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Spending Green: The Democratic Effect on Utah Household Product

Purchases
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In our quirky study, we set out to investigate the peculiar connection between US
household spending on other household products and votes for the Democratic
Presidential candidate in the arid lands of Utah. As unlikely as it may seem, our research
team delved into the data with vigor and discovered that there is indeed a correlation that's
almost as unmistakable as spotting a jackalope. Using meticulously gathered data from the
Bureau of Labor Statistics and the MIT Election Data and Science Lab, Harvard Dataverse
for the years 2000 to 2020, we found a correlation coefficient of 0.8759653 and a p-value
less than 0.05. So, the next time you're stocking up on laundry detergent and wondering
about the political climate, just remember: every purchase plays a part in the grand

scheme of electioneering.

As the old saying goes, "You can't judge a political
candidate by the size of their soap bubbles," but
perhaps you can glean some insights into their
support based on the quantity of laundry detergent
flying off the shelves. In this offbeat investigation,
we aim to shed light on the curiously colorful
relationship between US household spending on
other household products and the voting patterns for
Democratic Presidential candidates in the unlikely
setting of Utah.

Utah, known for its stunning landscapes and
famously polite residents, might not be the first
place that comes to mind when discussing
democratic strongholds. Yet, our study seized this
opportunity to unravel the mysteries lurking within
the aisles of dish soap and paper towels, where the
political preferences of the state's residents could be
hiding in plain sight.

Despite the initial eyebrow-raising nature of the
topic, our research team plunged headfirst into the
data, armed with spreadsheets and determination.

The results of our investigation left us as surprised
as a groundhog on a sunny, snowless February day
— after rigorous analysis of data sourced from the
Bureau of Labor Statistics and the MIT Election
Data and Science Lab, Harvard Dataverse for the
years 2000 to 2020, we unearthed a compelling
correlation coefficient of 0.8759653, with a p-value
that would make even the most ardent skeptic mull
over their doubts.

While many might scoff at the idea of linking
household spending habits to political tendencies,
our findings present a persuasive case that these
seemingly inconsequential purchases may hold the
key to unlocking the enigmatic voting trends of the
beehive state. So, as we embark on this
unconventional exploration of consumerism and
democracy, let's not forget that every dollar spent on
cleaning supplies or snack foods could be casting a
ballot of its own in the grand electoral ballet.
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LITERATURE REVIEW

A number of studies have examined the connection
between consumer behavior and political affiliation,
laying the groundwork for our unorthodox
exploration. Smith et al. (2015) delved into the
intricacies of consumer spending patterns and found
correlations with diverse social and political factors,
but notably omitted analysis of household products
in relation to voting behavior in Utah. Similarly,
Doe and Jones (2018) provided valuable insight into
the influence of political advertising on consumer
choices, yet failed to mention the potential impact
of fabric softener purchases on election outcomes.
These oversights prompted our team to venture into
uncharted territory, armed with statistical models
and an unquenchable thirst for the peculiar.

Turning to the realm of non-fiction, "Freakonomics"
by Levitt and Dubner (2005) delves into the
unexpected correlations hidden within everyday
phenomena, offering a tantalizing glimpse into the
intersection of economics and human behavior. In a
similar vein, "Predictably Irrational" by Ariely
(2008) colorfully elucidates the irrational quirks of
consumer decision-making, leaving the reader
questioning the logic behind every shopping spree.
Drawing inspiration from these thought-provoking
works, our researchers were galvanized to
contemplate the potential interplay between
household spending and political leanings,
venturing forth with a sense of scholarly whimsy.

Transitioning to the world of fiction, "American
Housewife" by Ellis (2016) and "The Subtle Art of
Not Giving a F*ck" by Manson (2016) may not
immediately appear relevant to our academic
pursuit, but their exploration of societal norms and
individual idiosyncrasies inspired our team to
consider the unforeseen implications of household
product purchases on political affiliations in the
unlikely context of Utah. These literary escapades
ignited a spark of creativity within our researchers,
propelling them to approach the research with a
dash of unconventional zeal and a sprinkle of
satirical contemplation.

In a bold departure from conventional research
methods, our investigation extended beyond
scholarly literature and ventured into uncharted
territory. In a daring bid for unconventional insight,
our team scoured through countless CVS receipts,
deciphering the cryptic codes of consumerism with
the fervor of archaeologists unearthing ancient
relics. The peculiar purchase patterns that emerged
from these unconventional archives provided a
lighthearted backdrop for our research, infusing the
serious pursuit of knowledge with a zany touch of
levity.

Armed with insights from both scholarly literature
and whimsical literary excursions, our research
team forged ahead with an unorthodox blend of
inquisitiveness and irreverence, uncovering the
unexpected dance of democracy within the aisles of
household products. The subsequent chapters offer a
delightful romp through our findings, as we unravel
the whimsical connections between consumerism,
political allegiance, and the peculiar American
spirit.

METHODOLOGY
*Data Collection™*

Our data collection process resembles a heist
straight out of an old-fashioned caper film, except
instead of stealing jewels, we snatched up
information from the Bureau of Labor Statistics and
the MIT Election Data and Science Lab, Harvard
Dataverse for the years 2000 to 2020. The art of
extraction involved wrangling spreadsheets,
coercing databases, and sweet-talking our way
through complicated data APIs. It was a wild ride,
let me tell you — a bit like riding a rollercoaster
through a maze.

*Variable Selection*

It was like walking a tightrope between convention
and innovation as we carefully selected our
variables. The goal was to find the perfect blend of
household spending on other household products
and political inclinations. We focused on peculiar
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items like brooms, mops, and wacky knick-knacks —
all the quirky things that hide in the corners of your
household budget and surprise you with their
influence. We also took into account the Democratic
Presidential candidate votes in Utah — quite the
unexpected pairing, wouldn't you say?

*Statistical Analysis*

Our statistical analysis involved dancing through
the fields of correlation coefficients and p-values,
akin to a mathematician attempting a tango. We
deployed the trusty Pearson correlation coefficient
to reveal the strength and direction of the
relationship between household spending on other
household products and Democratic Presidential
candidate votes in Utah. The p-value, on the other
hand, acted as a magic mirror, reflecting the
significance of our findings. And let me tell you, the
mirror did not disappoint — it showed us a p-value
less than 0.05, a sight as rare as finding a four-leaf
clover on a political rally trail.

*Limitations*

While our methodology was as robust as a
weightlifting gorilla, there were still a few caveats
to consider. As with any study, we encountered the
standard limitations of using secondary data
sources, such as potential biases or discrepancies.
We also had to navigate around the occasional
missing data points, akin to dodging landmines in a
field of statistics. Nevertheless, armed with
determination and a dash of statistical savvy, we
forged ahead, undeterred.

So, as the curtains drew back on our eccentric
methodology, we embarked on a journey that was as
thrilling as a board game night with politically
inclined puppets. The data was at our fingertips, the
numbers at our beck and call, and we were ready to
uncover the fascinating nexus between household
products and political preferences.

RESULTS

The results of our investigation uncovered a striking
correlation between US household spending on
other household products and votes for the
Democratic ~ Presidential candidate in the
unconventional politico-geographical landscape of
Utah. The correlation coefficient of 0.8759653 left
our research team feeling as intrigued as a squirrel
contemplating its acorn collection. The r-squared
value of 0.7673151 further solidified the robustness
of this relationship, akin to a securely locked pantry
that keeps the cookies safe from prying hands.

Figure 1 presents a scatterplot that visually
encapsulates the spirited dance between household
spending and Democratic votes in Utah, showcasing
a clear and remarkable pattern that even the most
skeptical of observers would have a hard time
dismissing. It's like finding a needle in a haystack, if
that needle were inexplicably wearing a "Vote
Democrat" sticker.

These results challenge traditional views of the
relationship between consumer behaviors and
political inclinations, demonstrating that the choices
made in the aisle of cleaning supplies might mirror
the sentiments expressed at the ballot box. As
puzzling as it may seem at first, our findings beckon
us to recognize the potential impact of a bottle of
window cleaner on the political landscape — a
realization as eye-opening as a freshly cleaned
window.

Years 2000-2020, r=0.876, p<0.05
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Figure 1. Scatterplot of the variables by year

With a p-value of less than 0.05, this correlation
stands as sturdy as a well-constructed bookshelf,
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defying expectations and beckoning further
exploration into the intriguing interplay of
household spending and political affiliations. So,
while the adage "vote with your dollars" may
typically refer to supporting businesses, our study
suggests it may also offer a glimpse into the
political leanings of Utah households.

DISCUSSION

Our investigation into the fascinating realm of
household spending and political leanings in Utah
has unleashed a whirlwind of curious correlations
and unexpected revelations. As we all know, the
streets of economic analysis are not paved with
gold, but our findings uncovered a correlation
coefficient that's as shiny as a newly polished silver
spoon, shedding light on the quirky interplay
between consumer behavior and political allegiance.

Returning to our previous literature review goofs,
it's safe to say that our findings support the
unexplored musings of Smith et al. (2015) and Doe
and Jones (2018) by confirming that fabric softener
purchases and voting behavior in Utah do indeed
have a certain, um, "bounce" together. Indeed, our
results align with Levitt and Dubner's (2005)
unconventional correlation crusade and Ariely's
(2008) exploration of irrational consumer decision-
making by presenting a statistically robust
connection between household spending and
political leanings, leaving us to contemplate the
unpredictable dance of democracy within the aisles
of household products.

Our results not only raise eyebrows but also beckon
us to contemplate the broader implications of
mundane consumer choices on the political
landscape. It's as if our study has unmasked a
household drama more captivating than any reality
TV show — the sparkling tension between political
proclivities and laundry detergent brows, the
political power struggles lurking within the shadows
of kitchen appliance purchases. Our whimsical
journey through the land of household products has
transformed seemingly mundane decisions into

unexpected insights and left us pondering the
democratic flavors lingering in the air freshener
section.

In summary, our research has unveiled a correlation
that's as unmistakable as spotting a Sasquatch in a
grocery store, offering a whimsical romp through
the unexpected connections between consumerism,
political allegiance, and the peculiar American
spirit. Stay tuned, dear reader, as we wade deeper
into this quirky rabbit hole, for there is much more
to uncover in this whimsical waltz between
household spending and democratic votes in the
unconventional terrain of Utah.

CONCLUSION

In the wild world of research, our findings serve as
a quirky reminder that politics can be as tangled as a
garden hose left unattended for a season. The
correlation we uncovered between household
spending and Democratic votes in Utah is as
surprising as finding a hidden treasure map in a box
of cereal. It's tempting to brush off the idea that
purchasing a pack of sponges could hold political
weight, but our results demand a second look, much
like a cat demanding attention after a nap.

Our findings have peeled back the curtain on the
unexpected dance between consumer behavior and
political allegiance, revealing a correlation
coefficient with more punch than a heavyweight
boxer and a p-value that's rarer than finding a four-
leaf clover in a field of daisies. The data depicted in
Figure 1 presents a visual narrative as captivating as
a tall tale told around a campfire - who knew that
shopping for toilet paper could reveal so much
about voting preferences?

In this lighthearted expedition into the corridors of
consumerism and democracy, our research has
challenged the conventional wisdom, proving that
every toothpaste purchase and paper towel selection
may whisper secrets about political leanings. It's a
reminder that even the most mundane of acts, like
choosing a laundry detergent, can have implications
as weighty as a fully loaded grocery cart.
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In light of these revelatory findings, we assert with
great confidence that no more research is needed in
this area. It's time for us to set sail for new research
waters, leaving behind a legacy as peculiar as a
platypus in politics. So, as we bid adieu to the
spirited discourse of household product purchases
and voting patterns, we do so with a twinkle in our
eyes and a chuckle in our hearts, knowing that the
unexpected can always be found in the most
surprising of places. Cheers to the peculiar paths of
research, where even the most unconventional
explorations can yield insights as wvaluable as
finding a golden ticket in a box of chocolate.
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