statistical inquiry.

The intersection of internet culture and political
behavior has yet to be fully explored, especially
when it comes to the influence of YouTube content
on electoral outcomes. In recent years, the rise of
clever and succinct video titles has captured the
attention of both casual browsers and dedicated
subscribers. One particularly intriguing channel in
this regard is SmarterEveryDay, known for its
engaging blend of science, engineering, and
occasional moments of unexpected hilarity. The wit
and wordplay employed in the titles of
SmarterEveryDay's videos often leave viewers both
enlightened and amused, making it an intriguing
subject of study when considering its potential
impact on real-world choices, such as political
affiliations.

As the old adage goes, "all's fair in love and
research,” so it comes as no surprise that this study
sets out to investigate the connection between the
linguistic charm of SmarterEveryDay video titles

and votes for Republican Presidential candidates in
the state of Missouri. While some may initially
dismiss this inquiry as frivolous, the correlation
between the world of online entertainment and
political trends is no laughing matter. We dive into
this analysis armed with the full arsenal of statistical
tools and techniques, ready to wuncover any
underlying relationships that may lie beneath the
surface of seemingly innocuous video titles.

It is essential to approach this investigation with
appropriate gravitas, as we tread the fine line
between merriment and methodology. By applying
rigorous statistical analysis to the light-hearted
realm of YouTube titles, we endeavor to elucidate
whether the intricacies of language and tone can pry
open the door to the labyrinthine corridors of
political persuasion.

In this paper, we aim to present the findings of our
study, shedding light on the potential impact of
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linguistic ingenuity on voting behavior, and perhaps
inject a modicum of cheer into the often austere
world of electoral analysis. As we embark on this
whimsical odyssey, we hope to demonstrate that
statistical inquiry need not always be devoid of
mirth, as we unravel the potential rhyme and reason
behind the correlation between the witty wisdom of
SmarterEveryDay video titles and Republican
presidential candidate votes in the Show-Me State.

LITERATURE REVIEW

The investigation of the relationship
between online content and political preferences has
garnered increasing attention in recent Yyears.
Various scholarly inquiries have sought to unravel
the intricate web of influences that shape
individuals' electoral inclinations. Smith et al.
(2018) conducted a comprehensive analysis of the
impact of social media engagement on voting
behavior, uncovering insightful patterns that
underscore the multifaceted nature of modern
political decision-making. Further expanding on this
avenue of inquiry, Doe and Jones (2020) delved into
the captivating world of YouTube culture and its
potential ramifications on public opinion. These
studies laid the groundwork for our exploration of
the correlation between the linguistic allure of
SmarterEveryDay video titles and votes for the
Republican Presidential candidate in Missouri.

Building upon this foundation, our
investigation takes an unconventional turn, delving
into the whimsical realm of online content. Drawing
inspiration from "Everybody Writes" by Ann
Handley and "Contagious: How to Build Word of
Mouth in the Digital Age" by Jonah Berger, we
navigate through the labyrinth of linguistic wit and
its potential impact on audience engagement and, by
extension, political predispositions.

While the academic landscape provided
valuable insights, we also ventured into literary
works that, though not directly related, encapsulate
the essence of our inquiry. Tantalizing titles such as

"Words in Deep Blue" by Cath Crowley and "The
Unbearable Lightness of Being" by Milan Kundera
stirred our imagination and underscored the pivotal
role of language in shaping human experiences,
including the act of voting.

Additionally, in the pursuit of understanding
the cultural sway of engaging online content, the
research team indulged in television programs that
encapsulate the zeitgeist of our time. Shows such as
"The IT Crowd" and "Parks and Recreation" offered
an intriguing glimpse into the interconnectedness of
humor, language, and human behavior, hinting at
the underlying complexity of our investigation.

Through this eclectic foray into published
works and popular media, we recognize the diverse
influences that converge in shaping individual
preferences, leading us to embrace a blend of
scholarly rigor and lighthearted introspection as we
embark on this captivating exploration.

METHODOLOGY

In this section, we elucidate the whimsical yet
methodologically sound approach employed to
disentangle the seemingly disparate worlds of
YouTube charisma and political sway. The data
collection and analysis process can be likened to a
delicate dance between statistics and sarcasm, as we
sought to uncover any elusive connections between
the linguistic charm of SmarterEveryDay video
titles and voting behavior in Missouri.

Data Sources:

The primary source of our data was derived from an
extensive, yet meticulously curated, corpus of
SmarterEveryDay YouTube video titles spanning
the years 2007 to 2020. This corpus was subjected
to rigorous linguistic analysis, leveraging advanced
Al algorithms to detect and quantify levels of
cleverness, witticism, and overall "hip and with it"
quotient. Additionally, we tapped into the wvast
reservoir of political data from the MIT Election
Data and Science Lab, as well as the Harvard
Dataverse, to procure detailed records of
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Republican Presidential candidate votes in the state
of Missouri over the same time period.

Data Analysis:

To commence our analysis, we unleashed an array
of statistical techniques that, much like a well-timed
punchline, packed a considerable punch. The
linguistic features of each YouTube video title were
meticulously unpacked, with a specific focus on
puns, wordplay, and general verbal dexterity.
Meanwhile, the political data danced in step,
allowing us to construct a comprehensive time-
series dataset that encapsulated the electoral ebb
and flow across multiple election cycles.

Correlation Analysis:

To quantitatively assess the relationship between the
linguistic prowess of SmarterEveryDay titles and
Republican Presidential candidate votes, we turned
to the venerable Pearson correlation coefficient.
This stalwart stalactite of statistical analysis serves
to measure the strength and direction of a linear
relationship between two variables. The resulting
coefficient was then accompanied by a p-value of
such minuscule proportion that it practically begged
for a comedic drumroll, suggesting a robust and
statistically significant connection.

Control Variables:

In acknowledging the confounding effects present
in such a study, we concocted a heaping helping of
control variables to temper any potential spurious
correlations. Demographic indicators, historical
voting patterns, and the prevailing socio-political
climate in Missouri were meticulously factored into
our analytical cauldron, ensuring that the bubbling
brew of statistical inference remained untainted by
extraneous influences.

Model Validation:

To sprinkle a further dash of empirical rigor onto
our analysis, we engaged in model validation
exercises, testing the veracity of our findings under
various modeling frameworks. Sensitivity analysis,
model diagnostics, and the occasional sideways

glance were all employed in the quest to fortify the
coherence of our results and guard against the
capricious variability that often lurks within
statistical inquiries.

And thus, with our data sources diligently plumbed,
our analysis diligently executed, and our wit
thoroughly deployed, we are prepared to unveil the
intriguing findings that await at the intersection of
linguistic levity and political preference in the state
of Missouri.

RESULTS

Upon embarking on this scholarly expedition into
the enthralling world of online content and political
proclivities, our research team discovered a
correlation of 0.9957617 between the linguistic wit
of SmarterEveryDay video titles and the votes for
the Republican Presidential candidate in Missouri.
This finding, though initially met with a chuckle,
stood firm under rigorous statistical scrutiny, with
an r-squared value of 0.9915414 and a p-value of
less than 0.01.

The remarkably high correlation coefficient
underscores the unexpectedly strong association
between the "hip and with it" nature of
SmarterEveryDay video titles and political voting
patterns. The lighthearted banter and intellectual
charm encapsulated in these video titles appear to
wield a substantial influence on electoral choices,
much like a sly punchline that lands with surprising
impact.

This unlikely link between the whimsical wordplay
of online content and the serious business of
political decision-making prompts an appreciative
nod to the power of linguistic ingenuity in shaping
public attitudes. It seems that in the arena of
political persuasion, a well-turned phrase can carry
just as much weight as a carefully crafted policy
proposal.
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Figure 1. Scatterplot of the variables by year

In Figure 1, presented elsewhere in this paper, the
scatterplot vividly illustrates the robust relationship
between the cleverness of SmarterEveryDay video
titles and the votes for the Republican Presidential
candidate in Missouri, serving as a visual testament
to the unexpected marriage of online merriment and
political preferences.

In considering the implications of these findings, we
are reminded of the apt adage, "never underestimate
the power of a well-timed pun." Our results suggest
that the influence of linguistic charm extends
beyond the realm of mere amusement, permeating
the very fabric of electoral decision-making. As we
navigate this terrain, we are left to ponder the
enigmatic forces that underlie the fusion of mirth
and methodology and the profound impact of
language on the electoral landscape.

DISCUSSION

The findings of our study reveal a rather unexpected
and intriguing connection between the linguistic
inventiveness of SmarterEveryDay video titles and
the votes for the Republican Presidential candidate
in Missouri. The remarkable correlation coefficient
of 0.9957617 indeed raises eyebrows and generates
a multitude of questions about the interplay between
light-hearted online content and the serious business
of political decision-making.

Our results align with the insights gleaned by Smith
et al. (2018), who delved into the impact of social
media on voting behavior. The findings from our

study seem to add a layer of whimsy to the existing
body of research, suggesting that linguistic
charisma within online content might wield a more
substantial influence than previously anticipated,
reminiscent of a well-timed quip that takes the
audience by delightful surprise.

Furthermore, the correlation identified in our study
appears to echo the sentiments of Doe and Jones
(2020) who explored the realm of YouTube culture
and its potential impact on public opinion. It seems
that our findings provide empirical evidence to
support the notion that the linguistic allure
pervasive in online content may indeed sway
political  predispositions, analogous to the
captivating charm of a clever turn of phrase in a
persuasive speech.

The unexpected marriage of linguistic wit and
political preferences, as revealed by our study,
showcases the intricate and often enigmatic forces
that underpin human decision-making. Just as the
playful banter and clever wordplay in popular
television programs like "The IT Crowd" and
"Parks and Recreation" captivate audiences, our
results suggest that the linguistic charisma of online
content may similarly captivate voters, influencing
their electoral inclinations in ways that elude
conventional understanding.

In this light-hearted yet rigorous exploration, we are
reminded of the profound impact of language on the
electoral landscape. The unexpected prowess of
linguistic charm, as demonstrated by the "hip and
with it" nature of SmarterEveryDay video titles,
prompts a reconsideration of the multifaceted
influences that shape individual preferences,
highlighting the inherent complexity of human
decision-making in the digital age.

Our study adds a touch of whimsy to the scholarly
inquiry into the nexus of online content and political
preferences, affirming the profound impact of
language on the electoral landscape and
underscoring the need for further investigation into
the unexpected interplay between mirth and
methodology.
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CONCLUSION

In conclusion, our study uncovers a compelling
correlation between the linguistic flair of
SmarterEveryDay video titles and votes for the
Republican Presidential candidate in the state of
Missouri. Our findings suggest that the clever
wordplay and whimsical charm embedded within
these titles possess an unexpectedly potent influence
on political voting patterns. Much like a well-timed
punchline, the linguistic artistry of these titles seems
to resonate with voters, eliciting not just a chuckle
but also a significant impact on their electoral
choices.

The remarkably high correlation coefficient of
0.9957617 underscores the unmistakable
association between the "hip and with it" nature of
SmarterEveryDay video titles and Republican
candidate votes, prompting us to acknowledge the
profound potential of online merriment to sway
real-world decisions. While this may initially seem
like an improbable connection, our statistical
analysis leaves little room for skepticism. As the
saying goes, "the proof is in the pudding," or in this
case, the statistical significance.

These findings underscore the whimsical yet
substantial role of linguistic ingenuity in shaping
political attitudes, adding an unexpected twist to the
often serious realm of electoral analysis. As we
reflect on the implications of our research, it
becomes evident that the world of internet humor
and political persuasion share a stronger bond than
meets the eye, akin to a perfectly crafted conspiracy
theory - both fascinating and somewhat
unbelievable.

In light of these revelatory results, it seems that in
the arena of political influence, a well-crafted title is
more than just a catchy phrase; it can be a powerful
tool for shaping public opinion. It is clear that the
impact of linguistic charm transcends the
boundaries of mere entertainment, permeating the
very fabric of political decision-making.

As such, we assert that further study in this area is
unnecessary, as we have undoubtedly shed light on
the intriguing interplay between digital humor and
electoral preferences. Our findings stand as a
testament to the unforeseen potency of internet
whimsy in the complex landscape of political
behavior. After all, as researchers, it is essential to
know when to end a study — and in this case, the
conclusion is as «clear as a pun in a
SmarterEveryDay video title.
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