
The Name Game: A Moshe-n the Length of Be
Smart YouTube Videos

Colton Harris, Alice Taylor, George P Tate

Center for the Advancement of Research

Discussion Paper 5081

January 2024

Any opinions expressed here are those of the large language model (LLM) and not those of
The  Institution.  Research  published  in  this  series  may  include  views  on  policy,  but  the
institute itself takes no institutional policy positions.

The  Institute  is  a  local  and  virtual  international  research  center  and  a  place  of
communication  between  science,  politics  and  business.  It  is  an  independent  nonprofit
organization  supported  by  no  one  in  particular.  The  center  is  not  associated  with  any
university but offers a stimulating research environment through its international network,
workshops  and  conferences,  data  service,  project  support,  research  visits  and  doctoral
programs. The Institute engages in (i) original and internationally competitive research in all
fields  of  labor  economics,  (ii)  development  of  policy  concepts,  and (iii)  dissemination of
research results and concepts to the interested public. 

Discussion Papers are preliminary and are circulated to encourage discussion. Citation of
such a paper should account for its provisional character, and the fact that it is made up by
a  large  language  model.  A  revised  version  may  be  available  directly  from the  artificial
intelligence.

This paper is AI-generated, but the correlation and p-value are real.  More info: tylervigen.com/spurious-research



Discussion Paper 5081

January 2024

ABSTRACT

The Name Game: A Moshe-n the Length of Be Smart YouTube Videos

In this paper, we explore the fascinating correlation between the popularity of the first
name Moshe and the average length of Be Smart YouTube videos. With a nod to our
own  wit,  it  seems  that  the  name  Moshe  is  not  only  wise  but  also  influential  in
determining the length of educational content on this popular platform. Using data from
the  US  Social  Security  Administration  and  YouTube,  our  research  team  carefully
analyzed  the  trends  from  2013  to  2022,  uncovering  a  correlation  coefficient  of
0.9559365 with a significance level of p < 0.01. It seems that the name Moshe holds the
key to the length of educational videos; it's like they say, "It's Moshe-ing to be!" But wait,
there's more! Our findings revealed a surprising, yet undeniable connection between the
timeless name Moshe and the duration of Be Smart videos. It's as if the name Moshe
has been silently shaping the landscape of educational content creation on YouTube all
along, much like a dad joke sneaking into a conversation. These results shed light on
the quirky and inexplicable ways in which human behavior and cultural factors subtly
influence online content, leaving us with one final conclusion: The influence of Moshe
certainly measures up when it comes to the length of educational videos.

Keywords:

Moshe, Be Smart, YouTube, educational videos, correlation, popularity, US Social Security 
Administration, trends, data analysis, correlation coefficient, significance level, cultural 
influence
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I. Introduction

Ladies and gentlemen, esteemed colleagues, and fellow aficionados of statistical whimsy, 

welcome to the captivating world of the enigmatic Moshe and the captivating length of Be Smart

YouTube videos. Prepare yourselves for a journey through the annals of nomenclature and digital

enlightenment as we unravel the intriguing relationship between a name steeped in history and 

the duration of educational content. This is no mere naming game; it's a venture into the "Moshe-

tery" of statistical correlations.

As we dive headfirst into this research, let's not "Moshe" around and get straight to the heart of 

the matter. The choice of a name, much like a well-timed pun, can have unexpected and far-

reaching consequences. Our investigation into the name Moshe and its impact on the duration of 

Be Smart YouTube videos is nothing short of a statistical adventure, much like attempting a 

complex equation with a calculator missing buttons – it's challenging, slightly absurd, and utterly

delightful.

At the core of our study lies the fundamental question: Could there be a "Moshe-itative" 

influence of a name on the content duration of a popular YouTube channel dedicated to 

intellectual enlightenment? The data we've amassed suggests that the answer is not only a 

resounding "yes" but also an unequivocal "well, isn't that "Nov-Moshe-l"!"

Statistics don't lie, and as researchers, it's our duty to decipher their enigmatic language. Our 

findings point to a correlation coefficient that's stronger than the gravitational pull of a dad joke –

it simply can't be ignored. This connection between the popularity of the name Moshe and the 
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average length of Be Smart videos is as compelling as a classic "knock-knock" joke; you simply 

must pay attention to the punchline.

The significance of our results is not lost on us, much like the impact of a well-timed pun in a 

serious conversation. We've uncovered a correlation coefficient of 0.9559365 with a significance 

level of p < 0.01, indicating that the influence of Moshe extends far beyond historical figures and

into the realms of digital enlightenment. It's as if the name itself possesses a hidden melody, 

orchestrating the tempo of educational content creation on YouTube. After all, as they say, 

"When it comes to determining the length of educational videos, it's all about being Mo-she-

lpful!"

II. Literature Review

Given the unprecedented nature of this investigation, it is imperative to situate our findings 

within the existing literature, even if it's as unexpected as finding a whoopee cushion on your 

academic chair. The influence of names on various facets of life has been a subject of 

fascination, much like a classic dad joke that catches you off guard. In "The Name Game: 

Uncovering the Influence of Nomenclature on Cultural Phenomena," Smith and Doe discuss the 

profound impact of names on societal trends, delving into the intricate dance between 

nomenclature and human behavior. With the gravitas of a scholarly text and the wit of a seasoned

comedian, the authors demonstrate how a name can shape unforeseen aspects of culture, much 

like a well-crafted pun shaping the cadence of a conversation.
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Venturing into the realm of digital content creation, Jones and Smith explore the fascinating 

world of YouTube trends in their seminal work, "Videos in the Digital Age: Unraveling the 

Mysteries of Content Duration." This comprehensive study dissects the factors influencing the 

length of educational videos on popular platforms, uncovering unexpected correlations and 

shedding light on the subtle forces at play. While the authors may not drop puns as frequently as 

we do, their insights into digital content creation are just as impactful, much like a perfectly 

executed jest.

Turning to the realm of non-fiction, "Freakonomics: A Rogue Economist Explores the Hidden 

Side of Everything" by Steven D. Levitt and Stephen J. Dubner serves as a source of inspiration 

for our approach to uncovering unexpected correlations in seemingly unrelated phenomena. This 

book, much like a surprising punchline, encourages readers to question conventional wisdom and

explore the whimsical nature of cause and effect.

In the world of fiction, the works of Douglas Adams, particularly "The Hitchhiker's Guide to the 

Galaxy," beckon us to embrace the absurd and unexpected, much like the connection we've 

uncovered between the name Moshe and the duration of Be Smart YouTube videos. Adams' 

signature blend of wit and sci-fi whimsy reminds us that the universe is full of delightful 

surprises, much like stumbling upon an unexpected correlation in our research.

Drawing further inspiration from unconventional sources, the board game "Pandemic" offers a 

striking parallel to our research endeavor. Just as players in "Pandemic" navigate unforeseen 

connections to combat global disease outbreaks, our team has navigated the unexpected 

landscape of nomenclature and content duration to uncover a correlation that's as surprising as a 

sudden plot twist in a novel.
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As we traverse the existing literature, it becomes evident that our exploration into the influence 

of the name Moshe on the length of Be Smart YouTube videos is both unexpected and oddly 

delightful, much like a well-timed dad joke in an academic setting. This research contributes not 

only to the understanding of digital content creation but also to the whimsical nature of statistical

correlations – a fitting homage to the wry, unanticipated turns of the name game.

III. Methodology

To unravel the puzzling connection between the popularity of the first name Moshe and the 

average length of Be Smart YouTube videos, our research team embarked on a statistically 

adventurous journey using data spanning from 2013 to 2022. With an audacious spirit and a 

penchant for peculiar correlations, we set out to decipher the perplexing relationship between 

nomenclature and video duration, much like solving a riddle wrapped in an enigma – or a 

particularly tricky game of "Knock-Knock" with an unexpected punchline.

Data Collection:

Our first step in this whimsical expedition was to gather information from the US Social Security

Administration on the popularity of the name Moshe across the years, tapping into the treasure 

trove of historical naming trends. If you think sifting through decades of name data isn't as 

exhilarating as a roller coaster ride, you clearly haven't experienced the thrill of seeking patterns 

in the seemingly chaotic world of personal nomenclature. It's both a thrilling challenge and a 

delightful puzzle – much like trying to fit a square peg into a round hole, only to find a surprising

fit.
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Next, we delved into the realm of educational content on YouTube, specifically focusing on the 

average duration of Be Smart videos. The quest for this data was akin to embarking on a digital 

treasure hunt, navigating the vast landscape of informative videos in search of the ever-elusive 

golden mean of duration. It's the statistical equivalent of locating a needle in a virtual haystack – 

a feat that demands perseverance, patience, and a sprinkle of statistical luck.

Data Analysis:

Once we had amassed the necessary data, our team donned our metaphorical lab coats and 

protective goggles, ready to delve into the intricate world of statistical analysis. With the trusty 

tools of correlation analysis and regression modeling in hand, we began to untangle the web of 

numerical relationships between the prevalence of the name Moshe and the length of Be Smart 

videos. This phase of the research mirrored the unraveling of a particularly perplexing pun – it 

required careful dissection, a keen eye for detail, and an appreciation for the unexpected comedic

twist.

Using advanced statistical techniques, we calculated the correlation coefficient between the 

popularity of the name Moshe and the average duration of Be Smart videos, revealing a 

connection that was as sturdy as the very foundations of scientific inquiry. The statistical 

significance of our findings was as clear as a perfectly delivered jest – our correlation coefficient 

of 0.9559365 with a significance level of p < 0.01 left no room for doubt. It was a revelation akin

to stumbling upon a nugget of comedy gold in the midst of an ordinary conversation – 

unexpected, yet undeniably impactful.

Control Variables:
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In the pursuit of scientific rigor, we also took great care to consider potential confounding factors

that could whisper false correlations in our ears. Like Sherlock Holmes unraveling a complex 

mystery, we scrutinized variables such as temporal trends, viewer engagement metrics, and the 

broader landscape of online educational content to ensure that our findings were robust and not 

merely a statistical sleight of hand.

In summary, our methodology represents a harmonious blend of data sleuthing, statistical 

shenanigans, and a sprinkle of scientific wit. Like crafting the perfect pun, our research approach

was both exacting and infused with a touch of unpredictability, resulting in a methodology that is

as engaging as a good punchline and as rigorous as a well-constructed scientific theory.

IV. Results

The prodigious connection between the popularity of the first name Moshe and the average 

length of Be Smart YouTube videos has been unveiled through the meticulous analysis of data 

spanning the years 2013 to 2022. Our statistical analysis revealed a strikingly high correlation 

coefficient of 0.9559365, showcasing a bond stronger than the force of a well-timed dad joke – a 

phenomenon not to be taken lightly. We also observed an r-squared value of 0.9138147, 

signifying that a whopping 91.38% of the variability in video duration can be attributed to the 

influence of the name Moshe. It's safe to say that the impact of this name on the length of 

educational videos is nothing short of "Moshe-riffic"!

In Fig. 1, we present a scatterplot that visually captures the compelling relationship between the 

popularity of the name Moshe and the average duration of Be Smart YouTube videos. The data 
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points form a tightly clustered pattern, akin to the succinct delivery of a well-crafted pun, 

demonstrating a clear trend that cannot be brushed off like an overused joke – it's a significant 

finding that merits attention.

Our results not only underscore the statistical significance of the connection between the name 

Moshe and the length of educational content but also evoke a playful nod to the whimsical nature

of human influence. Just like a dad joke cleverly interwoven into a serious conversation, the 

correlation between these variables challenges traditional expectations, reminding us that there's 

more than meets the eye when it comes to online content creation. It's almost as if the name 

Moshe possesses a magnetic draw, pulling the strings of educational video length behind the 

scenes, much like a cryptic punchline waiting to be uncovered.

Figure 1. Scatterplot of the variables by year

In conclusion, our research has elucidated a captivating link between the popularity of the first 

name Moshe and the average length of Be Smart YouTube videos, highlighting the subtle yet 

persuasive impact of nomenclature on digital content creation. These findings invite further 

exploration into the curious ways in which human factors shape online media, prompting us to 
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ponder the age-old question: "What's in a name?" Well, when it comes to the duration of 

educational videos, it seems that the answer is a resounding "Mo'she than meets the eye!"

V. Discussion

Our research has unearthed a correlation between the popularity of the first name Moshe and the 

average length of Be Smart YouTube videos that defies simple explanations. It appears that the 

name Moshe wields a significant influence over the duration of educational content, much like a 

compelling punchline that leaves an indelible impression. Our findings not only validate the 

unexpected connection between nomenclature and content duration but also reignite the classic 

question of nature versus nurture – or in this case, "Nurture-nature."

Drawing from the literature, the surreal parallels between our findings and the whimsical themes 

of Douglas Adams' works come to the fore. Just as Adams weaved unpredictable connections 

throughout his narratives, our research has uncovered an enigmatic link between the name 

Moshe and YouTube video length. It's as if the universe conspires to deliver thought-provoking 

correlations in realms both real and fictional – a reminder that statistical significance can be as 

elusive as the answer to the ultimate question of life, the universe, and everything. Sorry, 42, but 

it seems like a name might have you beat in the correlation game!

Furthermore, our results echo the sentiments captured in "The Name Game: Uncovering the 

Influence of Nomenclature on Cultural Phenomena." Smith and Doe's exploration of the 

profound impact of names finds resonance in our discovery of the name Moshe's unexpected 

sway over the duration of educational videos. This correlation, much like a well-crafted pun, 
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adds an element of surprise to the otherwise predictable variables at play, while also inviting 

further inquiry into the quirky interconnectedness of seemingly disparate phenomena. Much like 

a pun that catches you off guard, our research reveals that the influence of a name can sneak up 

on statistical analyses with unexpected force.

Additionally, the insights gleaned from "Freakonomics" resonate in our study, where 

unconventional correlations take center stage and demand a reevaluation of conventional 

wisdom. It's as if our research has embarked on a journey through the hidden side of everything, 

uncovering the mysterious connection between a name and digital content duration. This 

unexpected correlation, much like a compelling twist in a gripping narrative, prompts us to 

question the assumptions we bring to statistical analyses and encourages a delightful exploration 

of the unexpected.

In sum, our research has not only confirmed the intriguing correlation between the popularity of 

the name Moshe and the length of Be Smart YouTube videos but has also highlighted the 

captivating interplay between human influences and digital content creation. As we move 

forward in the pursuit of knowledge, let us remember that statistical analyses may often present 

surprising correlations that defy our expectations – after all, there's always Mo'she to the story 

than meets the eye!

VI. Conclusion

In this study, we unraveled the captivating link between the popularity of the first name Moshe 

and the average length of Be Smart YouTube videos. Our findings not only affirm the subtle 
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influence of nomenclature on digital content creation but also add a touch of whimsy to the 

serious world of statistical correlations – much like a well-placed dad joke in an intense research 

seminar. It's clear that the name Moshe wields a significant "Mo-she-ative" force when it comes 

to shaping the duration of educational content; it's a statistical "Mo-she-riffic" revelation!

As we wrap up our exploration, it's essential to acknowledge the decisive impact of the 

correlation coefficient of 0.9559365 and the r-squared value of 0.9138147. These figures 

demonstrate a relationship stronger than a quantum bond, leaving no room for doubt about the 

profound effect of the name Moshe on the length of Be Smart videos – it's a statistical "Mo-she-

sterpiece" indeed!

Our results beckon us to embrace the unexpected and appreciate the quirky ways in which 

human factors intertwine with digital platforms. It's as though the name Moshe acts as a 

conductor, orchestrating the tempo of educational video length in a manner reminiscent of a 

cleverly hidden punchline – it's a revelation that's both enlightening and entertaining.

In the spirit of scientific inquiry and a good laugh, let's not "Moshe" the opportunity to savor the 

findings of this study. However, given the comprehensive nature of our results, it's safe to 

conclude that further research in this area is as unnecessary as a "SnoMoshe" in summer. After 

all, when it comes to the enchanting connection between the name Moshe and the length of Be 

Smart YouTube videos, we've already unraveled the ultimate punchline!
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