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ASSOCIATES DEGREES IN BUSINESS
ADMINISTRATION: A CLICKBAIT-Y CORRELATION

WITH ASAPSCIENCE YOUTUBE VIDEO TITLES

Catherine Hughes, Amelia Tanner, Gregory P Tompkins

Institute of Innovation and Technology

In this study, we delve into the quirky world of YouTube video titles and the solemn realm of 
Associates degrees awarded in Business Administration to uncover if there exists a captivating 
connection, akin to a magnetic click, between the two. Leveraging data from the National Center for 
Education Statistics and employing cutting-edge AI analysis of AsapSCIENCE YouTube video titles, 
we set out to disentangle this enigmatic knot. Our findings reveal a striking correlation coefficient of 
0.9372242 and a statistically significant p-value of less than 0.01 throughout the years 2012 to 2021. 
This illuminating inquiry illuminates the possibility of a clandestine collaboration between the 
serious business of academic degrees and the lighthearted allure of clickbait-y YouTube video titles. 
Join us as we unravel this whimsical yarn of academia and YouTube within the paradoxical landscape 
of associations and antics.

INTRODUCTION

The  world  of  academia  is  often
characterized  by  its  seriousness  and
solemnity,  with  researchers  dedicating
their  time  and  efforts  to  unraveling
complex  mysteries  and  exploring
profound phenomena. However, every so
often, a seemingly incongruous pairing of
subjects  captures  the  imagination  and
piques the curiosity of those immersed in
the scholarly realm. Such is the case with
our  investigation  into  the  potential
correlation between Associates degrees in
Business Administration and the clickbait-
y nature of AsapSCIENCE YouTube video
titles. 

In  the  hallowed  halls  of  education,  the
quest for knowledge and understanding is
paramount.  Meanwhile,  the  digital
landscape  of  YouTube,  with  its  myriad
offerings  of  entertainment,  educational
content, and, of course, clickbait-y titles,
presents a playful contrast. This unlikely

pairing  has  sparked  an  irresistible
curiosity - can the profound pursuit of a
business  degree  share  common  ground
with the whimsical world of clickbait? 

As we embark on this analytical odyssey,
our aim is not only to shed light on this
unanticipated  association,  but  also  to
bring a touch of levity to the often sober
discourse  of  academic  research.  With  a
twinkle of lightheartedness and a dash of
whimsy, we embark on an exploration that
dances  along  the  boundaries  of  the
serious and the sensational, the rigorous
and the ridiculous. 
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In  the  following  pages,  we  will  unravel
the  entwined  threads  of  academia  and
online allure, drawing upon data from the
National  Center  for  Education  Statistics
and  the  captivating  realm  of  YouTube
clickbait.  With  our  tongues  ever  so
slightly  in  our  cheeks,  we invite  you  to
join  us  in  navigating  this  peculiar
pilgrimage  through  the  paradoxical
landscape of associations and antics.

LITERATURE REVIEW

The nexus between Associates degrees in
Business Administration and the intrinsic
clickbait-y  nature  of  AsapSCIENCE
YouTube video titles has been the subject
of  little  more  than  a  curious  eyebrow
raise  in  academic  circles.  However,  we
cannot overlook the notable investigations
that  have  urged  us  to  question  the
unexpected  correlations  that  may  lay
dormant within these seemingly disparate
domains.

Smith  et  al.  (2014)  delved  into  the
psychological  aspects  of  YouTube  video
titles  and  their  impact  on  viewer
engagement,  uncovering  a  range  of
rhetorical strategies including hyperbolic
claims and enticing promises. In a related
study, Doe and Jones (2017) conducted a
comprehensive  content  analysis  of
business-related academic programs and
their  alignment  with  contemporary
market  demands.  While  these  seminal
works provided crucial groundwork, their
illumination of  the  potential  intersection
between  the  two  spheres  remained
somewhat obscure.

Turning  to  the  broader  literature  on
education  and  popular  culture,  works
such as "The Business School Buzz Book"
and  "The  Clickbait  Kingdom"  offer
intriguing  insights  from a  non-academic
perspective. Additionally, in the realm of
fiction, the exploratory musings of books
like "The Clickbait Conspiracy" and "The
Associates'  Astonishing  Adventures"
provide  literary  narratives  that  loosely
orbit  the  outskirts  of  our  investigative
realm.

Nestled  amidst  the  scholarly  literature,
we  must  also  acknowledge  the  less
conventional sources that have infiltrated
our review. While perusing an assortment
of  unconventional  materials,  including
cereal  box  blurbs,  fortune  cookie
messages, and even the backs of shampoo
bottles,  we  remain  steadfast  in  our
commitment  to  uncovering  the  elusive
connection between Associates degrees in
Business  Administration  and  clickbait-y
YouTube video titles.

METHODOLOGY

To untangle the enigmatic knot between
Associates  degrees  in  Business
Administration and the clickbait nature of
AsapSCIENCE YouTube  video  titles,  our
research  team  engaged  in  a  whimsical
journey  of  data  collection.  The  primary
source  of  information  regarding  the
conferral  of  Associates  degrees  in
Business Administration was the National
Center for Education Statistics. This data,
spanning  the  years  2012  to  2021,
provided  a  robust  foundation  for  our
investigation into the academic realm.

Simultaneously, to capture the essence of
clickbait-y  YouTube  video  titles,  we
employed advanced AI  analysis  to  scour
through  the  vast  expanse  of
AsapSCIENCE  content.  This  AI-driven
approach  allowed  us  to  identify  the
nuanced  elements  inherent  in  clickbait
titles,  including  provocative  language,
curiosity-piquing  content  promises,  and
the  art  of  crafting  tantalizing  captions
that beckon viewers to click.

Our  intention  was to  bridge the serious
and  playful,  the  profound  and  the
provocative, in a manner that invited both
scholarly  rigor  and  a  dash  of  digital
drollery.

Our  study utilized a statistical  approach
that was as precise as a microscope and
as sprightly as a gamboling squirrel. The
data pertaining to Associates degrees in
Business  Administration  and
AsapSCIENCE YouTube video titles were
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subjected to rigorous statistical scrutiny,
including  correlation  analysis  and
computation of p-values.

Through this analysis, we endeavored to
discern whether a compelling connection,
akin  to  the  magnetic  pull  of  clickbait,
existed between the academic domain of
Business  Administration  and  the
captivating realm of YouTube video titles.
Employing  statistical  measures  as  our
trusty compass, we traversed through the
numerical terrain with cautious curiosity,
mindful  of  the  potential  for  unseen
correlations lurking amidst the data.

In  tandem with  our  statistical  inquiries,
our  research  team  engaged  in  a  bit  of
algorithmic alchemy, seeking to distill the
essence of clickbait-y YouTube video titles
through  computational  means.
Leveraging  the  arcane  arts  of
programmed algorithms, we dissected the
structural  elements,  linguistic  nuances,
and  content  promises  embedded  within
AsapSCIENCE video titles.

This  whimsical  foray  into  algorithmic
alchemy  allowed  us  to  discern  patterns
and  idiosyncrasies  unique  to  clickbait-y
titles, akin to seeking treasure amidst the
textual  tangle  of  digital  content.  With
algorithms  as  our  silent  accomplices  in
unraveling the mysteries of online allure,
we  endeavored  to  unearth  the  hidden
correlations  that  resided  within  the
overlapped  domains  of  academia  and
entertainment.

Amidst  the  cheerful  chaos  of  our
convoluted data-gathering and analytical
antics,  our  research  team  remained
unwavering  in  upholding  the  ethical
principles that underpin scholarly inquiry.
The  lighthearted  nature  of  our  subject
matter  did  not  detract  from  our
commitment  to  integrity,  transparency,
and the ethical use of data. Our pursuit of
scholarly jocularity was complemented by
a  steadfast  adherence  to  ethical
guidelines,  ensuring  that  our  study
reflected the utmost respect for academic
rigor and digital dexterity.

In  this  whimsical  waltz  across  the
paradoxical landscape of associations and
antics,  our  methodology harmonized the
solemnity  of  statistical  analysis  with the
mischievous  allure  of  algorithmic
alchemy,  ultimately  leading  to  the
revelation  of  an  unexpected  correlation
between  Associates  degrees  in  Business
Administration and the clickbait-y nature
of AsapSCIENCE YouTube video titles.

RESULTS

Our  investigation  into  the  potential
correlation  between  Associates  degrees
awarded in  Business Administration  and
the  clickbait  allure  of  AsapSCIENCE
YouTube  video  titles  has  yielded
intriguing  findings.  Conducting  a
comprehensive  analysis  spanning  the
years  2012  to  2021,  we  discovered  a
robust  correlation  coefficient  of
0.9372242,  with  an  r-squared  value  of
0.8783892.  Furthermore,  the  associated
p-value  of  less  than  0.01  indicates  a
statistically  significant  relationship
between the two variables.

To  visually  encapsulate  this  compelling
connection,  we  present  Figure  1,  a
scatterplot  illustrating  the  strong
correlation between Associates degrees in
Business Administration and the clickbait-
y nature of AsapSCIENCE YouTube video
titles.  The  data  points  coalesce  in  a
manner  reminiscent  of  two  star-crossed
lovers, unable to escape the gravitational
pull of their shared destiny.

In  delving  into  the  idiosyncrasies  of
YouTube  video  titles  and  the  weighty
academic  pursuit  of  Business
Administration  degrees,  we  stumbled
upon a correlation so conspicuous that it
nearly  leapt  off  the  screen.  The
unanticipated  alignment  of  these
ostensibly  disparate  domains  invites
further  reflection  on  the  interplay
between the serious and the sensational,
the substantial and the spurious.
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Figure 1. Scatterplot of the variables by year

These findings not only shed light on the
unexpected convergence of academia and
online  allure  but  also  serve  as  a  gentle
reminder that even in the most sober of
scholarly  pursuits,  there  exists  a
whimsical undercurrent that, much like a
well-crafted  clickbait  title,  draws one  in
with intrigue and amusement.

DISCUSSION

The  discovery  of  a  robust  correlation
between  Associates  degrees  in  Business
Administration and the clickbait allure of
AsapSCIENCE YouTube video titles casts
a whimsical glow across the intersection
of  academia  and  online  entertainment.
Our  findings  reinforce  the  pioneering
work  of  Smith  et  al.  (2014),  who  first
hinted  at  the  psychological  allure  of
hyperbolic  claims and enticing  promises
within  YouTube  titles.  This  correlation,
akin to the magnetic pull of a captivating
title,  underscores  the  subtle  yet  potent
influence of marketing tactics within the
realm of educational programs.

As we navigate the scholarly landscape, it
is  crucial  to  acknowledge  the
unconventional  sources  that  have
permeated  our  inquiry.  The  whimsical
musings  of  "The  Clickbait  Conspiracy"
and  "The  Associates'  Astonishing
Adventures"  have  taken  on  a  newfound
gravity, serving as literary foreshadowing
for the remarkable correlation revealed in
our study. Such literary narratives, albeit
non-academic,  irrefutably  offer  a  unique

lens  through  which  to  view  the
paradoxical  coupling  of  Associates
degrees and clickbait allure.

In the context  of  the broader literature,
our  findings  highlight  a  symbiotic
relationship between the serious business
administration  programs  and  the
lighthearted,  yet  compelling,  nature  of
AsapSCIENCE  YouTube  titles.  Such  an
alliance,  reminiscent  of  a  well-
choreographed  dance,  underscores  the
complexities  of  the  contemporary
academic and digital landscapes.

Further  supporting  the  seminal
contributions  of  Doe  and  Jones  (2017),
our research highlights the resonance of
business-related academic programs with
contemporary  market  demands  and
consumer  engagement  strategies.  The
pronounced  correlation  we  identified
summons  forth  the  image  of  two  star-
crossed  lovers,  unable  to  resist  the
magnetic force drawing them together. In
this  instance,  the  gravitational  pull  of
clickbait allure and the academic pursuit
of  business  administration  degrees
intertwine  in  a  dance  of  statistical
significance.

In the drab expanse of scholarly pursuits,
our  study  serves  as  a  lighthearted
reminder  of  the  whimsical  undercurrent
that  infuses  even  the  most  solemn  of
inquiries.  Just  as a well-crafted clickbait
title  draws  in  the  unsuspecting  viewer,
our  findings  invite  scholars  to  remain
open  to  the  unexpected  revelations
awaiting  discovery  within  the  most
unlikely of pairings.

This  correlation,  while  initially
unexpected, now stands as a testament to
the  quirky  narratives  and  musings  that
have animated the fringes of our curiosity.
It beckons us to consider the captivating
interplay between the substantial and the
spurious,  the  sobering  pursuit  of
academic  degrees  and  the  lighthearted
allure  of  online  entertainment,  in  a
manner  both  whimsical  and  thought-
provoking.
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CONCLUSION

In  conclusion,  our  study  unraveled  a
captivating  correlation  between
Associates  degrees  in  Business
Administration and the clickbait allure of
AsapSCIENCE YouTube video titles, akin
to  a  gravitational  pull  between  two
celestial  bodies.  This  unexpected
connection,  with  a  robust  correlation
coefficient  of  0.9372242,  challenges
conventional  notions  of  academic
solemnity  and  online  frivolity.  The
statistically  significant  p-value  further
cements  the  validity  of  this  curious
correlation, offering a tantalizing glimpse
into  the  whimsical  interplay  between
serious pursuits and lighthearted allure.

As we navigated this peculiar pilgrimage
through  the  paradoxical  landscape  of
associations  and  antics,  we  were
reminded  of  the  delightful
unpredictability  inherent  in  academic
inquiry.  The juxtaposition of the weighty
pursuit  of  business  degrees  with  the
playful allure of clickbait-y YouTube titles
invites  a  chuckle  and  a  raised  eyebrow,
prompting  us  to  reconsider  the
boundaries  of  scholarly  exploration.
Perhaps there is more to be uncovered in
the  uncharted  territory  of  academic
whimsy and online amusement.

However,  as  much  as  we  relish  the
delightful quirkiness of this correlation, it
is  prudent  to  acknowledge  the  limits  of
our findings. Despite the magnetic allure
of  this  connection,  we  assert,  with  a
whimsical  twinkle,  that  no  further
research  is  needed in  this  area.  With  a
nod  to  the  lightheartedness  of  our
findings,  we  leave  this  peculiar
partnership  between  academia  and
YouTube clickbait to continue its dance in
the realm of delightful absurdity.
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