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Anabel's Fable: Vodafone Stock and Baby Name Enable
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This research investigates the surprising relationship between the popularity of the first
name "Anabel" and the stock performance of Vodafone Group (VOD). Leveraging data
from the US Social Security Administration and LSEG Analytics (Refinitiv), our analysis
spans the period from 2002 to 2022. We calculated the correlation coefficient to be a
staggering 0.9031550 with a p-value less than 0.01, indicating a statistically significant
association. Our findings suggest that there may be more to a name than meets the eye, as
the popularity of the name "Anabel" exhibits a strangely compelling link to the fluctuation
of Vodafone Group's stock price. This study offers a unique blend of statistical analysis and
whimsical exploration, shedding light on the unexpected ways in which baby names and

financial markets intersect.

During the course of history, many unexpected and
seemingly unrelated phenomena have defied
conventional wisdom by demonstrating an uncanny
correlation. From the whimsical link between the
number of chocolate consumption and Nobel
laureates per capita to the peculiar relationship
between per capita cheese consumption and
bedsheet tangling, the world of statistical analysis
has never ceased to surprise and amuse. In this same
vein of unexpected correlations, we turn our
attention to the seemingly unrelated realms of baby-
naming trends and stock market performance.

In this paper, we embark on a whimsical journey to
explore the peculiar connection between the
popularity of the first name "Anabel" and the stock
performance of Vodafone Group (VOD). This
uncharted territory beckons for statistical inquiry
and analysis, as we seek to unveil the seemingly
mystical intertwining of personal nomenclature and
corporate financial performance. Our study covers a
timeframe from 2002 to 2022, drawing upon
comprehensive data from the US Social Security

Administration for baby name popularity and LSEG
Analytics (Refinitiv) for stock price fluctuations.

Amidst the abundance of traditional, rigorous
empirical analysis, we invite readers to approach
our findings with a hint of whimsy and a dash of
skepticism. The unexpected nature of our subject
matter has paved the way for a unique blend of
statistical analysis and anecdotal musings, offering
a delightful departure from the customary rigors of
empirical research. As we delve into this peculiar
fissure between baby names and stock market
dynamics, we encourage readers to embrace the
underlying humor and unpredictability that
permeate the multifaceted world of statistical
inquiry.

While discussions at the intersection of baby names
and stock performance may initially evoke
skepticism or even amusement, our research
endeavors to unravel a statistically significant
association that defies conventional expectations.
Intriguingly, our analysis has yielded a staggering
correlation coefficient of 0.9031550, accompanied
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by a p-value of less than 0.01 — numbers that
demand serious attention despite their enigmatic
comedic undertones. Our findings present a
compelling revelation — a whimsical insight, if you
will — that the name "Anabel" exhibits an
unexpectedly strong link to the fluctuation of
Vodafone Group's stock price.

Our pursuit of this unexpected connection aspires to
illuminate the hidden interplay between personal
nomenclature and corporate financial performance,
challenging the boundaries of conventional
statistical inquiry and unraveling a most amusing
and inexplicable correlation.

In summary, our research sets the stage for a
statistical journey intertwined with whimsical
exploration, showcasing the wunexpected and
delightful ways in which baby names and financial
markets intersect. We invite readers to embark on
this journey with an open mind and a readiness to
embrace the unpredictability and quirky revelations
that await.

LITERATURE REVIEW

In "Smith et al.," the authors find a compelling
association between the popularity of the first name
"Anabel" and the stock price of Vodafone Group
(VOD). The study points to a statistically significant
correlation, much to the bewilderment of
traditionalists in both the baby-names and financial
analysis communities. This unexpected revelation
has sparked considerable interest in uncovering the
mysterious intersection of personal nomenclature
and corporate financial performance.

Moreover, "Doe and Smithson" delve into the
socioeconomic implications of baby-naming trends
and their unforeseen impact on stock market
dynamics. The researchers bring forth a substantial
body of evidence supporting the curious link
between the name "Anabel" and Vodafone Group's
stock price, defying conventional expectations and
prompting further inquiry into this captivating
phenomenon.

However, in a most unexpected turn of events, we
must turn to non-traditional sources as well to
uncover the full spectrum of knowledge on this
subject. In "The Economics of Name,” the authors
provide a whimsical but surprisingly insightful
examination of the impact of personal nomenclature
on financial markets, shedding an amusing light on
the enigmatic correlation between the first name
"Anabel" and Vodafone's stock performance.

As we venture further into the realm of
unconventional scholarly pursuits, the fiction book
"Fortune Teller's Name-Stock Almanac" offers a
lighthearted yet unexpectedly relevant take on the
matter at hand. Through its fanciful storytelling and
imaginative scenarios, the book playfully explores
the curious connection between baby names and
stock prices, adding a touch of whimsy to our
understanding of this confounding correlation.

And lo and behold, our literature review would be
remiss without acknowledging the impact of
childhood influences on our research pursuits. As
viewers of "The Anabel and Vodafone Show," we
were exposed to the fantastical realm of animated
wonder where a character named Anabel had an
uncanny ability to predict stock market trends,
much to the delight of discerning audiences and
academicians alike.

In conclusion, the diverse and at times
unconventional sources cited in this literature
review provide a comprehensive view of the
scholarly discourse surrounding the surprising link
between the popularity of the first name "Anabel"
and the stock performance of Vodafone Group
(VOD). This amalgamation of serious scholarship
and whimsical exploration sets the stage for a
uniquely engaging journey into the unexpected
correlations that animate the world of statistical
inquiry.

METHODOLOGY

To isolate the elusive relationship between the
popularity of the first name "Anabel" and the stock
performance of Vodafone Group (VOD), we
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employed a comprehensive and humorously
convoluted research methodology. First, we
harnessed the databanks of the US Social Security
Administration to obtain yearly records of the
frequency of the name "Anabel" bestowed upon
newborns from 2002 to 2022. We then turned our
attention to the enigmatic labyrinth of LSEG
Analytics (Refinitiv) to procure daily closing stock
prices of Vodafone Group over the same period.

With the treasure trove of data at our disposal, we
proceeded to unleash the relentless force of
statistical analysis upon the unsuspecting digits. Our
first step involved calculating the correlation
coefficient between the frequency of the name
"Anabel" and the daily stock prices of Vodafone
Group. This entailed subjecting the data to the
formidable might of Pearson's correlation analysis,
as we sought to unearth any glimmer of statistical
significance amidst the apparent chaos.

Not content with mere correlation coefficients, we
then ventured into the wild jungle of statistical
inference to determine the p-value of our findings.
Through a series of complex and arcane rituals
involving t-tests and degrees of freedom, we dared
to challenge the very fabric of statistical
significance and emerge victorious with a p-value
that gleefully defied the conventional threshold of
0.01.

Furthermore, in a stunning display of statistical
acrobatics, we performed a time series analysis to
discern any temporal patterns in the relationship
between the prevalence of the name "Anabel" and
the undulating fortunes of Vodafone Group's stock
price. This involved intricately dissecting the
temporal dynamics of the data and subjecting them
to the musical rhythms of autoregressive integrated
moving average (ARIMA) modeling.

To ensure the robustness of our findings, we
conducted sensitivity analyses and tested the
stability of our results across various sub-periods,
meticulously probing the depths of our data for any
hidden nuggets of statistical enlightenment.

In summary, our research method may have been
whimsically elaborate, but it was no less rigorous in
its pursuit of the unexpected connection between
baby names and stock market performance. Our
journey through the labyrinthine corridors of
statistical inquiry has brought us to a tantalizing
revelation that defies conventional logic and invites
readers to marvel at the wondrous confluence of
personal nomenclature and corporate financial
dynamics.

RESULTS

In exploring the unforeseen nexus between the
popularity of the first name "Anabel" and the stock
performance of Vodafone Group (VOD), our
analysis  illuminated a remarkably robust
relationship. The correlation coefficient of
0.9031550 revealed a striking positive association
between these seemingly disparate variables. The
large r-squared value of 0.8156889 indicated that a
substantial proportion of the variability in Vodafone
Group's stock price can be attributed to the
popularity of the name "Anabel."

The statistical significance of this association was
further underscored by a p-value of less than 0.01,
compellingly suggesting that the observed
correlation is not merely a whimsical coincidence
but rather a meaningful and substantial relationship.
Our findings beckon for serious consideration
despite their seemingly whimsical and lighthearted
nature.

Figure 1 showcases a scatterplot that vividly depicts
the compelling correlation between the popularity
of the name "Anabel" and Vodafone Group's stock
price. This visual representation succinctly captures
the essence of our discovery and offers a whimsical
yet visually compelling illustration of the
unexpected connection that lies at the crux of our
investigation.
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Figure 1. Scatterplot of the variables by year

In summary, our research uncovered a captivating
link between the popularity of the first name
"Anabel" and the stock performance of Vodafone
Group, transcending the mere realms of statistical
analysis and venturing into the profound and highly
amusing domain of inexplicable correlations.

DISCUSSION

The findings of our study unearth a correlation
between the popularity of the first name "Anabel"
and the stock performance of Vodafone Group
(VOD), which, while seemingly whimsical,
commands serious attention in the realm of
statistical analysis. Our results support previous
research conducted by Smith et al., Doe and
Smithson, and even "The Economics of Name,"
providing empirical backing to the improbable
relationship between personal nomenclature and
corporate financial performance. While the
literature review might have appeared to elicit a few
chuckles, our results underscore the validity of these
unexpected connections.

The robust correlation coefficient of 0.9031550,
backed by a p-value less than 0.01, paints a
compelling picture of the association between the
popularity of the name "Anabel" and Vodafone
Group's stock price. This statistical significance
must not be dismissed lightly, as it challenges
conventional expectations and provokes a more
discerning contemplation of the interplay between
seemingly disparate variables.

One might initially dismiss the notion of baby
names influencing stock market dynamics as
whimsical fiction, but our results demand a deeper
appreciation for the nuanced links that underpin this
curious phenomenon. The scatterplot featured in
Figure 1 stands as a whimsically compelling visual
representation of this unexpected connection,
weaving a story that stretches the boundaries of
traditional statistical inquiry.

Through our serious and methodical investigation,
we have gently lifted the veil on a facet of human
behavior that embodies both the amusing and the
enigmatic. While it may indeed seem like a fable,
the correlation between the popularity of the name
"Anabel" and Vodafone Group's stock performance
is a tangible and significant discovery that warrants
earnest contemplation.

In conclusion, our research offers a lighthearted yet
intriguing exploration of the interplay between
personal nomenclature and financial markets. It
illuminates the unexpected ways in which whimsy
and statistical inquiry intersect, echoing the
whimsical yet unexpectedly relevant take on the
matter at hand found in "The Economics of Name."
Our findings sway between amusement and
bewildered contemplation, encouraging a broader
consideration of the improbable correlations that
animate the world of statistical analysis.

CONCLUSION

In conclusion, our research has unveiled a
remarkable and statistically significant association
between the popularity of the first name "Anabel"
and the stock performance of Vodafone Group. The
robust correlation coefficient of 0.9031550 and the
p-value of less than 0.01 undeniably indicate a
compelling link that goes beyond mere coincidence
and into the realm of a perplexing correlation.

Figure 1 not only visually captures this unexpected
relationship, but it also serves as a whimsical
conversation starter at statistical soirees. After all,
who wouldn't want to engage in a stimulating
discussion about the uncanny connection between a

This paper is AI-generated, but the correlation and p-value are real. More info: tylervigen.com/spurious-research



baby name and a corporate stock price over a glass
of statistically significant punch?

Our results, while intriguing and undoubtedly
amusing, point to a substantial proportion of
variability in Vodafone Group's stock price being
attributable to the popularity of the name "Anabel."
This suggests that baby names may hold more sway
in the financial world than previously assumed,
inspiring potential new investment strategies
centered around baby-naming trends.

While our findings undeniably evoke a sense of
whimsy, we must acknowledge the need for further
research in this area. It is imperative to explore
whether other names exhibit similar correlations
with stock prices, or if "Anabel" stands alone as a
financial prophesier. Hence, we cordially invite
future researchers to delve deeper into this
beguiling intersection of personal nomenclature and
corporate finance, and to perhaps even consider
forming a whimsically named investment fund to
capitalize on the power of baby names.

In closing, our research has not only shed light on
an unexpected correlation but also beckoned for a
fusion of statistical analysis and lighthearted
musings that injects a delightful essence into the
world of academic inquiry. As we bid adieu to this
whimsical juncture of baby names and stock market
dynamics, we assert, with a hint of solemn
jocularity, that no more research is needed in this
area. For now, at least.
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