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The relationship

This study investigates the peculiar correlation between US household spending on
poultry and the votes for the Republican presidential candidate in the state of
Vermont. Using data from the Bureau of Labor Statistics and the MIT Election Data
and Science Lab, along with the Harvard Dataverse, our research team endeavors to
pluck out any potential connections between these seemingly disparate variables.
Our analysis, spanning the years 2000 to 2020, yielded a remarkably high
correlation coefficient of 0.9904934, with a statistically significant p-value of less
than 0.01. The findings of this study raise some intriguing poultry-itical questions
and suggest that there might be more than just political feathers ruffled by this
potential alliance. Further research is warranted to fully fathom the pecking order
of factors at play and to ascertain whether this correlation is merely a chicken
coincidence or something more egg-citing.
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spending and political behavior has been a
topic of interest for researchers and pundits
alike. While some may dismiss these
connections as mere coop-incidences, there
is growing recognition that economic
activities and political inclinations may
indeed be interwoven in ways that are
sometimes unexpected and, dare we say,
fowl.

In this study, we turn our attention to the
curious connection between US household
spending on poultry and votes for the

state of Vermont. The poultry industry has
long been a source of both sustenance and
amusement (or should we say "a-mews-
ment"?) for economists and political
scientists, with its feathers ruffled by
changing consumer preferences and market
dynamics. Vermont, often known for its
picturesque landscapes, maple syrup, and,
yes, perhaps the occasional flock or two,
provides an intriguing backdrop for our
investigation.
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The poultry industry, with its wings spread
across various segments including chicken,
turkey, and duck, represents a significant
portion of household food expenditures.
Meanwhile, political preferences, much like
a game of chicken, can be fickle and
influenced by a myriad of factors, including
socio-economic conditions, cultural norms,
and broader political climates. Investigating
the intersection of these two seemingly
unrelated realms presents an egg-citing
opportunity to explore the nuances of
consumer behavior and political attitudes in
the green mountains of Vermont.

Theoretical underpinnings aside, our
research enters uncharted territory, aiming to
crack the enigmatic relationship between
these variables and elucidate whether there
exists a clucking connection, or whether this
purported relationship is nothing but a shell
game. By leveraging data from the Bureau
of Labor Statistics and the MIT Election
Data and Science Lab, along with the
Harvard Dataverse, we undertake a thorough
analysis spanning the years 2000 to 2020 to
uncover any potential correlations.

Our findings, as we shall reveal, pluck at the
feathers of conventional wisdom and
highlight a  statistically  significant
correlation coefficient of 0.9904934, which,
in statistical parlance, raises eyebrows and
compels further scrutiny. In the spirit of
scientific rigor, we have also rigorously
examined the p-value, which, if you'll
forgive the pun, has hatched a statistically
significant result with a p-value of less than
0.01.

But before we dive into the egg-ceedingly
egg-citing findings, we must caution against
drawing premature conclusions. As with any
empirical investigation, the potential for

confounding variables and lurking cluckers
might require further investigation. Perhaps
this correlation is simply a poultry paradox,
or perhaps there's something more egg-
straordinary at play. Our study sets the stage
for continued egg-sploitation of this topic, as
we lay the groundwork for potentially
feather-ruffling implications in the domains
of consumer behavior, political science, and
the interplay of poultry and politics.

Prior research

To plunge into the feathered world of
household expenditure on poultry and its
apparent association with votes for the
Republican  presidential candidate in
Vermont, we first turn to the foundational
studies in this domain. Smith, in "A Fowl
Perspective on  Consumer  Spending
Patterns,” deduces that poultry expenditure
has long been a clucking point of interest for
economists and food industry analysts, with
the debate over chicken or egg causing
much ado. Doe, in "Poultry Politics: A Tale
of Two Wings," presents an insightful
examination of the role of poultry in shaping
political inclinations, hinting at the
possibility of a coop between consumer
behavior and voting habits.

Jones, in "The Fowl Factor:
Understanding Poultry's Place in the
Political Landscape,” emphasizes the
significance of understanding how poultry
preferences and political predilections may
intertwine, plucking at the feathers of
intricacies beneath the surface. While these
seminal works provide a solid nest for our
investigation, the literature on this subject
matter is decidedly feather-light and
undoubtedly warrants deeper exploration.
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Moving beyond the realm of strictly
academic inquiries, engaging with non-
fiction literature offers a broader lens
through which to behold the connections
between consumer behavior and political
affinities. Works such as "The Omnivore's
Dilemma" by Michael Pollan and "Fast
Food Nation" by Eric Schlosser provide
insight into the intricacies of food
consumption patterns and their societal
implications. These works egg us on to
contemplate the profound influence of
dietary choices on broader behavioral trends,
reminding us that there may be more than
just feathers a-fluster in the world of
consumer choices.

Expanding our purview to fictional
narratives, we encounter "To Kill a
Mockingbird® by Harper Lee and
"Charlotte's Web" by E.B. White, tales that,
while seemingly unrelated at first glance,
resonate with themes of social dynamics and
unexpected alliances. The delicate interplay
of characters and their unforeseen
connections underscore the notion that
seemingly disparate elements may indeed
converge in ways that bridge the mundane
and the momentous. These literary flights
offer a playful reminder that the
intermingling of seemingly unrelated
entities, such as fowls and politics, may, in
fact, yield unforeseen narratives and
delightful surprises.

As our investigation takes flight, it is
worth noting that curiosity knows no
bounds, and our pursuit of understanding
transcends conventional boundaries. Our
team has, therefore, delved into the realm of
popular culture, analyzing cartoons and
children's shows such as "Looney Tunes"
and "Sesame Street" for potential insights.
While a seemingly whimsical endeavor,

these cultural artifacts serve as a playful
reminder that the threads of connection
weaving through our world are as colorful
and unexpected as a peacock's plumage.

With this eclectic backdrop in mind, we
embark on our academic inquiry with a
sense of levity, recognizing that even the
most serious endeavors may harbor elements
of delight and surprise. In the fowl-scape of
household poultry expenditure and votes for
the Republican candidate in Vermont, we
approach our research not only with
scholarly rigor but also with a keen eye for
the unexpected and a readiness to embrace
the delightful quirks that may arise along the
way.

Approach

The methodology employed in this study
aimed to scavenge and brood over a diverse
range of data sources to ensure a robust and
well-fledged analysis. Our research team
exercised caution and precision, lest we lay
eggs of errors, in sourcing data primarily
from the Bureau of Labor Statistics, MIT
Election Data and Science Lab, and Harvard
Dataverse archives. This trio of data sets,
akin to the Three Peck-teers, provided a
cornucopia of information spanning the
tumultuous years from 2000 to 2020.

To begin, the Bureau of Labor Statistics
(BLS) served as the primary egg-ucational
foundation for our investigation into
household spending on poultry products in
the U.S. This data, though not as savory as a
fried chicken dinner, provided detailed
insights into expenditure patterns, allowing
us to glean crucial insights into the
consumption habits of households from sea
to shining sea.
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Concurrently, the MIT Election Data and
Science Lab served as the hen-house for our
exploration of voting patterns in the state of
Vermont, capturing the clucking behavior of
voters in presidential elections. This data, as
reliable as a rooster's morning call, enabled
our team to pluck out pertinent details about
the political preferences of Vermonters,
specifically in relations to their choices of
the Republican presidential candidate.

Lastly, the Harvard Dataverse, serving as
our incubator of diverse datasets, granted us
access to an assortment of auxiliary
variables that could potentially cooplicate
the relationship between poultry expenditure
and political proclivities. The combination
of these data sources provided a veritable
smorgasbord of information, allowing us to
squawk over variables including
demographic  characteristics, = economic
indicators, and potentially eggscapable
social factors.

With the data in our clutches, our team
hatched a plan to conduct a series of un-egg-
spected statistical analyses. Our first step
involved a thorough examination of the
distributions, ranges, and egg-streme values
of both poultry expenditure and Republican
votes. This allowed us to rule out any off-
kilter data points and ensure that our
subsequent analysis was as robust as a well-
built chicken coop.

Next, we embarked on a delicate dance of
correlation and regression analysis, seeking
to ascertain the strength and direction of any
association between household spending on
poultry and votes for the Republican
presidential candidate in Vermont. These
analyses were, of course, conducted with the
painstaking precision of a hen tending to her

eggs, ensuring that our findings were as un-
egg-niable as a freshly laid egg.

Finally, we undertook a deep-dive into time
series analysis, aiming to capture the
temporal dynamics of the relationship
between our feathered friend of a variable
(poultry expenditure) and its potential
political bedfellow (Republican votes). This
allowed us to peck at the nuanced changes
over the years, revealing potential
fluctuations in the partnership between
poultry purchasing habits and political party
preferences.

In sum, our methodology laid the
groundwork for a robust and egg-spansive
exploration of the relationship between
household spending on poultry and votes for
the Republican presidential candidate in
Vermont. The resulting analysis, as we shall
cluck, yields egg-citing insights into a
potentially feather-ruffling connection that
goes beyond simple egg-splanations.

Results

The correlation analysis conducted in this
study revealed a remarkably high correlation
coefficient of 0.9904934 between US
household spending on poultry and votes for
the Republican presidential candidate in
Vermont. This strong correlation was
accompanied by an R-squared value of
0.9810772, indicating that approximately
98% of the variance in Republican votes can
be explained by the variance in poultry
expenditure. With a p-value of less than
0.01, the statistical significance of this
relationship cannot be yolk-ed away.

To visually capture this clucking connection,
a scatterplot was constructed, highlighting
the parallel trajectory of household spending

This paper is AI-generated, but the correlation and p-value are real. More info: tylervigen.com/spurious-research



on poultry and Republican votes in Vermont
over the 20-year period from 2000 to 2020
(see Fig. 1). As the data points clucked
together in a near-linear fashion, it became
increasingly clear that this relationship was
nothing to squawk at.

The findings of this study, while undeniably
egg-citing, raise a plethora of questions and
considerations. It is crucial to recognize that
correlation does not necessitate causation;
thus, further research is warranted to delve
into the underlying mechanisms of this
connection. Are Vermonters casting their
votes based on their poultry preferences, or
could there be underlying socio-economic or
cultural factors at play? The potential for
cooping up lurking variables cannot be
discounted, urging researchers to tread
cautiously before hatching grand theories.

Years 2000-2020, r=0.990, p<0.01
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Figure 1. Scatterplot of the variables by year

In conclusion, the presents findings
demonstrate an  exceptionally  strong
correlation between US household spending
on poultry and votes for the Republican
presidential candidate in Vermont. This
study serves as a clarion call for future
research to pluck out the root causes of this
seemingly poultry-itical relationship and to
ascertain whether it is simply a feather-
ruffling coincidence or an egg-straordinary

revelation in the world of statistics and
political behavior.

Discussion of findings

The findings of our study resonate with prior
research in the as yet under-explored field of
avian economics and political predilections,
welcoming a bevy of ponderous poultry
connections previously hatched in the
literature. The clucking point made by Smith
(2010) regarding the perennial debate over
chicken or egg elucidates the long-standing
interest in poultry spending patterns, a point
which has now been bolstered by our egg-
ceptional findings. Doe’s (2013) exploration
of the coop between consumer behavior and
voting habits revealed tantalizing hints of a
fowl play, a hypothesis that our results have
articulated with striking clarity. Jones (2017)
emphasized the importance of understanding
how poultry preferences and political
predilections may intertwine, a notion that
has been vividly brought to roost by the
strong correlation uncovered in our study.

Furthermore, our results mirror the broader
interdisciplinary  feather-light literature,
lifting the veil on the influence of dietary
choices on societal dynamics and behavioral
trends. The literary flights of Harper Lee and
E.B. White, though seemingly unrelated to
our egg-study, mirror our own findings by
uncovering the unforeseen and delightful
surprises that can emerge from seemingly
separate entities. Similarly, our analysis of
cartoons and children's shows, while
whimsical on the surface, underscored the
colorful and unexpected connections that
permeate our world, much like the
poultrified connection observed in our
statistical analysis.
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The remarkably high correlation coefficient
and R-squared value revealed by our study
reassert the poultry-itical significance of
household expenditure on poultry in relation
to votes for the Republican presidential
candidate in Vermont. Our findings
underscore the compelling nature of this
connection, offering an  egg-squisite
illustration of the unexpected narratives that
can emerge when seemingly unrelated
elements converge. While our study
undeniably  highlights the correlation,
caution must be exercised in attributing
causation solely to poultry preferences. The
potential for lurking variables should be
hatched from further research, plucking out
the root causes of this poultry-itical
relationship and discovering whether it is
merely a feather-ruffling coincidence or an
egg-straordinary revelation in the world of
statistics and political behavior.

In the befuddled world of poultry-spending,
the allure of uncovering these unexpected
clucking connections invites a re-
imagination  of  established research
paradigms. Our findings have cracked open
a shell of inexplicability, leaving the door
ajar for further egg-sploration into this egg-
stravagant correlation. With our results
serving as the fledgling foundation, future
research is poised to peck away at the
enigmatic integration of poultry expenditure
and political inclinations, plucking out the
unanswered questions and hatching new
insights that may yet perch triumphantly in
the annals of academic inquiry.

Conclusion

In conclusion, our study has cracked open a
shell of statistical intrigue, revealing an egg-
ceptionally high correlation between US

household spending on poultry and votes for
the Republican presidential candidate in
Vermont. These results, while decidedly
egg-citing, must be interpreted with caution,
as correlation does not imply causation —
much like how finding a chicken in your
yard doesn't necessarily mean it laid the
eggs in your refrigerator. Nevertheless, the
robustness of the correlation coefficient and
the striking R-squared value of 0.9810772
suggest that there is more than mere coop-
incidence at play. As we dig deeper into this
clucking connection, it becomes clear that
there's something fowl afoot in Vermont's
political landscape, and it's not just the local
poultry.

The scatterplot, akin to a visual cluck-tale,
graphically depicts the parallel trajectory of
poultry expenditure and Republican votes,
resembling two chickens on a tandem
bicycle — an odd sight indeed. While some
may dismiss this correlation as nothing more
than a chicken-and-egg dilemma, our
findings urge us to keep our puns in check
and recognize the potential significance of
this relationship. It is time for researchers to
spread their wings and delve deeper into the
underlying factors driving this poultry-itical
alliance. What might be the pecking order of
influences at play? Could it be that
Vermonters' fondness for fowl extends
beyond their dinner plates and into the ballot
box? Or is there a deeper, egg-nigmatic
force compelling this connection? These
questions beckon further exploration,
teasing the feathers of inquisitive minds and
inviting them to join us in this avian
adventure of statistical analysis and political
intrigue.

As much as we may long to feather our caps
with definitive conclusions, this study
simply scratches the surface of the poultry-
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itical landscape. More research is warranted
to ascertain the causative mechanisms
governing this peculiar relationship, and to
hatch a more comprehensive understanding
of the interplay between poultry spending
and political preferences. With that said, it
seems the case of fowl play in Vermont
might be one of the more egg-straordinary
finds in the field of statistics and socio-
political behavior, and as such, it clucks for
attention. However, we assert that no further
research is needed in this area.
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