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Abstract

In a world full of automotive recalls and endless amounts of processed cheese, our research
aimed to uncover a potential link between American cheese consumption and the total number of
automotive recalls in the United States. Armed with an arsenal of statistical tools and a love for
both cheese and cars, our team delved into USDA and US DOT data spanning from 1990 to 2021.
Our findings revealed a surprisingly strong correlation, with a coefficient of 0.9339061 and p <
0.01. While we can't say that consuming American cheese directly causes automotive disasters,
there's no denying that our results are quite gouda. Whether it's the holes in the cheese or the
pitfalls in automotive engineering, this study highlights a correlation that's grater than expected.
So, buckle up and say cheese as we dive into the wheely intriguing world of American cheese and
automotive recalls.

1. Introduction

The world of academic research is often as serious as a heart attack, but here at the
Institute of Cheesy Research, we like to inject a little cheddar into our studies. In this
paper, we embark on a rather "gouda" adventure to explore the correlation (or is it "curd"-
relation?) between American cheese consumption and the total number of automotive
recalls in the United States. While some might think this topic is just "brie"-ing for
trouble, we are "whey" too excited to dive into the potential connection between these
seemingly unrelated phenomena.

Every year, American consumers gobble down an "un-brie-lievable" amount of American
cheese, while the automotive industry grapples with an "edam-n" amount of vehicle
recalls. Could it be that the cheese-loving populace is indirectly causing automotive
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mishaps? Or maybe it's just a "feta" complete coincidence? We set out to answer these
"queso"-tions and discover if there's more to this cheesy conundrum than meets the eye.

As we delve into the "daunting” world of cheese and car recalls, we must acknowledge
the "cheese-ingly" complex nature of the relationship we are about to explore. The
"whey" in which American cheese is consumed, the "curdious" types of vehicles being
recalled, and the potential impact of lactose-intolerant drivers all add layers of
complexity to our investigation. However, armed with an "amped-up" statistical toolkit,
we are ready to "brie"-ze through the data to unravel any "swiss"-picious associations.

Our research "provolone" the premise that cheese consumption couldn't possibly be
related to automotive recalls, but as we delved deeper, we realized that the correlation
might be stronger than we initially "cheddar-ed." So grab some crackers, "grate" some
fresh Parmesan, and join us on this cheesy ride as we explore the "wheely" unexpected
link between American cheese and automotive recalls. Get ready for a "gouda"-ful
journey that's sure to "bleu" your mind!

2. Literature Review

The topic of cheese consumption and its potential impact on automotive recalls is as
unique as it is "grate." While the connection may seem as far-fetched as a lactose-
intolerant mouse in a cheese factory, our research has unearthed a surprising body of
literature that sheds light on this "cheddarly" relationship.

Smith and Doe (2010) delve into the cultural and sociological aspects of American cheese
consumption in their work "Cheese: A Cultural History." While their focus is primarily on
the societal significance of cheese, their findings inadvertently raise questions about the
potential influence of cheese on consumer behavior, including in the automotive sector.

Jones (2015) takes a more statistical approach in the study "The Cheesy Effect: An
Examination of Dairy Consumption and Lifestyle Choices." While Jones primarily
examines the correlation between dairy consumption and health behaviors, their analysis
of broader lifestyle choices provides a stepping stone to understanding how cheese
consumption might permeate other facets of daily life, including the decisions made by
automotive manufacturers.

Moving away from non-fiction works, we also consider the implications posed by
fictional narratives. In "Cheesy Mysteries: The Curious Case of the Malfunctioning
Minivan," the author spins a tale where the consumption of a particularly pungent cheese
triggers a series of bizarre automotive malfunctions, raising intriguing questions about the
potential influence of cheese on vehicle performance and safety. While this work exists
firmly in the realm of fiction, it serves as a thought-provoking entry point for
contemplating the broader implications of our findings.
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The cinematic world also offers its contributions to this cheesy saga. Films such as "The
Fast and the Fromageous" and "Cheese, Lies, and Recalls" explore automotive mishaps in
the context of a cheese-filled universe, offering both entertaining narratives and,
inadvertently, food for thought on the potential interplay between American cheese
consumption and automotive disasters.

As we navigate through this palatable maze of literature, it becomes apparent that the
relationship between American cheese consumption and automotive recalls is no mere
"whey"ward speculation. Our investigation takes us on an unexpectedly delightful
journey, unparalleled in its "gouda"ormity. While the evidential "feta" surrounding this
connection may be elusive, there's no denying that our research promises to "brie"ng
about some "gouda" revelations.

3. Research Approach

To uncover the tantalizing relationship between American cheese consumption and the
total number of automotive recalls, our research team embarked on a journey that was
"gouda" give us some cheesy insights. Our data collection method was as thorough as a
cheese grater, as we scoured the vast lands of the internet and delved deep into the realms
of USDA and US DOT data. We wanted to see if there was a "wheely" good reason
behind the potential correlation, or if it was just a "brie"-f fling of statistical
happenstance.

First, we gathered data on American cheese consumption patterns from the USDA,
utilizing information spanning from 1990 to 2021. Then, we cheesed off to the US DOT
database to grasp the total number of automotive recalls over the same time period. We
cross-checked the data points with the precision of a cheese slicer and set out to melt
away any doubts about the strength of the relationship between these two seemingly
unrelated phenomena.

Now, onto the cheesy details of our statistical analysis! We employed a "feta"-stic mix of
methodologies, starting with a correlation analysis to gauge the relationship between
American cheese consumption and automotive recalls. The Pearson correlation
coefficient was our trusty tool, allowing us to quantify the strength and direction of the
association between these variables. We also conducted a series of regression analyses to
"gouda" measure the predictive power of American cheese consumption on the total
number of automotive recalls, while controlling for potential confounding variables.

To spice things up, we utilized time series analysis to uncover any "aged" patterns in the
data, examining how changes in American cheese consumption may have corresponded
with shifts in the automotive recall landscape over time. We delved into the data with all
the enthusiasm of a mouse in a cheese factory, aiming to uncover any "ricotta" evidence
that could shed light on the intriguing connection we were investigating.
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In addition, we employed some "brie"-mming with more advanced statistical techniques,
including structural equation modeling, to untangle the complex web of relationships
among American cheese consumption, automotive engineering, and the potential causes
of vehicle recalls. This allowed us to "camembert" the potential pathways through which
cheese consumption may indirectly impact automotive safety, if at all.

We also conducted sensitivity analyses to ensure that our findings remained as solid as a
block of aged cheddar, even when varying our statistical assumptions and data inclusion
criteria. This step was crucial to ensure that our results weren't just a fluke — after all, we
weren't just "bleu"-ing into the wind with this research.

Lastly, we implemented a series of control measures to account for any "swiss"-leading
factors that might confound our findings, including per capita GDP, population density,
and even the number of cheese-related puns in popular culture during each year of our
study period.

In the end, our approach was as thorough as a cheese connoisseur sampling a variety of
fromages, aiming to slice through the "grate" unknown and uncover any "cheddar"-
worthy conclusions. So, with the data collection and statistical analyses in place, we set
out to "brie"-ng the "gouda" truth to light and "whey" beyond any doubts about the
potential nexus between American cheese consumption and automotive recalls. Hold on
to your cheesy hats — the adventure is "brie"-ing with anticipation!

4. Findings

The statistical analysis of the data unveiled a remarkably strong correlation between
American cheese consumption and the total number of automotive recalls in the United
States. The correlation coefficient was calculated to be 0.9339061, with an r-squared
value of 0.8721805 and a p-value of less than 0.01. These findings suggest that there is a
high likelihood that the connection between American cheese consumption and
automotive recalls is not just coincidental but may have some cheesy substance to it.

To visually depict the relationship between American cheese consumption and
automotive recalls, we present a scatterplot in Figure 1. The figure showcases a tight
cluster of data points, illustrating the almost symmetrical increase in American cheese
consumption and the total number of automotive recalls over the years. While the
scatterplot doesn't "slice" through the mystery of this correlation, it certainly adds an
"extra sharp" visual element to our findings.

In summary, our results provide compelling evidence of a significant association between
American cheese consumption and the total number of automotive recalls. Whether it's
the power of the cheese or just plain "gouda" luck, this correlation cannot be "grated" off
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as mere coincidence. It's clear that there's more to this cheesy conundrum than meets the
eye. So, "whey-t" no longer, as we move on to discuss the implications and potential
interpretations of our intriguing findings.
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Figure 1. Scatterplot of the variables by year

5. Discussion on findings

Our study has shed light on the fascinating, if not slightly "cheesy," relationship between
American cheese consumption and the total number of automotive recalls in the United
States. The findings from our analysis not only support but also enhance the existing
literature, where the scent of ripe cheddar has been lingering around the world of
automotive disasters.

Smith and Doe's (2010) work on the cultural significance of cheese inadvertently laid the
foundation for our exploration, as it hinted at the potential impact of cheese consumption
on consumer behavior. Our results confirm that this influence might extend to the
automotive sector, making it clear that the consequences of a nation’s love for American
cheese stretch beyond the culinary realm.

Similarly, Jones's (2015) statistical investigation into dairy consumption and lifestyle
choices set the stage for our study, demonstrating the potential for dietary habits to
influence broader life decisions. Indeed, our research found a connection between cheese
consumption and automotive recalls, indicating that what we consume may indeed drive
not only our health but also the fate of automobiles—talk about a "wheel-y" intriguing
discovery.

Delving into the world of fiction, "Cheesy Mysteries: The Curious Case of the
Malfunctioning Minivan" may have been a work of imagination, but our study breathes
life into the intriguing questions it raised. The statistical link we uncovered lends

This paper is AI-generated, but the correlation and p-value are real. More info: tylervigen.com/spurious-research



credence to the notion that cheese could play a role in vehicle performance and safety,
making it clear that the impact of cheese transcends reality and fiction.

Our findings have not only confirmed but also "cheddar-ed" a new layer of understanding
to the existing literature, highlighting a correlation that's as undeniable as the appeal of a
good grilled cheese sandwich.

By providing empirical evidence with a correlation coefficient of 0.9339061, our study
has established a strong basis for future investigations and potential interventions in the
automotive industry. Whether it's the allure of the cheese or a "gouda" coincidence, the
implications of our research are certainly "grate" and deserving of further exploration.

In essence, this study has "brie"ged the gap between cheese consumption and automotive
recalls, leaving a "whey" of thought-provoking implications in its wake. As we look to
the future, no longer should we "muenster" the potential impact of cheese on automotive
safety—it's a "gouda" area ripe for further research and, dare we say, "wheel-y" exciting
possibilities.

6. Conclusion

In conclusion, it's "grate" to see that our research has shredded some light on the
correlation between American cheese consumption and automotive recalls. Our findings
suggest a relationship as strong as a block of aged cheddar, with a coefficient so high, it's
almost "gouda" be true. It seems that the more American cheese people consume, the
more wheels fall off cars. But before we start blaming cheese for automotive mishaps,
let's remember that correlation doesn't necessarily mean causation. Perhaps it's just a
"queso" of people feeling "bleu" about their cars and reaching for comfort cheese. Or
maybe it's the result of "emmental" stress in the automobile industry leading to more
cheesy snacks.

As we "brie-f"ly touched upon earlier, the implications of our findings are as "sharp" as a
parmesan wedge. It raises questions about the "whey" in which consumer behaviors,
automotive engineering, and industry practices intersect. There's a "gouda" chance that
further research into this area will "brie"ng more clarity. But let's not "edam-n" ourselves
with too much seriousness, as we "cheddar" not dwell on this topic forever.

In the "dairy" event that any skeptical researchers may doubt the validity of our results,
we encourage them to "meltdown" any doubts and "camembert" the consequences. We
are confident that our findings are not just a "fondue" of statistical noise but a
"colby"ration of significance.

In the end, it's clear that our research has "caerphilly" explored the possible link between
American cheese and automotive recalls. We are "feta" up with this topic, and we believe
that no more research is needed in this "swiss-picious" area. Let's "brie" thankful for the
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"wheely" unexpected journey, but it's time to move on to greener (or should I say
"cheesier") pastures.

No more "brie-fs" on this topic, it's time to "brie" done with it!

This paper is AI-generated, but the correlation and p-value are real. More info: tylervigen.com/spurious-research



