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Pointing to Success: The Super Bowl Point Difference and the Rating 
of Two and a Half Men

Caroline Hoffman, Andrew Turner, George P Tyler

Madison, Wisconsin

In this paper, we delve into the perplexing relationship between the point  difference in
Super Bowl games and the rating of the hit sitcom "Two and a Half Men." With punts, we
mean points, and touchdowns, we aim to make a touchdown in understanding this quirky
connection.  Utilizing  data  from Wikipedia  and Nielsen  ratings,  our  research  team has
uncovered a statistically significant  correlation coefficient  of  0.7577800 and p < 0.01,
spanning the years 2004 to 2015. Our findings suggest that there may be a peculiar link
between the thrilling highs and disappointing lows of Super Bowl victories and the ratings
of a sitcom filled with its own brand of comedic ups and downs. This study not only sheds
light  on an unexpected correlation but  also shows the potential  for  quirky patterns  in
seemingly unrelated data. So, in the spirit of the Super Bowl, we invite readers to join us in
this game of deciphering the "Two and a Half Men" rating mystery!

Introduction

In  the  realm  of  statistical  analysis,  one  often
encounters intriguing correlations that defy logical
explanation at first glance. The connection between
the point difference in Super Bowl games and the
rating of the popular sitcom "Two and a Half Men"
is one such enigmatic pairing that  has piqued the
curiosity  of  researchers  and  armchair  statisticians
alike. While the Super Bowl and a comedy series
may seem as unrelated as a quarterback and a ballet
dancer, our investigation has revealed a surprising
relationship that calls for scrutiny.

The Super Bowl, with its heart-stopping plays and
nail-biting  finishes,  captures  the  attention  of
millions,  much like a captivating sitcom. The ebb
and flow of excitement during the game mirrors the
comedic highs and lows that "Two and a Half Men"
delivers to its  audience.  It  is  within this  realm of
unpredictability  and  drama  that  we  sought  to
unravel  the  puzzle  of  how  the  performance  of

football teams in the Super Bowl may manifest in
the ratings of a television show centered around the
comedic antics of Charlie Harper, Alan Harper, and
Jake Harper.

Our research team combed through a trove of data
from  Wikipedia  and  Nielsen  ratings,  employing
rigorous  statistical  analysis  to  uncover  any
semblance  of  a  connection  between  the  two
seemingly  disparate  entities.  Our  pursuit  led  us
down a path filled with unexpected twists and turns,
akin  to  a  thrilling  Super  Bowl  matchup  or  a
convoluted sitcom plot.

The  correlation  coefficient  of  0.7577800 and  p  <
0.01  that  emerged  from  our  analysis  signified  a
robust  and  statistically  significant  relationship
between the Super  Bowl point  difference  and the
rating of "Two and a Half Men." This revelation left
us both baffled and exhilarated, akin to the mix of
emotions  experienced  by  fans  watching  a  game-
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deciding field goal attempt in the dying seconds of a
Super Bowl showdown.

As we navigate through the labyrinthine world of
data  analysis,  we  are  reminded  of  the  words  of
acclaimed statistician,  George Box, who famously
said, "All models are wrong, but some are useful."
Our findings, while unexpected, carry the potential
to illuminate unconventional patterns lurking within
the annals  of  data,  perhaps  serving as a reminder
that  correlations,  like  Super  Bowl  commercials,
may hide in  plain sight while bearing unexpected
relevance.

Therefore, with the spirit of curiosity and a touch of
lightheartedness, we invite our esteemed readers to
join us in unraveling this delightful conundrum and
to partake in the whimsical journey of deciphering
the "Two and a Half Men" rating mystery in light of
the grand spectacle that is the Super Bowl.

So,  buckle up and prepare to  tackle this  puzzling
connection with the same fervor as a team fighting
for every yard on the gridiron, as we embark on a
quest to fathom the quirkiness that binds the Super
Bowl point difference and the rating of "Two and a
Half Men" in delightful statistical harmony.

LITERATURE REVIEW

LITERATURE REVIEW

In  "Smith  and  Doe  (2010),"  the  authors  find  an
unexpected correlation between Super  Bowl point
differences  and  television  ratings  of  popular
sitcoms.  The  study  provides  a  comprehensive
analysis of various sports events and their impact on
entertainment  viewership.  Similarly,  "Jones  et  al.
(2012)"  delve  into  the  viewership  patterns  of
comedic  television  series  in  relation  to  major
sporting  events,  including  the  Super  Bowl,
revealing  intriguing  connections  that  challenge
conventional wisdom.

Moving beyond the realm of academic studies, non-
fiction books such as "Freakonomics" by Steven D.
Levitt  and  Stephen  J.  Dubner,  and  "Outliers"  by

Malcolm Gladwell, offer insights into the intricate
web  of  correlations  and  the  often  perplexing
relationships  that  underpin  seemingly  unrelated
phenomena. These scholarly works nimbly navigate
through  the  labyrinth  of  statistics  and  human
behavior,  shedding  light  on  unexpected  linkages
that titillate the mind and tickle the funny bone.

Further  expanding the literary  landscape,  fictional
works such as "Moneyball" by Michael Lewis and
"The  Art  of  Fielding"  by  Chad  Harbach,  present
captivating  narratives  that  center  around  the
dynamics of sports and the idiosyncrasies of human
nature,  offering  a  glimpse  into  the  enthralling
tapestry  of  interconnectedness  and  chance
encounters.

And  now,  for  the  pièce  de  résistance  of  our
literature  review  –  our  research  team's
groundbreaking  investigation  encompassing  an
eclectic array of sources, from scholarly journals to
*checks notes* grocery store receipts and even the
occasional  fortune  cookie  message.  Yes,  dear
reader, the pursuit of knowledge knows no bounds,
and neither does the quest for the perfect punchline!

With  our  exploratory  journey  spanning  the
intellectual,  the  fantastical,  and,  dare  I  say,  the
comically  absurd,  we  now  shift  our  focus  to
unraveling  the  enigma  that  is  the  relationship
between the Super  Bowl point  difference  and the
rating of "Two and a Half Men." Gird your loins,
dear  academics  and  aficionados  of  statistical
whimsy,  for  we  are  about  to  embark  on  a
rollercoaster  of  statistical  analysis  that  will  make
even  the  most  riveting  Super  Bowl  showdown
seem, dare I say, a tad predictable.

Let the games begin!

METHODOLOGY

To tackle the perplexing conundrum of the interplay
between the Super  Bowl point  difference  and the
rating of "Two and a Half Men," our research team
embarked on a quest that would rival the intensity
of a last-minute Hail Mary pass. Our data collection
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process  resembled  a  cook-off,  with  a  dash  of
determination,  a  sprinkle  of  skepticism,  and  a
generous  serving  of  internet  browsing  through
Wikipedia and Nielsen ratings from 2004 to 2015.

First, to gauge the success of Super Bowl teams, we
diligently  scoured  the  internet  for  comprehensive
point  difference  data  from  the  games  during  the
specified timeframe. As the saying goes, "research
is  99% Wikipedia  and 1% serendipity,"  our  team
harnessed  the  collective  wisdom  of  the  online
encyclopedia and other reputable sources to amass a
trove of point difference statistics.

Similarly,  in  the  realm  of  television  ratings,  we
harnessed the power of Nielsen ratings to capture
the numerical essence of "Two and a Half Men's"
performance.  With  the  air  of  seasoned detectives,
we  delved  into  the  labyrinthine  world  of  sitcom
ratings, unearthing the numerical representation of
the show's triumphs and tribulations over the years.

With our data sources in tow, we then performed a
rigorous statistical  analysis  that  would make even
the  most  meticulous  accountants  nod in approval.
Armed with the calculating prowess of spreadsheet
software,  we  computed  the  correlation  coefficient
between the Super  Bowl point  difference  and the
rating of "Two and a Half Men." It was a journey
filled with suspense, akin to waiting for the referee's
ruling on a game-deciding call – but with a touch of
humor thrown in, much like a sitcom punchline.

Our methodology danced between the precision of
statistical techniques and the whimsy of unexpected
data patterns, not unlike a quarterback evading the
clutches of a  relentless defensive line.  Ultimately,
our  findings  emerged  like  a  well-timed  comedic
punchline,  shedding  light  on  the  improbable
connection between the nail-biting drama of Super
Bowl games and the comedic escapades of the "Two
and a Half Men" cast.

In summary, as we embarked on this exploration of
statistical serendipity, we combined the rigor of data
analysis  with  a  lighthearted  appreciation  for  the
peculiar and the unexpected. So come, dear reader,
join  us  in  this  delightful  statistical  waltz  as  we

unravel  the  enigmatic  bond  between  Super  Bowl
point differences and the enduring legacy of "Two
and a Half Men" ratings.

RESULTS

The  analysis  of  data  ranging  from 2004  to  2015
revealed  a  striking  correlation  between  the  point
difference in Super Bowl games and the rating of
the  sitcom  "Two  and  a  Half  Men."  Indeed,  our
research team uncovered a correlation coefficient of
0.7577800, an r-squared value of 0.5742306, and,
much to our amazement, a p-value of less than 0.01.
These  statistical  findings  indicate  a  strong  and
significant  relationship  between  these  seemingly
incongruent  phenomena,  leaving  us  both
flabbergasted and gleeful, much like Charlie Harper
stumbling into an unexpected windfall.

As shown in Fig. 1, the scatterplot vividly illustrates
the  compelling  relationship  between  the  two
variables. This plot serves as a visual testament to
the  undeniable  bond  between  the  exhilarating
triumphs and heartbreaking defeats of Super Bowl
matchups and the audience appeal of a sitcom that
has  weathered  its  own  share  of  triumphs  and
tribulations over the years.

In the peculiar world of statistical analysis, where
one expects the unexpected, our results add a touch
of  whimsy  to  the  otherwise  serious  arena  of
academic inquiry. The discovery of this unexpected
correlation beckons to mind the unlikeliest of pairs
harmonizing  in  perfect  statistical  sync,  akin  to  a
jazz duo comprised of an eager dung beetle and a
maestro conductor. 
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Figure 1. Scatterplot of the variables by year

While  our  findings  may  initially  raise  eyebrows,
they open the door to a new realm of inquiry into
the  obscure  and idiosyncratic  connections  that  lie
beneath  the  surface  of  seemingly  unrelated
phenomena.  This  unearthing  serves  as  a  friendly
reminder that in the vast landscape of data analysis,
surprising  correlations  may  be  lurking  in  the
shadows, waiting to spring forth like a sitcom plot
twist.

In  summary,  our  research  brings  to  light  an
unanticipated and statistically significant correlation
between the point difference in Super Bowl games
and  the  rating  of  "Two  and  a  Half  Men."  This
discovery  not  only  piques  academic  curiosity  but
also  invites  us  to  ponder  the  whimsical  and
unpredictable  nature  of  statistical  relationships,
much like the unpredictable dynamics of a quirky
sitcom.

So,  as  we  conclude  this  chapter  of  the  academic
symphony, we extend an invitation to our esteemed
readers  to  join  us  in  celebrating  the  delightfully
peculiar bond that ties the ebbs and flows of Super
Bowl victories  to  the ratings of "Two and a Half
Men."  Let  us  embrace  this  whimsical  journey  of
deciphering  the  "Two  and  a  Half  Men"  rating
mystery, much like an enthusiastic fan cheering on a
last-minute  field  goal  attempt  in  a  game-deciding
Super Bowl showdown.

DISCUSSION

Our  investigation  into  the  perplexing  relationship
between the point difference in Super Bowl games
and the rating of "Two and a Half Men" has not
only  revealed  a  statistically  significant  correlation
but has also ignited the flames of curiosity amidst
the quirky intricacies of statistical analysis.

Harkening back to the scholarly works that deftly
navigated  the  intertwining  pathways  of  statistical
phenomena and human behavior, our findings stand
as  a  testament  to  the  unforeseen connections  that
underpin seemingly unrelated events. As "Smith and
Doe (2010)" and "Jones et al. (2012)" provocatively
hinted at the unexpected correlations between major
sporting  events  and entertainment  viewership,  our
study  provides  empirical  support  for  these
audacious claims, akin to the exhilarating rush of a
surprise onside kick.

In  the  spirit  of  embracing  the  unexpected,  our
statistical  analysis  not  only  corroborates  but
amplifies  the  intriguing  parallels  outlined  in  the
literary  landscape  we  passionately  traversed.
Leveraging the zany joys of non-fiction works such
as "Freakonomics" and "Outliers," our findings toss
a  sprinkle  of  statistical  confetti  onto  the  already
electrifying stage of unlikely correlations, much like
a  spontaneous  touchdown  celebration  during  a
Super Bowl halftime show.

Furthermore,  our data,  gathered from a seemingly
incongruous  array  of  sources  including  grocery
store receipts and *ahem* fortune cookie messages,
speaks to the boundless nature of academic inquiry
and  the  unyielding  pursuit  of  knowledge.  Our
pioneering exploration into  this  correlation  boldly
echoes  the  essence  of  literature  review  oddities,
inviting  readers  to  join  us  in  this  game  of
deciphering  statistical  whimsy  like  a  group  of
academics engaged in a heated game of statistical
charades.

As we meander through the whimsical landscape of
unpredictable  statistical  relationships,  our  findings
beckon  to  the  lighthearted  musings  and  comical
absurdities  that  characterize the  peculiar  world of
academia.  Our  study  not  only  adds  a  touch  of
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statistical  whimsy  to  the  serious  discourse  of
academic  inquiry  but  also  prompts  curiosity  to
bloom,  much  like  a  carefully  tended  garden
reaching  the  crescendo  of  bloom  amidst  the
unpredictable climate of statistical inquiry.

In essence, our research contributes to the scholarly
mosaic  by  unraveling  the  unexpected  rapport
between the intensity of Super Bowl victories and
the audience appeal of "Two and a Half Men." We
invite  our esteemed readers to  revel in  the joy of
deciphering this quirky correlation, imbued with the
spirit  of  statistical  whimsy  and  academic
camaraderie,  much  like  a  lively  tailgate  party
preceding a thrilling Super Bowl showdown.

Let  us  continue this  playfully  profound adventure
into  deciphering  the  enigmatic  "Two  and  a  Half
Men"  rating  mystery,  celebrating  the  delightful
fusion of  statistical  caprice  and academic  inquiry,
much like a perplexing yet delightful cliffhanger in
a beloved sitcom.

CONCLUSION

In  conclusion,  our  research  has  highlighted  the
unexpected  connection  between  the  thrilling
rollercoaster  of  Super  Bowl point  differences  and
the  ratings  of  "Two and a  Half  Men",  much like
finding a hidden punchline in a sitcom script. The
statistically  significant  correlation  coefficient  of
0.7577800 and p < 0.01 has left us as astonished as
a character realizing they're living in a sitcom. Our
findings  underscore  the  whimsical  nature  of
statistical  relationships,  proving  that  even  in  the
serious world of academic research, there's always
room for a dash of lighthearted quirkiness.

While  our  results  may  seem  as  surprising  as  a
sitcom plot twist, they emphasize the potential for
uncovering unlikely correlations between seemingly
unrelated variables. Our study stands as a testament
to  the  playful  spirit  of  inquiry,  reminding us  that
beneath the layers of data lie hidden jokes waiting
to  be  discovered,  much  like  an  Easter  egg  hunt
during a commercial break.

As for the need for further research, we assert with
the  utmost  seriousness  that  no  further  study  is
required in this area. We have undoubtedly reached
the pinnacle of statistical whimsy in uncovering the
link between the Super Bowl's highs and lows and
the ratings of "Two and a Half Men." It's  time to
take  the  field  and  celebrate  the  touchdown  of
discovery,  leaving  no  yardage  for  additional
investigation  in  this  particular  realm  of  statistical
comedy.
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