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The omnipresence of internet memes in contemporary society and their impact on various socio-
economic phenomena have been subjects of intense scholarly discussions. In this study, we delved
into the peculiar relationship between the popularity of the 'change my mind' meme and the
consumption of Liquefied Petroleum Gas (LPG) in the country of Suriname. Our research team took
on this gas-tly challenge to shed light on a seemingly inexplicable correlation, steering the discussion
in a gas-powered direction. Utilizing data from Google Trends and the Energy Information
Administration, we braved the digital depths to unwrap the mystery. Our findings revealed a striking
correlation coefficient of 0.9260581 and p < 0.01 between the two seemingly unrelated subjects from
2006 to 2021. This unexpected revelation led us to question whether meme culture, just like LPG, is
igniting a fiery passion within the hearts of Surinamese consumers. In the spirit of our meme-themed
investigation, we couldn't resist a dad joke or two. Why are memes and LPG akin to exemplary dads?
Because they both have the potential to ignite heated discussions! Our research serves as a
testament to the unexpected intersections between digital culture and everyday practices, offering a
gaspingly delightful experience for academics and meme enthusiasts alike.

Ah, the captivating world of memes,
where a fusion of humor and virality reign
supreme. Greetings, esteemed colleagues
and meme aficionados! As we fasten our
lab coats and dive into the delightful
whirlpool of internet culture, we find
ourselves on a peculiar quest - an
exploration of the uncharted territory
where the 'change my mind' meme and
the consumption of Liquefied Petroleum
Gas (LPG) converge. It's a gas-tly mystery
with the potential to fuel our intellectual
curiosity and tickle our funny bones!

Now, you might ask, what do memes and
LPG have in common? The answer may
seem as elusive as an academically
credible dad joke, but fear not, for we are
here to wunravel this enigma with
empirical evidence and perhaps a sprinkle
of meme-based humor.

As we embark on our sci-quest to uncover
the correlation, we find ourselves facing
an intriguing riddle: are memes and LPG
clandestine partners in shaping consumer
behavior, or is this a mere statistical
anomaly? Spoiler alert - it's neither a
riddle nor a joke; our findings call for
serious contemplation.

Before we delve into the delightfully
unexpected and astoundingly gas-ty
correlations, let's not forget the vital role
of data in our investigation. Just as
precise measurements are crucial in
scientific experiments, our data from
Google Trends and the Energy
Information Administration serve as the
compass guiding our meme-driven ship
through uncharted statistical waters.

And now, a little light-hearted detour.
How did the statistician tackle his fear of
negative numbers? He'll stop at nothing
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to avoid them! Embracing the statistical
potential of a well-timed dad joke, we
offer a moment of levity in our pursuit of
knowledge.

Our data revealed a striking correlation
coefficient of 0.9260581 and p < 0.01,
indicating a robust and statistically
significant relationship between the
‘change my mind' meme popularity and
LPG consumption in Suriname from 2006
to 2021. As we unpack this mathematical
marvel, we can't help but marvel at the
unexpected congruence between
seemingly unrelated phenomena.

So, why exactly are memes and LPG
intertwining in the hearts and minds of
Surinamese consumers? Are they igniting
a veritable conflagration of interest and
influence? Our research aims to reignite
scholarly discourse, like the flame of a
Bunsen burner under a particularly
fascinating reaction.

In essence, our exploration of the meme-
LPG nexus propels us beyond the
boundaries of conventional research,
nurturing a gamified approach to
academic investigation. Just like a
perfectly timed punchline, our study
offers a gaspingly delightful experience
for the curious minds eager to unearth
the unexpected crossroads of digital
culture and everyday practices. Let's
raise our Bunsen burners to this merry
fusion of science and humor and
commence our unconventional journey
through the realm of viral musings and
statistical revelations.

LITERATURE REVIEW

In “Meme Mania and Its Societal
Impacts,” Smith et al. explore the far-
reaching implications of internet memes
on various cultural and economic
domains. The authors delve into the
profound influence of memes on
consumer behavior, shedding light on the
potential correlations between meme
virality and seemingly unrelated
phenomena. Similarly, Jones and Doe, in

their study “Digital Culture and Emerging
Trends,” investigate  the intricate
interplay between online trends and
societal practices, highlighting the
dynamic nature of digital culture and its
ripple effects on consumer choices.

Now, let’s make a quick detour into the
world of non-fiction books. "The Selfish
Gene" by Richard Dawkins offers a
thought-provoking exploration of viral
ideas and their impact on human
behavior, drawing intriguing parallels to
the contagious nature of internet memes.
In a similar vein, “Freakonomics” by
Steven D. Levitt and Stephen ]J. Dubner
delves into the unexpected connections in
economics, just like our study scrutinizes
the unexpected connection between
memes and LPG.

Moving onward, we turn to the realm of
fiction. In George Orwell’s "1984," the
omnipresent influence of propaganda
serves as a poignant commentary on the
power of persuasive media, paralleling
the pervasive influence of internet memes
in contemporary society. Additionally, in
Aldous Huxley’s "Brave New World," the
manipulation of cultural norms and
beliefs bears striking resemblance to the
subtle sway of memes on societal
behaviors.

In the realm of animated entertainment,
"SpongeBob SquarePants" provides an
insightful lens into the dynamics of meme
culture through its iconic and oft-memed
characters. The animated series "The
Magic School Bus" intrigues curious
minds with its fantastical journeys, not
unlike our unconventional exploration
into the meme-LPG nexus. And who can
forget "The Simpsons," a show that
seemingly predicts everything - perhaps
even the unexpected correlation we’ve
uncovered?

As we navigate this gas-powered labyrinth
of memes and LPG, our research aims to
inject a touch of levity into the scholarly
discourse, much like a carefully crafted
dad joke. After all, what did the gas
molecule say to the meme? "You take my
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breath away!" This study serves as a
testament to the unexpected intersections
between digital culture and everyday
practices, offering a gaspingly delightful
experience for academics and meme
enthusiasts alike.

METHODOLOGY

To untangle the mysterious link between
the 'change my mind' meme and the
consumption of Liquefied Petroleum Gas
(LPG) in Suriname, our research team
gamely embarked on a methodological
quest as perilous as a dad joke in a room
full of academics. We began by gathering
data from Google Trends to quantify the
fluctuations in the popularity of the meme
over the years. Our quest took a gasp-
worthy turn as we faced the challenge of
relating digital trends to the fiery
consumption of LPG.

With data in hand, we employed a time-
series analysis to examine the temporal
trends of the 'change my mind' meme
popularity and LPG consumption in
Suriname. Our statistical toolbox was as
well-stocked as a dad's joke repertoire,
including  Autoregressive Integrated
Moving Average (ARIMA) models and
Granger causality tests, to decipher the
dynamic  interplay between  these
seemingly disparate variables.

But enough statistical jargon - let's not
forget the art of visualization. We crafted
intricate  graphs and charts as
meticulously as a dad crafting a pun,
plotting the ebb and flow of meme virality
alongside LPG consumption to reveal the
gas-lit path connecting these unlikely
bedfellows. The data, much like a stellar
dad joke, spoke volumes - conveying a
story of unexpected association and
statistical significance that left us both
amused and enlightened.

RESULTS

The correlation analysis between the
popularity of the 'change my mind' meme

and the consumption of Liquefied
Petroleum Gas (LPG) in Suriname from
2006 to 2021 yielded a veritably
surprising outcome. We found a
correlation coefficient of 0.9260581,
indicating a strong positive relationship
between these seemingly unrelated
variables. In statistical parlance, this
correlation speaks volumes about the
unexpected bond between internet
culture and everyday energy
consumption. It's as if memes and LPG
have forged an alliance, leaving us
wondering if they secretly share a
common gas line!

Our scatterplot (Fig. 1) showcases the
tightly clustered data points, elucidating
the robustness of the correlation. The
data points seem to dance in harmony,
much like a perfectly timed meme,
reinforcing the notion that there's more
than meets the eye in this peculiar
coupling of digital humor and gas
consumption. It's as if the plot itself is in
on the joke, endeavoring to provide a
visual punchline to our gasp-inducing
findings.

This revelatory statistical insight not only
raises eyebrows but also prompts us to
ponder the underlying behavioral and
cultural dynamics at play. It's almost as if
there's an invisible 'meme effect' exerting
its influence on the energy-consuming
decisions of Surinamese citizens. Could it
be that the 'change my mind' meme is
sparking an unexpected wave of
contemplation, leading individuals to
reconsider the energy sources they rely
on? This discovery highlights the meme's
potential to do more than just incite
laughter; it might also be igniting a spark
of environmental and energy
consciousness.
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Figure 1. Scatterplot of the variables by year

In our pursuit of statistical truth, we
cannot overlook the p < 0.01, which
indicates a  statistically significant
relationship between the variables. This
result is not just statistically rigorous; it
also reaffirms the compelling nature of
our findings. It's as if the statistical gods
themselves are nodding in approval,
acknowledging the solidity of our meme-
fueled revelations.

The r-squared value of 0.8575836 further
adds weight to our study's impact,
indicating that a substantial 85.76% of
the variation in LPG consumption can be
explained by the popularity of the 'change
my mind' meme. This statistical nugget
not only underscores the strength of the
association but also entices us to ponder
the remaining 14.24% of unexplained
variance. It's as if we've stumbled upon a
statistical mystery in the meme maze,
leaving us to wonder about the hidden
factors at play.

With these compelling results, we've not
only peeked behind the veil of internet
culture but also paved the way for further
interdisciplinary explorations. Our
research serves as a testament to the
unpredictably delightful intersections
between digital phenomena and real-
world behaviors, offering a gaspingly
enjoyable experience for those seeking to
unravel the enigmatic pathways of
statistical correlation and meme magic.

DISCUSSION

The enchanting correlation we have
unearthed between the 'change my mind'
meme and Liquefied Petroleum Gas (LPG)
consumption in Suriname has electrified
our understanding of the enigmatic
interplay between digital culture and real-
world phenomena. Although this
unexpected relationship initially seemed
as plausible as a unicorn sighting in a
laboratory, our results have solidified its
presence in the statistical realm,
prompting us to embrace this peculiar
alliance like a long-lost sibling
connection. It's as if the meme and LPG
have engaged in a whimsical tango,
leaving us to wonder if the dance floor is
the digital arena, the energy market, or
both!

Our findings not only echo the ponderous
sentiments of Smith et al. and Jones and
Doe, who probed the interconnected web
of online trends and societal behaviors,
but also channel the unconventional spirit
of offbeat literary and animated
references in the literature review. Just as
the wacky world of "SpongeBob
SquarePants" and the prophetic power of
"The Simpsons" captivate audiences with
their unexpected insights, our study has
turned the spotlight on the quirky kinship
of internet memes and energy
consumption, invoking a sense of wonder
and mirth. Our dad-joke infused
exploration has indeed shown that when
it comes to the meme-LPG saga, there's
more to this story than meets the eye.

The robust correlation coefficient of
0.9260581 and its statistically significant
status with p < 0.01 not only lend
credibility to our findings but also add a
touch of statistical stardom to the meme-
LPG rendezvous. It is as if statistical
gravity itself has pulled these seemingly
incongruous variables into a celestial
waltz of correlation, leaving us to marvel
at the unexpected choreography of meme
virality and energy usage. As we ponder
the 85.76% of LPG consumption variation
explained by the meme, it's as though we
are detectives in a meme-fueled mystery,
chasing after the elusive 14.24% of
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unexplained variability like a scientist on
the hunt for a rare isotope.

In a world brimming with serious
scholarly pursuits, our research offers a
breath of fresh air, infusing the academic
discourse with unconventional hilarity
and thought-provoking insights. Like a
venerable dad joke that keeps the
ambiance light amidst intellectual rigor,
our study underscores the unexpected
and delightful intersections between
digital culture and everyday practices.
Whether it be a memetic riddle or a
statistical sleuthing adventure, this
unique rendezvous between the 'change
my mind' meme and LPG invites further
interdisciplinary explorations and hearty
chuckles, paving the way for more gasp-
inducing discoveries.

CONCLUSION

In conclusion, our gasp-inducing study
has shed light on the surprising
connection between the popularity of the
‘change my mind' meme and the
consumption of Liquefied Petroleum Gas
(LPG) in Suriname. Our findings not only
fueled our intellectual curiosity but also
sparked some delightful meme-themed
puns along the way. It’s clear that memes
and LPG have more in common than
meets the eye - they both have the
potential to ignite fiery discussions!

As we close the lid on this gas-ty
investigation, it's evident that the
statistical evidence we've unearthed
speaks volumes about the unexpected
alliance between digital culture and
energy consumption. It's almost as if
memes and LPG share a common gas line,
influencing each other in mysterious
ways. It’s like they're exchanging punny
dad jokes in the realm of statistical
correlations!

This research not only offers a gaspingly
delightful experience for academics and
meme enthusiasts but also serves as a
testament to the surprisingly humorous

intersections between internet
phenomena and real-world behaviors.

So, why did the statistics professor bring
a parrot to the lab? Because it was an
expert in  squawking about our
statistically significant findings! As for
future research, it's safe to say that no
more study is needed in this area. We've
meme-ed enough puns and unearthed
enough statistical correlations to satisfy
even the most insatiable curiosity. Let's
raise our Bunsen burners one last time to
this lively fusion of science and humor
and bid adieu to this gas-tly yet memerific
journey!
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