The Journal of Irreverent Political Science
2024, Vol. 136, No. 1, 820-828

Copyleft 2024 by The Center for Gastronomic Political Studies
5§3879-6571(4304)7467-8 DOI: 15.5447/520921115734

All in Jest? Senatorial Votes in East and Nathan's Hot Dog Feasts
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This paper investigates the purported connection between the number of Republican votes for Senators in Alabama and the consumption of hotdogs by the
Nathan's Hot Dog Eating Competition Champion. Utilizing data from the MIT Election Data and Science Lab, Harvard Dataverse, and Wikipedia, this study
delves into the correlation between these seemingly disparate phenomena. Our findings reveal a striking correlation coefficient of 0.8624844 and p < 0.01
for the years spanning from 1979 to 2020. We aim to provide some much-needed levity to the field of political and culinary analysis by exploring this light-
hearted relationship. With the seriousness of our academic pursuits, one might say we relish in the opportunity to bring a little humor to the table. Our
research does not only weigh the evidence but also adds some flavor to the discussions. Through our data-driven analysis, we strive to mustard the mental
fortitude needed to tackle such contentious and tangy topics. Ultimately, our research highlights the unexpected connections and curiosities that exist in the
world, serving as a reminder that even the most unlikely correlations can be food for thought. The results of this study could potentially inspire further
investigations into the intersection of politics and competitive eating, ultimately showcasing the multifaceted nature of societal interests and tastes. In
conclusion, while the findings of this research may leave some readers bun-believers, we hope that our lighthearted approach will encourage further

exploration of unconventional connections and inspire a smattering of relatable chuckles along the way.

The intersection of politics and culinary indulgence has long
been a subject of curiosity, with controversies such as "Is a
hotdog a sandwich?" continually sparking heated debates.
However, our investigation delves into a somewhat less
contentious, yet equally intriguing question: What is the
relationship, if any, between the number of Republican votes for
Senators in Alabama and the consumption of hotdogs by the
Nathan's Hot Dog Eating Competition Champion? We assure the
reader that our inquiry is much more than a mere sausage fest of
statistical analysis.

This study takes an earnest yet light-hearted approach to
uncovering any potential connection between these two
seemingly unrelated variables. As we leap into the realm of data
analysis, one might say we're relishing the chance to add some
zing to the often-mundane corridors of academia. After all, who
says academic research can't have a little mustard on top?

The aim of this research is not only to uncover any patterns or
correlations but also to inject a dose of mirth into the otherwise
stoic world of statistical analysis. With this approach, we hope to
ketchup with our readers' interests and ensure that our findings
are not just a blend of raw data but also a humorous, yet
informative, serving. It is with this saucy outlook that we begin
our exploration of the peculiar ties that bind political preferences
and competitive hotdog consumption.

As we delve into the statistical relationships between Republican
votes and hotdog gobbling, we are reminded of the old adage:
"You can't make an omelet without breaking eggs." Similarly,
one might argue, "You can't conduct statistical analysis without
making a few puns along the way." And so, armed with data and
a sprinkle of humor, we embark on this scholarly escapade,

eager to present our findings to an audience that might
appreciate a research paper spiced with a dash of levity.

Review of existing research

Smith and Doe (2005) assert that the consumption of hotdogs
has been a long-standing tradition in American culture, often
associated with outdoor barbecues and baseball games.
Similarly, Jones (2010) emphasizes the historical significance of
political elections in shaping the socio-cultural landscape of a
nation. However, what these studies fail to address is the
potential interplay between these seemingly distinct areas of
interest.

In "Hot Dogs: A Global History," Bruce Kraig traces the cultural
significance of hotdogs in various societies, shedding light on
their enduring appeal. Meanwhile, "The Power and the Glory"
by Graham Greene delves into the intricate dynamics of power
struggles, albeit in a context far removed from the realm of
culinary competitions.

In the realm of cinema, the striking parallels between the
political arena and the competitive eating circuit are poignantly
depicted in "The American President” and "The Great
Outdoors." While these films do not directly address the specific
connection between Republican votes in Alabama and the
consumption of hotdogs by competitive eaters, they offer
valuable insights into the complexities of human behavior and
societal norms.

Evidently, the literature on this subject matter is sorely lacking,
much like a hotdog without its condiments. Our study aims to
bridge this gap by unraveling the enigmatic correlation between
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Republican votes for Senators in Alabama and the hotdog
consumption habits of Nathan's Hot Dog Eating Competition
Champion. One might say we're on a roll with this endeavor,
hoping to add some relish to the scholarly discourse.

In "The Guinness Book of World Records," researchers
highlight the astonishing feats accomplished by individuals,
including record-breaking hotdog consumption. Despite its
focus on records of various kinds, the book fails to delve into the
potential political ramifications of competitive eating
achievements.

Moreover, "The Da Vinci Code" by Dan Brown offers a riveting
exploration of cryptic connections and hidden truths, albeit in a
completely different context. While the novel does not directly
address the correlation under investigation, its themes of
unraveling mysteries are certainly apropos to our research aims.

The cinematic masterpiece "Forrest Gump" charmingly captures
the ethos of American culture and history, featuring scenes of
Gump's unwitting involvement in major events. Although the
film does not explicitly touch upon the nexus of political votes
and competitive eating, its portrayal of serendipitous
occurrences certainly resonates with the unexpected nature of
our research subject.

In "The Silence of the Lambs," the complex relationship
between individuals and their consumption choices is explored
in a riveting thriller, albeit in a considerably darker context.
While the novel's focus is distinct from the lighthearted nature
of our inquiry, its examination of human appetites may offer
intriguing parallels to our study's exploration of consumption
patterns.

Our research endeavors to add a dash of humor to the often staid
world of scholarly investigation, spotlighting the whimsical
connections that lie beneath the surface. In defiance of
conventional academic rigor, we embark on this scholarly
escapade with a dollop of jest, inviting readers to join us in
unraveling the peculiar ties that bind political preferences and
competitive hotdog consumption.

Procedure
Data Collection:

The first step in our convoluted quest for knowledge was to
gather data from reputable sources such as the MIT Election
Data and Science Lab, Harvard Dataverse, and, dare I say it,
Wikipedia -- the font of all information, both dubious and
legitimate. Our research assistants scoured these digital
playgrounds from the years 1979 to 2020, like intrepid treasure
hunters in search of buried statistical treasures. One might say
we were on a virtual hotdog hunt!

Variable Selection:

Once the data was assembled, we turned our attention to the
variables in question: Republican votes for Senators in Alabama
and the number of hotdogs devoured by the Nathan's Hot Dog
Eating Competition Champion. We could not ignore the

tantalizing aroma of statistical correlation wafting through the
air.

Normalization and Transformation:

To ensure that our statistical models were not tainted by outliers
or skewness, we carefully normalized and transformed the data
like chefs preparing a fine dish. We wanted to avoid any
statistical indigestion, after all!

Correlation Analysis:

With our data suitably prepped, we then saddled up our
statistical steeds and rode into the wild frontier of correlation
analysis. We wielded Pearson's correlation coefficient like a
mighty sword, aiming to uncover any hidden connections
between our variables. We were not just looking for a sausage
fest of numbers, but for meaningful, statistically significant
relationships.

Hypothesis Testing:

After identifying a striking initial correlation, we subjected our
findings to rigorous hypothesis testing. We unveiled our results
with a p-value less than 0.01, standing as a testament to the
reliability of the relationship we uncovered. P < 0.01, clearer
than ketchup on a white shirt!

Model Validation:

To add a layer of rigor to our findings, we validated our
statistical models using cross-validation techniques, ensuring
that our results were not mere statistical flukes, but robust and
reliable like a good old-fashioned ballpark frank.

Qualitative Examination:

Findings

The analysis of the data collected from the MIT Election Data
and Science Lab, Harvard Dataverse, and Wikipedia revealed a
significant correlation between the number of Republican votes
for Senators in Alabama and the consumption of hotdogs by the
Nathan's Hot Dog Eating Competition Champion. The
correlation coefficient was found to be 0.8624844, indicating a
strong positive relationship between the two variables. One
might say these findings are nothing to "relish," as the strength
of the correlation lends credence to the notion that political
leanings may indeed impact the consumption of competitive
quantities of hotdogs.

Furthermore, the coefficient of determination (r-squared) was
calculated to be 0.7438794. This value suggests that
approximately 74.39% of the variability in hotdog consumption
can be explained by the number of Republican votes for
Senators in Alabama. Put simply, this means that the political
landscape in Alabama appears to have a notable influence on the
hotdog-eating tendencies of the champion at Nathan's annual
competition. Who would have thought that political allegiances
could leave such a "stomach-churning" impression on
competitive eating habits?

This paper is AI-generated, but the correlation and p-value are real. More info: tylervigen.com/spurious-research



The p-value obtained from the analysis was less than 0.01,
signifying that the observed correlation is statistically
significant. It appears that the relationship between political
voting patterns and competitive hotdog consumption is not just a
fluke, but rather a meaningful and persistent phenomenon. One
could argue that these results are not just a "frank" observation,
but a tantalizing insight into the uncharted territory of political-
culinary correlations.

Years 1979-2020, r=0.862, p<0.01

—
=

®2p20

o016
#2008

®2004

—
=

-
=

2010

e 2002 ®2014

in Alabama

o0
=]
=]
~

®1980

600K 1986

o198 21992
©1390

Republican votes for Senators

20 ) 60
Hotdogs consumed by Nathan's

Hot Dog Eating Competition
Champion

Figure 1. Scatterplot of the variables by year

The aforementioned results are succinctly visualized in the
scatterplot presented in Figure 1. The scatterplot illustrates the
strong positive correlation between Republican votes for
Senators in Alabama and the number of hotdogs consumed by
the Nathan's Hot Dog Eating Competition Champion over the
years. The data points are clustered in a notably linear fashion,
further bolstering the assertion that these two variables are
intimately connected. It seems that in the realm of competitive
hotdog consumption, the political climate plays a significant role
—a correlation worth "relishing," indeed.

One may be tempted to brush off these findings as mere
coincidence, but as the saying goes, "When there's smoke,
there's fire"—or in this case, "Where there are votes, there are
hotdogs." These results prompt a reconsideration of the
seemingly disparate realms of politics and indulgent eating,
underscoring the need for further research into the unexpected
ties that bind them. After all, who wouldn't relish the
opportunity to explore the broad spectrum of societal and
gustatory influences on competitive eating habits?

In conclusion, our findings not only shed light on the peculiar
correlation between Republican votes for Senators in Alabama
and the consumption of hotdogs by the Nathan's Hot Dog Eating
Competition Champion but also serve as a testament to the
delightful surprises that await in the intersection of political and
culinary spheres. It is our hope that these results serve as a
springboard for future investigations into the uncharted territory
of unconventional correlations and inspire an appetite for
statistical research that is both informative and peppered with a
dash of humor. After all, in the world of academia, a little levity
can go a long way in making data-driven discoveries more
palatable and engaging.

Discussion

Our investigation has yielded intriguing insights into the
seemingly whimsical yet surprisingly robust relationship
between Republican votes for Senators in Alabama and the
consumption of hotdogs by the illustrious champion of the
Nathan's Hot Dog Eating Competition. Our findings not only
support, but also tangibly bolster, prior research that has hinted
at the potential interplay between sociopolitical preferences and
prodigious hotdog ingestion. Who would have thought that the
southern political climate could have such a significant impact
on the competitive consumption of everyone's favorite encased
meat product?

The substantial correlation coefficient of 0.8624844, evident
across the years from 1979 to 2020, emphatically underscores
the tight link between these ostensibly incongruous variables.
It's safe to say that when it comes to political leanings and
competitive hotdog consumption, there's no "wiener" in doubt
about the observable connection. Furthermore, our analysis also
revealed a coefficient of determination (r-squared) of 0.7438794,
indicating that a staggering 74.39% of the variance in hotdog
consumption can be attributed to Republican voting patterns. It
seems the political landscape in Alabama is a key condiment in
shaping the colossal hotdog consumption behavior of the
competition's champion.

The statistically significant p-value, less than 0.01, further
solidifies the legitimacy of the relationship between these
variables, quelling any "dogged" skepticism about the
meaningfulness of our findings. It's not just a fluke—the
interplay of political ideologies and competitive hotdog
chomping is a real, statistically verifiable phenomenon. These
results undoubtedly leave a "relishable" taste in the mouth of
academic inquiry and provide a hearty chuckle to those tickled
by the unexpected whims of human behavior and statistical
correlations.

Our study's findings align with the seminal work of Smith and
Doe (2005), who highlighted the enduring cultural tradition of
hotdog consumption, and Jones (2010), who underscored the
societal implications of political elections. The connection we've
uncovered serves as a light-hearted yet impactful addition to the
scholarly discourse, painting a vivid picture of the quirky
connections that underlie human interests and behaviors. One
might say that our findings have "ketchupped" with the existing
literature, adding a fun twist to the serious world of scholarly
investigation.

As we delve deeper into the multilayered nexus of political
landscapes and gustatory extravaganzas, it becomes increasingly
apparent that the "hotdog-eat-hotdog" world of competitive
consumption is not immune to the flavorful influences of
political leanings. Our study's affirmation of this connection
urges further exploration into the unconventional correlations
that shape societal interests and tastes. It's a reminder that in the
hallowed halls of academia, there's always room for a dash of
humor and surprise amidst the serious pursuit of knowledge.

In essence, our research sets the stage for a smorgasbord of
future inquiries into the unexpected links that bind political
inclinations and culinary feats, leaving a lingering aftertaste of
amusement and intellectual curiosity. After all, in the grand feast
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of statistical discovery, a little humor and levity can be the
seasoning that makes the most stimulating findings easier to
digest.

It's a "bunderful" world out there, where even the most
unexpected connections can serve as fodder for scholarly
merriment. One might say that our study has masterfully
combined the art of tasteful research with the science of tongue-
in-cheek exploration, leaving a "bunned" impression on the
terrain of academic investigation.

Conclusion

In wrapping up our study, we find ourselves in a bit of a pickle -
albeit a very tangy and statistically significant one. Our research
has demonstrated a compelling correlation between Republican
votes for Senators in Alabama and the consumption of hotdogs
by the Nathan's Hot Dog Eating Competition Champion, with a
correlation coefficient that is nothing to "relish" and a p-value
that is statistically significant. These findings serve as a robust
reminder that when it comes to political leanings and hotdog
indulgence, there's more than just "mustard” at play.

It appears that the political landscape in Alabama has an
undeniable influence on the champion's voracious appetite for
competitive hotdog consumption, to the tune of approximately
74.39% of the variability being explained by the number of
Republican votes. One might say that these results are enough to
make one exclaim, "Hot diggity dog!" It's clear that this
seemingly whimsical connection is no mere "frank" observation,
but a compelling insight into the intersection of political
preferences and culinary feats.

As we consider the possibilities for further research in this area,
one thing is undeniably clear: this study marks the beginning
and, notably, the end of our investigation into the unexpectedly
delectable marriage of political sentiments and competitive
eating habits. After all, have you ever heard of someone saying,
"I relish the idea of additional research on the correlation
between political votes and hotdog consumption"? We think not.

In conclusion, this research not only provides food for thought
but also serves as a flavorful reminder that even the most
unexpected correlations can be worth investigating. As such, we
assert that no further research is needed in this area. It's time to
"ketchup" on other pressing matters - perhaps some equally
spicy research into the connection between Democratic votes
and ice cream consumption. After all, in the world of academic
pursuits, there's always room for another scoop of statistical
curiosity!

In addition to our quantitative analyses, we also embarked on a
qualitative examination delving into the cultural, political, and
gastronomic tapestries that bind together the worlds of

Republican votes and competitive hotdog consumption. We left
no stone unturned, no sausage unexamined!

Limitations:

It should be noted that our research is not without its limitations.
While we have uncovered a compelling correlation, the nature of
observational data prevents us from making any causal claims.
So, let's not jump to conclusions before we've had a chance to
properly relish the complexity of the phenomenon under
consideration.

In conclusion, our methodology employed a combination of
rigorous statistical analyses and a sprinkling of humor to
uncover a remarkable correlation between Republican votes for
Senators in Alabama and the consumption of hotdogs by the
Nathan's Hot Dog Eating Competition Champion. The results of
this study provide food for thought and raise some intriguing
questions about the unexpected connections that exist in the
world.
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