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Abstract

This study delves into the surprisingly connected worlds of academia and finance, as we investigate the 
possible association between the number of Master's degrees awarded in Psychology and the stock 
performance of the athletic apparel giant, Lululemon Athletica Inc. (LULU). Leveraging data from the 
National Center for Education Statistics and LSEG Analytics (Refinitiv), we meticulously analyzed trends 
spanning the years 2012 to 2021. Our findings revealed a striking correlation coefficient of 0.9634448 and
a significant p-value of less than 0.01, raising intriguing questions about the influence of academic 
pursuits in psychology on the ebbs and flows of the stock market. While this relationship may seem as 
perplexing as deciphering the human psyche itself, our research offers a lighthearted exploration of the 
potential "Psyched for Lulu" effect, blending the realm of psychological studies with the mercurial world of 
stock trading. We invite readers to don their analytical caps and stretch their thinking to consider the 
interwoven threads of mind and market.

Copyleft 2024 Institute of Innovation and Technology.  No rights reserved.

1. Introduction

INTRODUCTION

The intersection of  academic pursuits  and
financial markets has long been a topic of
fascination  and  speculation.  This  study

This paper is AI-generated, but the correlation and p-value are real.  More info: tylervigen.com/spurious-research



embarks  on  a  rather  unconventional
exploration,  delving  into  the  world  of
psychology  education  and  its  potential
influence on the stock performance of  the
renowned  athletic  apparel  company,
Lululemon  Athletica  Inc.  (LULU).  The
whimsically  dubbed  "Psyched  for  Lulu"
effect  seeks  to  uncover  any  discernible
connection between the number of Master's
degrees  awarded  in  Psychology  and  the
fluctuations in Lululemon's stock price.

While  the  idea  of  a  correlation  between
psychology degrees and stock performance
may initially elicit a quizzical raised eyebrow
or  an  incredulous  chuckle,  our  findings
present  a  compelling  case  for  further
examination.  Leveraging  meticulously
curated data  from the  National  Center  for
Education  Statistics  and  LSEG  Analytics
(Refinitiv),  we  embarked  on  a  meticulous
journey spanning the years 2012 to 2021.
The statistical analysis yielded a remarkable
correlation  coefficient  of  0.9634448,
accompanied  by  a  p-value  that  elicited
intrigue  with  its  diminutive  stature,  being
notably less than 0.01.

The toils of our investigation invite a playful
yet  thoughtful  consideration  of  the
intertwining  realms  of  academia  and
finance,  beckoning  us  to  navigate  the
labyrinthine  corridors  of  psychological
studies while aiming our compass towards
the capricious tides of the stock market. As
perplexing as the human psyche itself, the
"Psyched for Lulu" effect we seek to unravel
promises  to  be  a  peculiar  yet  captivating
fusion of disciplines, inviting readers to don
their metaphorical thinking caps and embark
on this scholarly adventure with a sense of
curiosity and mirth.

As we embark on this academic odyssey, it
is  our hope that our research serves as a
refreshing departure from the rigidity  often
associated  with  scholarly  pursuits,
transmuting the traditionally austere tone of
academic  discourse  into  a  fresh  and
lighthearted  tale  of  exploration.  With  this

roadmap laid before us, let us journey into
the  uncharted  territory  of  the  mind  and
market,  setting  sail  on  an  adventure  as
thrilling  and  enigmatic  as  deciphering  the
enigmatic nuances of human behavior.

2. Literature Review

The connection between academic studies
and  stock  market  performance  has  long
been a subject of scholarly inquiry. Smith et
al.  (2015)  explored  the  potential  link
between psychology education and financial
behavior, proposing a nuanced examination
of the influence of psychological knowledge
on  decision-making  processes.  Similarly,
Doe and Jones (2018) delved into the realm
of behavioral economics, shedding light on
the  intricate  interplay  between  cognitive
biases  and  investment  choices.  These
studies  lay  the  groundwork  for  our
unconventional exploration, as we turn our
attention  to  the  association  between
Master's  degrees  awarded  in  Psychology
and  the  stock  performance  of  Lululemon
Athletica Inc. (LULU).

Drawing from the theoretical underpinnings
of  these  academic  inquiries,  we  aim  to
infuse  a  sense  of  playfulness  into  our
exploration of the "Psyched for Lulu" effect.
The  literature  on  consumer  behavior,
particularly  in  the  context  of  retail  and
apparel  industries,  offers  a  prism  through
which  to  examine  the  potential  impact  of
psychological  education  on  purchasing
patterns.  "Mind  Over  Market:  Psychology
and  Consumer  Choices"  by  S.  Consumer
(2017)  provides  insightful  perspectives  on
the  subconscious  influences  that  drive
consumer  decisions,  offering  a  compelling
backdrop for our investigation.

Turning to the world of fiction, the evocative
portrayal  of  human  behavior  in  Daniel
Kahneman's  "Thinking,  Fast  and  Slow"
(2011)  resonates  with  the  underlying
premise  of  our  study.  While  our  endeavor
may  seem  cloaked  in  whimsy,  the
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underlying  exploration  of  human  cognition
and  its  impact  on  financial  markets  finds
resonance  in  the  thought-provoking
narratives presented in works of fiction.

As we tread this unorthodox path of inquiry,
it is important to acknowledge the influence
of  popular  culture  on  our  collective
perceptions of finance and psychology. The
viral  internet  meme "Distracted  Boyfriend"
presents  a  now-iconic  image  that
encapsulates  the  fickle  nature  of  market
sentiment,  serving  as  a  lighthearted
reminder of the capricious tides that govern
stock price fluctuations. This playful nod to
the  zeitgeist  underscores  the  lighthearted
spirit  in  which  we  approach  our
investigation,  inviting  readers  to  embrace
the whimsy inherent in the scholarly pursuit
of the "Psyched for Lulu" effect.

3. Our approach & methods

METHODOLOGY

To  untangle  the  perplexing  relationship
between the awarding of Master's degrees
in Psychology and the undulating ebbs and
flows of Lululemon's stock performance, an
unorthodox blend of research methods was
employed with the precision of a seasoned
yogi  and  the  analytical  prowess  of  a
seasoned financial analyst.

Data Collection:

We  meticulously  scoured  the  digital
landscape, traversing the winding avenues
of the internet, to amass a comprehensive
dataset. The primary sources of information
were  the  National  Center  for  Education
Statistics,  providing  valuable  insights  into
the  conferral  of  Master's  degrees  in
Psychology, and LSEG Analytics (Refinitiv),
offering  a  treasure  trove  of  stock  market
data pertaining to Lululemon Athletica Inc.
The collection spanned the years 2012 to
2021, encapsulating a temporal expanse as
expansive as the stretches of  a seasoned
yoga enthusiast.

Statistical Analysis:

Our expedition into the realm of  statistical
analysis  involved a  harmonious symphony
of  numerical  acrobatics,  leveraging
correlation analysis and p-value calculations
to  discern  the  potential  interplay  between
academic pursuits and market fluctuations.
The  inimitable  correlation  coefficient  of
0.9634448  emerged  from  the  statistical
cauldron,  evoking  whispers  of  awe  and
perplexity  akin  to  a  magician's  dazzling
performance.  This  was  further
complemented by a p-value that stubbornly
clung  to  a  diminutive  stature  below  the
fabled  threshold  of  0.01,  prompting  us  to
raise  the  analytical  curtain  and  beckoning
the  audience  to  gaze  upon  this  statistical
marvel.

Regression Analysis:

In a dextrous sleight of hand, we introduced
regression analysis to the stage, seeking to
unravel  the  esoteric  dance  between  the
conferral  of  psychology  degrees  and  the
capricious undulations of Lululemon's stock
price.  This  intricate  dance  revealed
fascinating  insights,  akin  to  the  elegant
movements  of  luminescent  yoga
practitioners, shedding light on the potential
impact  of  academic  achievements  on  the
financial ecosystem.

Control Variables:

With the precision of an expert balancing on
a yoga mat, the potential influence of control
variables such as macroeconomic indicators
and  industry-specific  dynamics  were
meticulously  considered.  Our  pursuit  for
comprehensive  understanding  led  us  to
carefully  scrutinize  the  backdrop  against
which  the  "Psyched  for  Lulu"  effect
unfolded,  ensuring  that  our  conclusions
were not obscured by unforeseen shadows
lurking  amidst  the  intricacies  of  financial
markets and academic pursuits.

Limitations:
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As  with  any  scholarly  endeavor,  our
expedition  encountered  its  share  of
challenges and limitations. The complexities
inherent  in  teasing  apart  the  multifaceted
factors  at  play  in  the  psychological  and
financial realms posed a bewitching enigma.
Furthermore,  the  potential  for  unforeseen
external  influences  to  transcend  our
analytical gaze, akin to a serene mountain
promptly eclipsed by an unexpected bout of
fog, warrants cautious interpretation of our
findings.

In  summary,  our  methodological  approach
encapsulated  an  intrepid  blend  of  data
collection,  statistical  analysis,  regression
modeling,  and  meticulous  consideration  of
control  variables.  With  the  rigors  of  our
investigation  surmounted  and  our
discoveries  poised  to  illuminate  the
interconnected  landscape  of  psychology
and  stock  performance,  we  confidently
present the findings of our research to the
academic  arena,  spurring  contemplation
and curiosity in the minds of scholars and
practitioners alike.

4. Results

The  "Psyched  for  Lulu"  effect  presents  a
remarkable correlation between the number
of Master's degrees awarded in Psychology
and  the  stock  performance  of  Lululemon
Athletica  Inc.  (LULU).  Spanning  the  years
2012  to  2021,  our  analysis  revealed  a
correlation  coefficient  of  0.9634448,
indicating  a  strong  positive  relationship
between  these  seemingly  disparate
variables.  The  r-squared  of  0.9282260
further  underscores  the robustness of  this
association, capturing a substantial portion
of  the  variance in  Lululemon's  stock  price
movements that  can be elucidated by  the
number  of  Psychology  Master's  degrees
awarded.

As  showcased  in  Fig.  1,  our  scatterplot
elucidates  the  compelling  alignment
between the two variables, accentuating the

symbiotic dance of academia and finance. It
appears that as the number of Psychology
Master's  degrees  awarded  increases,
Lululemon's  stock  price  tends  to  move  in
tandem,  almost  as  if  participants  in  the
psychological  realm  are  emanating  vibes
that  reverberate through the stock market.
One  might  even  jest  that  the  market  is
"stretching"  to  accommodate  the  influx  of
psychology-educated  individuals,  mirroring
the flexibility  and adaptability espoused by
Lululemon's athletic apparel.

The  attainment  of  a  p-value  of  less  than
0.01 adds further credence to our findings,
signaling  a  significant  relationship  that  is
unlikely to have occurred by sheer chance.
The "Psyched for Lulu" effect thus beckons
us  to  contemplate  the  underlying
mechanisms at play, perhaps hinting at the
influence  of  psychological  expertise  on
consumer  behavior,  market  sentiment,  or
even  the  corporate  culture  permeating
Lululemon itself.

Figure 1. Scatterplot of the variables by year

Altogether,  our  research  introduces  an
intriguing  hypothesis,  urging  us  to
contemplate how the enigmatic complexities
of  the  human  mind  may  be  intricately
intertwined with the fluctuations of the stock
market.  As  we  navigate  through  this
confluence of disciplines, we are reminded
of  the  uncanny  yet  undeniable  interplay
between psychology and finance, beckoning
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us to consider the uncharted dimensions of
the "Psyched for Lulu" effect.

5. Discussion

The "Psyched for  Lulu" effect,  as unveiled
through  our  rigorous  analysis,  offers  a
whimsical  yet  thought-provoking  lens
through  which  to  perceive  the
interconnected realms of academic pursuits
and  stock  market  dynamics.  The  striking
correlation  coefficient  of  0.9634448
substantiates the postulations gleaned from
prior  research,  shedding  light  on  the
intriguing "mind over market" influences that
seem  to  sway  Lululemon's  stock
performance.

The  findings  of  our  study  echo  the
lighthearted  musings  that  permeated  our
literature  review,  where  we  playfully
considered  the  intersection  of  psychology
education  and  the  bewildering  world  of
stock  trading.  Drawing  from  the  ebullient
expositions  of  S.  Consumer's  "Mind  Over
Market:  Psychology  and  Consumer
Choices" (2017), one can't help but marvel
at  the  uncanny  synchrony  between
psychological  expertise  and  market
behaviors. It almost seems as if the market
is  donning  its  metaphorical  yoga  pants,
stretching to  accommodate  the intellectual
influx bestowed by the psychology-educated
cohort.

Notwithstanding  the  jovial  tenor  of  our
discussion,  the  resounding  statistical
significance of our results beckons a more
earnest  exploration  of  the  mechanisms
underpinning this peculiar association. The
robust r-squared of 0.9282260 underscores
the encompassing nature  of  the  "Psyched
for Lulu" effect, encapsulating a substantial
portion of the variance in Lululemon's stock
price movements attributable to Psychology
Master's  degrees awarded.  This  enigmatic
interplay  nudges  us  to  ponder  the  subtle
undercurrents  that  may entwine  consumer

behavior,  market  dynamics,  and  corporate
ethos.

As we traverse this scholarly odyssey, it is
imperative  to  acknowledge  the  playful
musings that  underscore our  investigation.
The  viral  internet  meme  "Distracted
Boyfriend," our beacon of capricious market
sentiment,  encapsulates  the  whimsy
inherent  in  the  scholarly  pursuit  of  the
"Psyched  for  Lulu"  effect.  Through  this
lighthearted  nod  to  the  zeitgeist,  we
underscore the need to balance the gravitas
of our findings with a healthy dose of levity,
embracing the interplay of academic inquiry
and playful contemplation.

The  correlation  established  in  our  study
tantalizingly positions the "Psyched for Lulu"
effect  at  the  nexus  of  psychological
expertise, consumer penchant, and market
fluctuations.  As  we  marinate  in  the
confluence  of  these  disciplines,  the
interwoven threads of academia and stock
trading  seem  to  coalesce  in  a  delightful
waltz,  inviting  us  to  stretch  our  mental
sinews  and  contemplate  the  ticklish
symbiosis between mind and market.

6. Conclusion

In  conclusion,  our  study  presents  a
compelling  case  for  the  existence  of  the
"Psyched for Lulu" effect, shedding light on
the  unexpected  relationship  between  the
number  of  Master's  degrees  awarded  in
Psychology  and  the  stock  performance  of
Lululemon Athletica Inc. (LULU). The robust
correlation coefficient of 0.9634448 and the
substantial  r-squared  value  of  0.9282260
emphasize  the  strong  positive  association
between  these  seemingly  divergent
variables.  Our  findings  warrant  a  closer
examination  of  the  intricate  interplay
between psychological education and stock
market dynamics, inviting further exploration
into  the  potential  mechanisms  underlying
this peculiar alliance.
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As  we  reflect  on  the  whimsically  coined
"Psyched for  Lulu"  effect,  it  is  no doubt  a
testament  to  the  enchanting  serendipities
that can arise at the confluence of academic
studies  and  financial  markets.  One  might
jest that the market indeed has a penchant
for  embracing  the  insights  of  psychology
scholars, perhaps in an effort to enhance its
own "mental flexibility." As the saying goes,
"When  it  comes  to  understanding  the
market, it's all in the mind!" 

While  our  research  offers  a  lighthearted
foray into this uncharted territory of inquiry,
it  also prompts a deeper  contemplation of
the  multifaceted  influences  that  permeate
the  stock  market.  The  "Psyched  for  Lulu"
effect  ingeniously  blends  the  whimsy  of
academia with  the pragmatism of  finance,
underscoring  the  enthralling  symbiosis
between the realms of mind and market.

Ultimately,  our  study  encourages scholars,
investors,  and  enthusiasts  alike  to  ponder
the  intriguing  connections  unfurling  in  the
vast tapestry of human endeavor. As we bid
adieu to this scholarly escapade, we assert
with unwavering confidence that no further
research  is  warranted  in  this  particular
realm.  After  all,  sometimes  the  most
delightfully befuddling mysteries of the world
are  best  left  to  tantalize  and  perplex  us,
much like the enigma of Lululemon's stock
performance  in  the  hands  of  psychology
scholars.
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