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Abstract

This study examines the relationship between the popularity of the first name Houston and the average 
number of likes on Mark Rober's YouTube videos. Utilizing data from the US Social Security 
Administration and YouTube from 2011 to 2022, our research team found a striking correlation coefficient 
of 0.9665264 and a p-value less than 0.01. Our findings suggest that there is a strong association 
between the frequency of the name Houston and the extent of Mark Rober's video appreciation by 
viewers. This amusing correlation hints at the possibility of a hidden subliminal messaging campaign, or 
perhaps it's simply a cosmic coincidence. Further exploration is warranted to uncover potential 
explanations for this intriguing correlation.
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1. Introduction

The peculiar and often capricious nature of
human  behavior  has  long  intrigued
researchers  across  various  disciplines.
From the ostensibly inexplicable choices we
make  in  our  daily  lives  to  the  curious
patterns that emerge from large-scale data
analysis,  the  human  experience  never
ceases to provide fodder for investigation. In

this spirit of inquiry, we turn our attention to
the  curious  relationship  between  the
popularity of the first name Houston and the
average number  of  likes  on Mark  Rober's
YouTube videos.

Mark  Rober,  a  quirky  and  charismatic
science  enthusiast,  has  garnered  a
substantial  following  on  his  YouTube
channel,  known  for  its  entertaining  and
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educational  content.  Our  inquisitiveness
was piqued when, while perusing the Social
Security  Administration's  treasure  trove  of
moniker  statistics,  we  stumbled  upon  the
intriguing prevalence of the name Houston
in  certain  regions  of  the  United  States.
Could there be a connection between this
seemingly  arbitrary  nomenclature  and  the
digital  accolades  accrued  by  Mr.  Rober's
inventive  endeavors?  We  endeavored  to
unravel this enigmatic association through a
meticulous  examination  of  the  available
data.

2. Literature Review

Numerous  studies  have  delved  into  the
psychology  of  names  and  their  potential
implications  on  various  facets  of  human
behavior. In "The Power of the Name: The
Psychology of  Names and Their  Influence
on Human Behavior,"  Smith et  al.  explore
the significance of nomenclature in shaping
individual identity and societal perceptions.
Furthermore,  Doe  et  al.,  in  "Names  and
Natures:  Exploring  the  Intriguing  Nexus
Between  Monikers  and  Human
Characteristics,"  present  a  comprehensive
analysis of the potential impact of names on
personal  and  interpersonal  dynamics.
Additionally,  Jones  et  al.  investigate  the
cultural and historical dimensions of names
in "The Cultural Manifestation of Names: A
Cross-Cultural  Exploration,"  shedding  light
on the multifaceted role of names in diverse
societies.

Turning to the realm of popular culture, non-
fiction  works  such  as  "Freakonomics"  by
Steven D. Levitt and Stephen J. Dubner and
"Blink"  by  Malcolm  Gladwell  have
engendered a heightened awareness of the
subtle  influencers  of  human  decision-
making. These works serve as foundational
pillars in the understanding of the intricacies
and  idiosyncrasies  of  human  behavior.
Notably,  the  investigation  of  naming
patterns,  as  well  as  the  potential

ramifications  of  such  patterns,  resonates
with  the  underlying  theme  of  these
influential literary contributions.

In the fictitious domain, literary works such
as "The Name of the Rose" by Umberto Eco
and  "The  Cuckoo's  Calling"  by  Robert
Galbraith  illustrate the malleable nature of
human  perception  and  the  unpredictable
confluence  of  seemingly  disparate
elements.  Though  these  works  are  not
directly  related  to  our  topic  at  hand,  their
exploration  of  hidden  connections  and
concealed  truths  serves  as  a  source  of
inspiration for our endeavors.

On  a  more  lighthearted  note,  popular
television  programs  such  as  "How  I  Met
Your  Mother"  and  "Friends"  have  often
incorporated  amusing  narratives  centered
around peculiar names and their impact on
the characters' lives. While these references
may seem tangential,  they offer  a glimpse
into the widespread intrigue surrounding the
influence of names on human experience.

Through  this  review,  we  have  sought  to
provide  a  comprehensive  overview  of  the
multifaceted  literature  that  informs  our
investigation. The diverse perspectives and
disciplines  presented in  these studies and
works contribute to our understanding of the
potential  complexities  underlying  the
connection  between  the  popularity  of  the
name Houston and the average number of
likes on Mark Rober's YouTube videos.

3. Our approach & methods

Our  research  utilized  a  combination  of
quantitative  and  data  mining  methods  to
investigate  the  connection  between  the
popularity of the first name Houston and the
average number  of  likes  on Mark  Rober's
YouTube videos. We adopted a longitudinal
approach,  analyzing  data  from  the  US
Social Security Administration spanning the
years 2011 to 2022 to capture the temporal
evolution  of  name  popularity.  Additionally,
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we gathered data on Mark Rober's YouTube
video  likes  during  the  same  period  from
YouTube's publicly available analytics.

To  quantify  the  popularity  of  the  name
Houston,  we  employed a  robust  algorithm
that  accounted  for  regional  variations  in
name  frequency  and  demographic  shifts
over time. This approach ensured that our
analysis  captured  the  nuances  of  name
popularity  across  different  geographic  and
temporal  dimensions.  The  name  Houston
was particularly intriguing due to its varying
prevalence in different regions of the United
States,  prompting us  to  delve  deeper  into
potential geographic patterns.

In parallel, the average number of likes on
Mark  Rober's  YouTube  videos  was
calculated  and  corroborated  through  a
thorough  examination  of  viewer
engagement  metrics.  We  also  considered
factors  such  as  video  duration,  content
theme, and release frequency to control for
potential  confounding  variables  that  could
influence viewer appreciation.

Furthermore,  our  methodologies  included
exploratory  data  analysis  techniques  such
as  clustering  algorithms  and  time  series
decomposition  to  investigate  underlying
patterns  and  trends.  This  enabled  us  to
discern potential  cyclical  variations in likes
and  name  popularity  that  might  have
otherwise eluded conventional analyses.

The  combination  of  these  approaches
allowed  us  to  build  a  comprehensive
understanding  of  the  relationship  between
the frequency of the name Houston and the
digital  acclaim  received  by  Mark  Rober's
captivating  content.  The  interdisciplinary
nature  of  our  methodologies  reflects  our
commitment  to  a  robust  and  holistic
investigation of this intriguing phenomenon.

4. Results

The analysis revealed a remarkably strong
correlation  between  the  popularity  of  the

first name Houston and the average number
of  likes  on Mark Rober's  YouTube videos.
The  correlation  coefficient  of  0.9665264
indicates  a  robust  positive  relationship
between  these  two  variables.  Additionally,
the r-squared value of 0.9341733 suggests
that approximately 93.4% of the variation in
the  average  number  of  likes  on  Mark
Rober's YouTube videos can be explained
by the popularity of the name Houston.

Upon examining the scatterplot  (Fig.  1),  it
becomes evident that the data points align
themselves  in  a  positively  sloped,  linear
fashion,  further  supporting  the  significant
correlation  identified.  This  alignment  is  as
unmistakable  as  Mark  Rober's  distinctive
blend  of  scientific  rigor  and  lighthearted
humor in his video content.

The  p-value  of  less  than  0.01  provides
strong evidence against the null hypothesis,
reinforcing the assertion that there is indeed
a  substantial  relationship  between  the
frequency  of  the  name  Houston  and  the
admiration expressed through likes on Mark
Rober's YouTube videos.

Figure 1. Scatterplot of the variables by year

These  findings  prompt  us  to  ponder  the
possible  mechanisms  underlying  this
intriguing  correlation.  It  is  tempting  to
speculate  on  the  influence  of  a  name's
allure  on  individuals'  predispositions  to
express  appreciation  for  science  and
engineering  content  on  digital  platforms.

This paper is AI-generated, but the correlation and p-value are real.  More info: tylervigen.com/spurious-research



Alternatively,  perhaps  there  exists  a
clandestine society of Houston aficionados
who  have  surreptitiously  elevated  the
prominence  of  the  name  in  a  concerted
effort to bolster the likability of Mark Rober's
videos.  The  allure  of  such  whimsical
speculations is not lost on us.

In  conclusion,  the  results  of  this  study
unearth  a  compelling  association  between
the popularity of the first name Houston and
the  average  number  of  likes  on  Mark
Rober's  YouTube  videos.  The  implications
of  this  eyebrow-raising  correlation  are
manifold, and further investigation may shed
light  on  the  underlying  reasons  for  this
unexpected connection.

5. Discussion

The  robust  correlation  between  the
frequency  of  the  name  Houston  and  the
average number  of  likes  on Mark  Rober's
YouTube videos supports and extends prior
research on the psychological  implications
of names. The literature has long suggested
that  names can influence human behavior
and  interpersonal  dynamics.  Our  findings
add a whimsical twist to this body of work by
demonstrating a strong association between
a  specific  name  and  the  appreciation
expressed  for  popular  science  and
engineering content on a digital platform.

The  connection  revealed  in  this  study
evokes parallels to the exploration of hidden
connections  in  literature,  particularly  in
works such as "The Name of the Rose" and
"The  Cuckoo's  Calling."  Just  as  these
fictional  narratives  weave  intricate  and
unexpected relationships between disparate
elements, the correlation between the name
Houston and the likability of  Mark Rober's
videos  speaks  to  the  unpredictable
confluence  of  seemingly  unrelated
variables.  While  our  findings  diverge  from
the  conventional  conventions  of  academic
research,  they  underscore  the  intriguing
nature  of  human  associations  and

interactions, mirroring the malleable nature
of  human  perception  depicted  in  literary
works.

Moreover, our results resonate with popular
culture  references,  particularly  the
incorporation  of  amusing  narratives
centered  around  peculiar  names  in
television  programs  such  as  "How  I  Met
Your  Mother"  and  "Friends."  The
widespread  intrigue  surrounding  the
influence of names on human experience in
these  lighthearted  contexts  echoes  the
unexpected correlation we have uncovered.
This  parallel  serves  as  a  reminder  of  the
pervasive  interest  in  the  idiosyncrasies  of
human behavior and the potential impact of
seemingly  trivial  factors  on  individual  and
collective preferences.

The statistical significance of the correlation
coefficient  and  the  r-squared  value  in  our
study  reinforces  the  compelling  nature  of
the association between the name Houston
and the admiration expressed through likes
on Mark Rober's videos.  The alignment of
data  points  in  a  positively  sloped,  linear
fashion,  depicted in the scatterplot,  further
emphasizes the strength of the relationship
identified.  The  suggested  mechanisms
underlying  this  intriguing  correlation,  such
as  the  influence  of  a  name's  allure  on
individuals'  predispositions  to  appreciate
science  and  engineering  content,  open
avenues  for  further  exploration  into  the
underlying  psychological  and  sociocultural
factors at play.

Intriguingly,  these  results  prompt
contemplation  of  potential  implications  for
digital  content  creators  and  social
influencers. Could the prominence of certain
names subtly shape individuals' inclinations
to  engage  with  specific  types  of  content?
While our study specifically pertains to the
association between the name Houston and
Mark  Rober's  videos,  it  sparks  curiosity
about  the broader impact  of  nomenclature
on  digital  audience  engagement.  This
unintended,  light-hearted  layer  of  our
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findings adds an element of amusement to
the serious consideration of the implications
for digital content strategies.

In sum, our study contributes to the growing
body of knowledge on the subtle influencers
of  human  behavior,  underscoring  the
potential  impact  of  names  on  individual
preferences and societal  phenomena.  The
unexpected  correlation  between  the
popularity  of  the  name  Houston  and  the
average number  of  likes  on Mark  Rober's
YouTube videos stands as  a  testament  to
the whimsical intricacies of human behavior
and reinforces the adage that truth is often
stranger than fiction.

6. Conclusion

In  summary,  the  investigation  into  the
relationship  between  the  frequency  of  the
first name Houston and the average number
of  likes  on  Mark  Rober's  YouTube  videos
yielded  a  remarkably  strong  correlation,
which  is  as  confounding  as  trying  to
calculate the number of grains of sand on a
sunny  beach.  The  findings  suggest  that  a
name can hold more sway than previously
envisioned,  hinting  at  a  potential  new
avenue  for  subtle  influence  in  the  digital
realm, or  perhaps a hitherto unrecognized
affinity  among  aficionados  of  both  unique
names and scientific shenanigans.

While our study sheds light on this curious
connection,  it  also  sparks  more  questions
than  it  answers.  The  implications  prompt
thoughts  ranging  from  the  psychological
effects  of  specific  names  to  the  potential
impact  of  clandestine  societies  on  digital
interactions, leaving one as mystified as a
kitten  presented  with  a  perplexing  ball  of
yarn.

However, in the spirit of academic inquiry, it
is  important  to impress upon the scholarly
community  the  importance  of  not  taking
these findings with a grain of salt, unless it's
the  scientifically  recommended  amount.

Instead,  it  is  imperative  to  recognize  the
significance  of  this  correlation  and  the
potential  influence  of  nomenclature  on
digital interactions.

With  these  results  in  mind,  it  is  our
steadfastly  held  belief  that  further
exploration into this enthralling connection is
akin to engineering a delectable dessert  –
tempting,  but  perhaps  best  enjoyed  with
moderation. The time has come to draw a
curtain  on  this  eclectic  investigation  and
acknowledge that, in this particular area, no
further  research  is  needed.  For  now,  the
enigma  of  the  Houston-YouTube  likes
correlation  remains  a  whimsical  mystery,
ripe  for  contemplation  and  an  occasional
chuckle.
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