
The Journal of Internet Anthropology and Visual Culture Vol. 448, No. 15, 2024
Copyleft 2024 by The Society for Humorous Inquiry and Research Development (SHIRD) ISSN 7071-2487/18/$68.00
Spuriously published by Tyler Vigen PII S6472-5314(4985)5010-7

Mirthful Meme: The Mirthsome Marriage of 'Wojak' and 'Wonton' - 
A Correlation Conundrum
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This study examines the perplexing linkage between the popularity of the 'wojak' internet
meme and the frequency of Google searches for 'takeout near me'. Leveraging data from
Google Trends and utilizing rigorous statistical analysis techniques, our research team has
unearthed a striking correlation coefficient of  0.9717381 and a p-value < 0.01 for the
period  spanning 2006 to  2023.  While  the  connection  between  a  meme  representing  a
crudely drawn face and a hankering for savory morsels may seem farcical at first glance,
our  findings  indicate  a  robust  association  that  warrants  further  investigation.  The
implications of this seemingly incongruous relationship may hold significant implications
for the realms of internet culture and consumer behavior. Through our research, we aim to
shed light on this unexpected correlation and invite fellow scholars to join us in uncovering
the intricate interplay between digital humor and culinary cravings. The intersection of
whimsical internet phenomena and culinary proclivities may offer a rich tapestry for future
inquiry, with potential impact extending beyond academia to the enduring puzzle of human
preferences and predilections.

INTRODUCTION

The  confluence  of  internet  memes  and  culinary
cravings is a topic that has elicited its fair share of
raised eyebrows, bemused snickers, and speculative
musings. Nevertheless, it is precisely this seemingly
improbable  relationship  that  we,  as  diligent
scholars,  have set  out  to unravel  in  the following
study.  The  enigmatic  intersection  of  'wojak'  and
'wonton' may appear whimsical on the surface, but
our investigation has revealed an unexpected nexus
worthy of scrutiny.

The 'wojak' meme, characterized by its emotive and
crudely  drawn  visage,  has  become  a  ubiquitous
fixture in  the digital  landscape,  eliciting  reactions
ranging  from  guffaws  to  existential  ponderings.
Concurrently,  the  convenience  and  allure  of
"takeout  near  me"  as  a  solution  to  sustenance

quandaries  has  embedded itself  deeply  in  modern
consumer  behavior.  These  ostensibly  disparate
phenomena prompted our curiosity and propelled us
to  delve  into  the  hitherto  unexplored  correlation
between meme virality  and the  search  for  nearby
edible indulgences.

This  melding of levity  and lusciousness led us to
embark on a journey through the annals of Google
Trends. The excavation of search query data yielded
a remarkable correlation coefficient of 0.9717381,
accompanied  by  a  p-value  unassumingly  nesting
below  0.01.  These  statistically  robust  metrics,
coupled  with  the  perplexing  nature  of  the
association  between  a  digital  grimace  and  a
gastronomic  quest,  beckon  us  to  unravel  the
underlying  mechanisms  governing  this  delightful
conundrum.
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As the implications of our findings extend beyond
the realms of cyber whimsy and epicurean desires,
it is imperative to not only decipher the correlations
at  play  but  also  to  contemplate  the  broader
implications  for  digital  culture  and  consumer
proclivities. The interplay of humor and hunger, as
evidenced  by  our  research,  beckons  for  further
exploration and invites the scholarly community to
partake in the unraveling of this mirthful marriage.

In the exploration of this surreal juxtaposition, we
aim to not only entertain our academic curiosity but
to also shed light on the intricate tapestry that binds
internet phenomena to human cravings. The fusion
of absurdity and appetite that our study exudes is
meant  to  serve  not  only  as  a  jest  for  scholarly
inquiry but as an introspective journey through the
enigmatic  labyrinth  of  human  desires,  digital
absurdity,  and  the  fortuitous  interconnections
between them.

LITERATURE REVIEW

The  connection  between  internet  memes  and
consumer  behavior  has  garnered  limited scholarly
attention, yet recent research has begun to shed light
on  this  unexplored  territory.  Smith  et  al.  (2021)
examined  the  influence  of  internet  memes  on
consumer  preferences,  uncovering  a  subtle
correlation between exposure to meme content and
subsequent  purchasing  decisions.  Doe  and  Jones
(2019)  delved  into  the  psychological  impact  of
internet  humor  on  individuals'  food  choices,
revealing  intriguing  patterns  in  the  relationship
between  online  amusement  and  culinary
inclinations.

Expanding the exploration to related literature, "The
Omnivore's Dilemma" by Michael Pollan and "Fast
Food  Nation"  by  Eric  Schlosser  provide
foundational  insights  into  modern  dietary
predilections and the cultural  significance of food
consumption.  Additionally,  the  fictional  works  of
Terry Pratchett, such as "The Color of Magic" and
"Guards!  Guards!",  offer  imaginative  parallels  to

the intersection of digital  culture and gastronomic
desires, albeit in a fantastical milieu.

Moreover,  anecdotal  evidence  from  social  media
platforms  has  surfaced,  purporting  personal
narratives  of  individuals  encountering  'wojak'
memes  and  subsequently  finding  themselves
embarking on quests for delectable takeout cuisine.
One such post notes, "Started my day with a 'wojak'
meme and ended up ordering Chinese takeout for
dinner.  Coincidence?  I  think  not."  Such  casual
observations,  though  anecdotal,  hint  at  the
intriguing  potential  for  a  tangible  link  between
digital amusement and gustatory cravings.

As the scholarly discourse gingerly steps into the
whimsical  realm  of  'wojak'  and  wontons,  the
confluence  of  internet  culture  and  culinary
proclivities  teeters  on  the  verge  of  becoming  a
delectably peculiar terrain for academic inquiry. The
upcoming exploration seeks not only to unravel the
befuddling  correlation  between  a  crudely  drawn
meme and the urge for delectable fare but also to
embrace the delightful bewilderment that emanates
from this captivating convergence.

METHODOLOGY

Data Collection:

The process of data compilation commenced with
the  expansive  reaches  of  the  online  sphere,
encompassing  a  myriad  of  sources  but
predominantly  hinging  upon  the  aggregation  of
information  from  Google  Trends.  The  focal
variables under scrutiny, namely the ascendancy of
the 'wojak' meme and the frequency of exploratory
quests for 'takeout near me', were tracked from the
year  2006 through  the  culmination  of  2023.  This
extensive temporal scope was deemed requisite in
capturing the dynamicity of internet phenomena and
culinary predilections.

Intricate Inquiry and Inscrutable Investigation:

The dataset derived from Google Trends underwent
meticulous scrutiny, characterized by a multifaceted
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approach  combining  esoteric  statistical  techniques
and the discerning eye of the erudite investigator.
Deciphering  the  digital  flux  of  meme  prevalence
and gustatory proclivity necessitated traversing the
corridors  of  unconventional  correlational  analysis
and  delving  into  the  recesses  of  multivariate
regressions. 

Statistical Exegesis:

The  nexus  between  'wojak'  and  wontons,  albeit
seemingly surreptitious,  was subjected to rigorous
statistical  dissection.  Through  the  employment  of
Pearson's  correlation  coefficient,  the  dalliance
between the meme's virality and the proclivity for
takeout revelry was elucidated, yielding a striking
correlation  coefficient  of  0.9717381.  Shackled  by
traditional  conventions,  the  p-value surreptitiously
revealed  itself  to  be  less  than  0.01,  thereby
impelling  the  contemplation  of  an  unequivocal
association  with  a  significance  necessitating  the
raising of metaphorical eyebrows.

Causal Conjecture and Hedonic Hypotheses:

The quest was not only confined to uncovering the
enigmatic affiliation between 'wojak'  and wontons
but  also  encompassed  speculating  upon  the
underlying  mechanisms  engendering  this  jovial
correlation.  Inquisitive  minds  waded  through  the
shallows of hedonic psychology and the allure of
humorous  relief,  endeavoring  to  unearth  the
convoluted  concatenation  of  digital  satire  and
gustatory yearning.

Limitations and Lighthearted Levity:

Amidst the solemnity of statistical  stratagems and
scholarly scrutiny,  it  behooves us  to  acknowledge
the limitations inherent in our jocular journey. The
intricacies  of  meme  dynamics  and  gastronomic
fascination  are  fraught  with  idiosyncrasies  that
elude  the  snares  of  definitive  explication.  The
tempestuous tides  of  internet  culture and culinary
proclivities are as capricious as they are captivating,
prompting the acknowledgment of  the speculative
nature that envelops our findings.

In  conclusion,  the  elucidation  of  the  syncretism
between 'wojak'  and wontons signifies  not  only  a
scholarly conquest but an invitation to immerse in
the vicissitudes of humorous inquiry and epicurean
exploration.  The  amalgamation  of  statistical
steadfastness  and  whimsical  wonderment  has
illuminated  a  path  to  further  scholarly  discourse,
fostering an atmosphere of scholastic merriment and
intellectual indulgence.

RESULTS

The empirical analysis of the relationship between
the  popularity  of  the  'wojak'  meme  and  the
frequency of Google searches for 'takeout near me'
has yielded compelling results. For the time period
spanning 2006 to 2023, the correlation coefficient
was  determined  to  be  0.9717381.  This  strikingly
high  correlation  implies  a  robust  association
between  the  two  seemingly  unrelated  variables,
lending credence to the notion that internet memes
and culinary cravings may share a peculiar bond.

Moreover,  the  coefficient  of  determination  (r-
squared) was calculated to be 0.9442748, indicating
that  approximately  94.4%  of  the  variance  in  the
frequency  of  'takeout  near  me'  searches  can  be
explained by the  popularity  of  the  'wojak'  meme.
This  substantial  proportion  of  explained  variance
underscores the strong relationship between the two
variables and emphasizes the noteworthy predictive
power of meme virality on gastronomic inquiries.

Notably, the p-value obtained was found to be less
than  0.01,  signifying  a  statistically  significant
relationship  between the  popularity  of  the  'wojak'
meme and Google searches for  'takeout  near  me'.
This  low  p-value  offers  compelling  evidence  to
support  the  existence  of  a  genuine  correlation,
dismissing  the  possibility  that  the  observed
association is purely due to random chance.
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Figure 1. Scatterplot of the variables by year

Figure 1 depicts a scatterplot illustrating the robust
correlation between the two variables, providing a
visual testament to the surprising affinity between
internet  humor  and  culinary  cravings.  The
scatterplot  showcases  a  clear,  positively  sloped
trend,  affirming  the  synchronous  rise  and  fall  of
'wojak'  popularity  and  'takeout  near  me'  searches
over the period under examination.

In  summary,  our  investigation  has  unearthed  a
remarkably  strong correlation between the  'wojak'
meme  and  the  frequency  of  Google  searches  for
'takeout  near  me',  shedding  light  on  the  curious
confluence  of  internet  culture  and  culinary
predilections.  These  findings  beckon  further
exploration  and  offer  a  lighthearted  yet  thought-
provoking  entry  point  into  the  study  of  digital
phenomena and human behavior.

DISCUSSION

The  results  of  our  investigation  support  the  prior
research  on  the  influence  of  internet  memes  on
consumer behavior and gustatory preferences. Our
study echoes  the  findings  of  Smith  et  al.  (2021),
who  uncovered  a  subtle  correlation  between
exposure  to  meme  content  and  subsequent
purchasing  decisions.  The  robust  association
between the popularity of the 'wojak' meme and the
frequency of Google searches for 'takeout near me'
reaffirms the notion that digital humor may indeed
sway  culinary  cravings.  Doe  and  Jones  (2019)
delved  into  the  psychological  impact  of  internet
humor  on  individuals'  food  choices,  and  our

findings  lend  empirical  weight  to  their  intriguing
patterns  in  the  relationship  between  online
amusement and culinary inclinations.

Moreover,  our  results  align  with  the  anecdotal
evidence of individuals encountering 'wojak' memes
and  finding  themselves  embarking  on  quests  for
delectable  takeout  cuisine.  While  such  casual
observations  are  often  dismissed  as  mere
coincidences,  our  statistical  analysis  provides
compelling evidence that hints at the possibility of a
tangible  link  between  digital  amusement  and
gustatory  desires.  The  seemingly  incongruous
relationship between a crudely drawn meme and the
urge  for  savory  morsels  may  hold  significant
implications  for  understanding  the  intricate
interplay  between  digital  culture  and  consumer
behavior.

It  is  intriguing  to  note  that  the  coefficient  of
determination  (r-squared)  was  calculated  to  be
0.9442748, indicating that approximately 94.4% of
the variance in the frequency of 'takeout near me'
searches can be explained by the popularity of the
'wojak'  meme.  This  substantial  proportion  of
explained  variance  underscores  the  strong
relationship  between  the  two  variables  and
emphasizes  the  noteworthy  predictive  power  of
meme virality on gastronomic inquiries. Such a high
explanatory  power  provides  an  amusing  yet
thought-provoking  entry  point  into  the  study  of
digital  phenomena  and  human  behavior,  thereby
demonstrating the robustness of the correlation.

In conclusion, our study has unraveled a surprising
correlation  between  the  'wojak'  meme  and  the
frequency of Google searches for 'takeout near me',
opening a delectably peculiar terrain for intellectual
inquiry.  The  intersection  of  whimsical  internet
phenomena  and  culinary  proclivities  presents  an
amusing  yet  compelling  area  for  future  research.
The  inexhaustible  mystery  of  human  preferences
and predilections continues to offer rich fodder for
investigation, beckoning scholars to engage in the
whimsical yet enlightening realm of internet culture
and gustatory inclinations.
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CONCLUSION

In conclusion, this study has uncovered a seemingly
surreal  yet  compelling  correlation  between  the
popularity of the 'wojak' meme and the frequency of
Google  searches  for  'takeout  near  me'.  The
exceptionally  high  correlation  coefficient  of
0.9717381, accompanied by a p-value of less than
0.01,  provides  unequivocal  evidence  of  a  robust
association  between  these  seemingly  disparate
phenomena. It appears that the ascent and descent
of  'wojak'  on  the  digital  stage  are  intricately
entwined  with  the  ebb  and  flow  of  cravings  for
delectable victuals.

The  coefficient  of  determination  (r-squared)  of
0.9442748  further  highlights  the  substantial
proportion of variance in 'takeout near me' searches
that can be elucidated by the vicissitudes of 'wojak'
popularity. This statistical revelation elucidates the
surprising influence that a digital grimace can wield
over  culinary  inquiries,  perhaps  hinting  at  the
enigmatic  allure  of  humor-laden  sustenance
solutions.

The scatterplot, resplendent in its visual depiction of
the synchronous rise and fall of 'wojak' and 'takeout
near  me'  searches,  serves  as  a  testament  to  the
captivating  dance  between  whimsical  internet
memes and gastronomic pursuits. It is a whimsical
waltz that defies conventional logic but beckons us
to  ponder  the  quixotic  interplay  between  online
levity and offline cravings.

While  the  implications  of  our  findings  extend
beyond  the  realms  of  scholarly  delight  into  the
intricate domain of human proclivities, it is with a
lighthearted  curiosity  that  we  invite  further
investigation  into  this  beguiling  correlation.
However,  in  the  spirit  of  academic  rigor  and
scholarly jest, we also assert that no further research
is warranted in this area, as the clandestine allure of
'wojak'  and wontons has been laid bare for  all  to
savor  and  ponder.  Nonetheless,  the  enduring
mystery  of  the  mirthful  marriage  between 'wojak'
and 'wonton' shall continue to tickle our academic

fancy and tease our intellectual palates for years to
come.
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