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Abstract

This paper investigates the unexpected relationship between the cost to send a letter via the United 
States Postal Service and the frequency of Google searches for 'I am dizzy.' Leveraging data from the 
USPS and Google Trends spanning the years 2006 to 2022, a strong correlation coefficient of 0.9795795 
and p < 0.01 emerged. Surprisingly, this study unearthed a perplexing link between these seemingly 
unrelated phenomena, prompting further inquiry into the dizzying effects of postage rates on public 
behavioral patterns.
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1. Introduction

The postal service has long been a staple of
communication,  serving  as  the  vehicle  for
delivering personal missives,  bills,  and the
occasional wedding invitation. Likewise, the
proliferation of internet search engines has
revolutionized  information  retrieval,
providing  a  window  into  the  collective
curiosities of the digital populace. However,
one might  not  expect  these two realms to

intersect  in  any  meaningful  way.
Surprisingly,  our  investigation  into  the
connection between the cost to send a letter
via the United States Postal Service (USPS)
and the frequency of Google searches for 'I
am  dizzy'  has  yielded  some  rather  head-
spinning results. 

Airmail,  known  for  its  soaring  rates  and
weighty  impact  on  postal  budgets,  takes
center  stage  in  this  curious  tale  of
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correlation.  When  examining  the  temporal
trajectory  of  postage  costs  and  the  ebbs
and flows of 'I  am dizzy'  Google searches
from  2006  to  2022,  a  striking  correlation
coefficient  of  0.9795795  loomed  large,
leaving  us  in  a  rather  dizzying  state
ourselves.  As  if  calculating  correlations
wasn't disorienting enough, the significance
level of p < 0.01 accentuates the undeniable
link between these disparate variables.

This  revelation  prompts  a  closer
examination of the perplexing link between
the mundane act of affixing stamps and the
virtual  proclamations  of  dizziness  online.
The curious dance between postage costs
and search engine queries  beckons us  to
scrutinize the dizzying impact of pricing on
public behavior and cognitive states. While
it  may  seem  like  an  odd  pairing,  as
researchers, it is our duty to appreciate the
unexpected  and  embrace  the  unexplored
intersections of  human behavior,  statistics,
and the whims of the digital age. This paper
aims  to  unravel  the  enigma  of  these
intertwined  phenomena  and  shed  light  on
the intricate web of  correlations  that  often
lurk beneath the seemingly mundane.

2. Literature Review

The  investigation  into  the  connection
between the  cost  to  send  a  letter  via  the
United  States  Postal  Service  (USPS)  and
the frequency of Google searches for 'I am
dizzy'  has  opened  the  proverbial  can  of
worms. A plethora of research has probed
the peculiar correlations between seemingly
unrelated  phenomena,  illuminating  a
labyrinth of curiosities. Smith (2015) delved
into  the  economic  implications  of  postage
pricing  strategies,  shedding  light  on  the
intricate  web  of  factors  influencing
consumer  behaviors  in  the  postal  market.
Furthermore,  Doe  (2018)  unveiled  the
psychological  toll  of  dizzy  spells  and their
impact on individual well-being, a poignant
exploration  that  resonates  with  our

endeavor to decipher the enigmatic  dance
between  dizzying  postal  rates  and  virtual
expressions of vertigo.

Turning to the realm of non-fiction literature,
"The  Evolution  of  Stamps:  From  Penny
Blacks  to  Forever"  by  Jones  (2019)
provides  a  comprehensive  historical
account of postage development, laying the
groundwork  for  our  understanding  of  the
multifaceted  nature  of  airmail.  Additionally,
"The Neurobiology of Dizziness and Vertigo"
by White (2017) offers a deep dive into the
physiological  underpinnings  of  the
disorienting  sensation,  furnishing  valuable
insights  into  the  visceral  experiences  that
may prompt individuals to seek solace in the
digital realm.

In  the  realm  of  fiction,  the  parallel
dimensions  of  communication  and
disorientation  converge  in  "The  Postman
Always  Rings  Twice"  by  Cain  (1934),
presenting  a  literary  backdrop  for  the
intersection  of  postage  and  dizziness.
Similarly,  the  cryptic  allure  of  perplexing
correlations  is  encapsulated  in  the
enigmatic  musings  of  Borges'  "Labyrinths"
(1962),  providing  a  metaphorical  lens
through  which  to  contemplate  the
convoluted  link  between  postal  costs  and
digital dizziness.

In the digital sphere, the widespread meme
"Distracted  Boyfriend"  encapsulates  the
capricious  nature  of  human  attention,
mirroring the flurry of online queries that our
study endeavors to unravel.  Moreover,  the
omnipresent  "Dizzy  Mr.  Krabs"  meme
serves as a whimsical nod to the ubiquity of
dizziness-related expressions in  the digital
lexicon,  underscoring the pervasive nature
of  vertiginous  phenomena  in  the  online
landscape. 

As we navigate the intriguing confluence of
postage economics and virtual expressions
of  dizziness,  it  is  imperative  to appreciate
the diverse tapestry of literature that informs
our  investigation,  spanning  the  nuanced
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realms of  academia, non-fiction narratives,
fictional  allegories,  and  digital  cultural
phenomena.

3. Our approach & methods

The  methodology  of  this  study  entailed  a
meticulous  and,  at  times,  convoluted
process of data collection, preparation, and
analysis.  Data  on  postage  costs  was
obtained  from  the  official  records  of  the
United  States  Postal  Service  (USPS),
capturing the fluctuations in first-class mail
rates  over  the  period  of  2006  to  2022.
Meanwhile,  the  frequency  of  Google
searches  for  the  phrase  'I  am  dizzy'  was
extracted from Google Trends, providing an
insight into the public's virtual admissions of
disorientation. 

To ensure the integrity of the data, several
methodological safeguards were employed.
The USPS data was cross-referenced with
historical  documents  to  validate  the
accuracy  of  the  postage  cost  records.
Additionally,  the  'I  am  dizzy'  Google
searches were scrutinized for any spurious
spikes  or  irregularities,  given  the  inherent
volatility  of  online  search  behaviors.  The
utilization of Google Trends allowed for the
normalization of search volume, leveling the
playing  field  for  comparison  across  the
years.

Once  the  raw  data  was  meticulously
gathered, it  underwent a thorough process
of  pre-processing  and  quality  assurance.
This  involved  cleaning  the  data  to  rectify
any aberrations, inconsistencies, or missing
values  that  could  potentially  confound  the
subsequent  analysis.  Additionally,  outliers
were  identified  and  treated  with  due
diligence, ensuring that no single data point
wielded  undue  influence  over  the
subsequent statistical procedures.

The  analysis  of  the  relationship  between
postage  costs  and  'I  am  dizzy'  Google
searches was predicated on the utilization

of  advanced  statistical  techniques.  A
particularly  noteworthy  tool  for  this  study
was the calculation of Pearson's correlation
coefficient, which enabled the quantification
of  the  strength  and  direction  of  the  linear
relationship  between  the  variables  under
investigation.  This  correlation  analysis
served  as  the  linchpin  for  elucidating  the
perplexing connection between the cost to
send  a  letter  via  USPS  and  the  public's
proclamations  of  dizziness  in  the  digital
realm.

Moreover, the significance of the correlation
was  rigorously  assessed  through  the
application of hypothesis testing, employing
a confidence  level  of  99% to  substantiate
the  robustness  of  the  findings.  The
computation of p-values served as a litmus
test  for  the  statistical  significance  of  the
observed  correlation,  providing  empirical
support  for  the  noteworthy  association
between  postage  costs  and  'I  am  dizzy'
Google searches.

In summation, the methodological approach
of this study was underpinned by a judicious
combination  of  data  collection,  validation,
pre-processing,  and  statistical  analyses,
culminating  in  the  illumination  of  the
enigmatic  relationship  between  seemingly
incongruous variables.  The methodological
rigour  employed  therein  underpins  the
robustness of the findings, paving the way
for  a  clearer  understanding  of  the  nexus
between Airmail's financial  burden and the
virtual expressions of dizziness.

4. Results

The  results  of  our  investigation  into  the
connection between the cost to send a letter
via the United States Postal Service (USPS)
and the frequency of Google searches for 'I
am dizzy'  from 2006 to 2022 have left  us
feeling  slightly  off-balance.  A  tight
relationship  emerged,  with  a  correlation
coefficient  of  0.9795795,  suggesting  a
strong  positive  association  between  these
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ostensibly  disparate  variables.  The  r-
squared  value  of  0.9595759  further
encapsulates the snug fit of the data to the
regression line, indicating that the postage
costs explain approximately 95.96% of the
variability  in  the  frequency  of  'I  am dizzy'
Google searches. 

The level of statistical significance, denoted
by p  <  0.01,  reinforced the robustness of
this  unexpected  link,  implying  that  the
likelihood  of  observing  such  a  strong
relationship by random chance is less than
1  in  100.  To  visually  encapsulate  this
perplexing union,  we present  a scatterplot
(Fig.  1)  showcasing  the  remarkably  tight
clustering  of  data  points,  highlighting  the
synchronous rise and fall  of postage costs
and 'I am dizzy' searches.

It  is  with  certain  amusement  that  we
confront  the  confounding  nature  of  these
findings.  The  connection  between  the
straightforward  act  of  affixing  stamps  and
the enigmatic proclamations of dizziness in
the  digital  realm begs  for  further  scrutiny.
One  may  jest  that  the  laborious  task  of
compiling  such  data  has  indeed  left  us
feeling a bit dizzy ourselves. Nevertheless,
despite the disorienting implications,  these
results beckon us to delve deeper into the
cognitive  and  behavioral  repercussions  of
postal  rates  on  the  virtual  expressions  of
dizziness.  The  data  paint  a  picture  of
intertwined  fates,  entwining  the  mundanity
of  postage  costs  with  the  ethereal
sensations of disorientation, inspiring us to
unravel the dizzying conundrum that lies at
the  intersection  of  snail  mail  and
cyberspace.

Figure 1. Scatterplot of the variables by year

5. Discussion

The  uncovering  of  a  robust  correlation
between the  cost  to  send  a  letter  via  the
United  States  Postal  Service  (USPS)  and
the frequency of Google searches for 'I am
dizzy'  has  sent  ripples  through  the
academic  community,  reminiscent  of  the
sensation  one  experiences  during  an
unexpected bout of vertigo. Our results not
only echo the prior research that probed the
labyrinthine  entanglement  of  seemingly
unrelated phenomena,  but  they  also  shed
light on the intricate dance between postal
economics  and  virtual  expressions  of
disorientation.

The  literature  review  hinted  at  the
multidimensional nature of our investigation
by  weaving  a  tapestry  of  curiosities
spanning  economic,  psychological,
historical,  and  even  fictional  dimensions.
Smith’s  (2015)  economic  insights  into
postage  pricing  strategies  foreshadowed
our exploration of the economic implications
of  postage  costs  on  consumer  behaviors,
while  Doe’s  (2018)  study  on  the
psychological toll of dizziness set the stage
for  our  understanding  of  the  emotional
undercurrents  that  may  prompt  individuals
to seek solace in the digital realm.

Furthermore,  the  historical  accounts  of
postage  development  provided  by  Jones
(2019)  primed  our  understanding  of  the
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evolution of airmail, akin to a postage stamp
that  steadily  gains  value  over  time.
Additionally,  White’s  (2017) neurobiological
elucidation  of  dizziness  offered  a
physiological lens through which to discern
the  visceral  experiences  that  may  propel
individuals to navigate the digital landscape
in  search of  equilibrium,  much like  sailors
navigating treacherous waters.

The  resonance  between  these  prior
explorations  and  our  own  findings
underscores  the  interconnectedness  of
scholarly  pursuits,  much  like  the
synchronous rise and fall  of postage costs
and  'I  am  dizzy'  searches.  In  the  digital
realm,  the  enigmatic  musings  of  Borges
(1962)  and  the  widespread  meme
"Distracted  Boyfriend"  serve  as  subtle
reminders of the capricious nature of human
attention  and  the  ubiquitous  presence  of
dizziness-related expressions in  the online
lexicon, reflective of the web of complexity
that our investigation seeks to unravel.

Our results, with a correlation coefficient of
0.9795795 and p < 0.01,  bolster  the prior
research by providing empirical support for
the intricate link between postage costs and
virtual expressions of vertigo. The snug fit of
the data to the regression line, denoted by
the  r-squared  value  of  0.9595759,  further
accentuates  the  substantial  explanatory
power  of  postage  rates  in  elucidating  the
variability  in  the  frequency  of  'I  am dizzy'
Google searches.

In conclusion, our inquiry into the dizzying
effects of postage rates on public behavioral
patterns  has  revealed  a  compelling  union
between  seemingly  incongruous  entities,
akin  to  the  fortuitous  pairing  of  perfectly
matched  stamps.  While  the  confounding
nature of these findings may initially leave
one feeling a bit light-headed, they beckon
us to  delve  deeper  into  the cognitive  and
behavioral repercussions of postal rates on
the virtual expressions of dizziness. It is in
the face of such unexpected revelations that
the frontiers of research expand, navigating

uncharted territories with a sense of humor
and humility akin to a dazed explorer in an
uncharted labyrinth.

6. Conclusion

In  conclusion,  the  correlation  between  the
cost to send a letter via the United States
Postal Service and the frequency of Google
searches for 'I am dizzy' has left us in a bit
of a spin. These findings suggest a strong
association between the pragmatic world of
postage pricing and the whimsical realm of
virtual dizziness proclamations. It is indeed
a  curious  case  of  seemingly  unrelated
variables  entwining  like  a  tangled  ball  of
yarn.

The  robust  correlation  coefficient  of
0.9795795 and the minuscule p-value of <
0.01 have firmly  established  the statistical
significance of this unlikely bond. The visual
representation of the data in the scatterplot
(Fig.  1)  further  illustrates  the synchronous
rise  and  fall  of  postage  costs  and  'I  am
dizzy' searches, akin to a waltz between the
tangible and intangible.

While  the  unexpected  nature  of  these
findings may leave us feeling a bit off-kilter,
it  has  also  sparked  a  certain  intellectual
pizzazz,  provoking  contemplation  of  the
multifaceted impact  of  postal  rates  on the
virtual  expressions  of  dizziness.  The
intricate  dance  between  these  variables
serves as a reminder of  the serendipitous
discoveries that await  those brave enough
to  traverse  the  uncharted  terrain  of
statistical inquiry.

In light of these results, it appears that the
age-old  practice  of  affixing  stamps  may
indeed  have  more  far-reaching
consequences  than  anticipated,
transcending  the  physical  realm to  cast  a
beguiling shadow in the digital  sphere.  As
such, it is with a certain degree of whimsy
that  we assert  that  further  investigation  in
this area is not necessary, for we may have
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already plumbed the dizzying depths of this
unlikely liaison.
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